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 This research’s purpose is to study the serviced selection behavior, personal 
characteristics effects the mix marketing factors and the relationships between the marketing 
mix factors to construction materials and decorative modern trade retailing serviced selection 
behavior in Nakhon Pathom. The samplings of 390 people whom got services at construction 
materials and decorative modern trade retailing were selected to collect data by using 
questionnaire. The statistical techniques employed are frequency, percentile, average, 
standard deviation, t-test, one-way analysis of variance and Chi-square. 

Most of consumers were male, age between 21-30 years, with at least Bachelor 
Degrees, employed by private company, with average income of 10,001-20,000 baht per 
month, lived in a single house with minimum of 4 family members. Consumer behavior of 
construction materials and decorative modern trade retailing services selection; most of 
consumer uses the service as the frequency of once per 2 months. Spending time for 
selecting goods was 30 minutes-1 hour. The cost of expense between 1,001-5,000 baht per 
time. The factor effects the buying decision were buyer own decision. The purpose of 
serviced selection was buying goods and service. The reason for serviced selection was the 
completed line of products. Low tendency to introduce by the word of mouths. And the most 
demand product is group of electrical equipments. The marketing mix factor had influence 
construction materials and decorative modern trade retailing serviced selection with high 
importance level. 

Result of the Hypothesis reveals; all personal characteristics, affect the marketing mix 
factor with statistic significant level of 0.05. But education didn’t affect the marketing mix 
factor. The marketing mix factor had relationship with frequency of services selection, 
spending time for selecting goods, the purpose of serviced selection, the cost of expense and 
the reason for serviced selection with statistic significant level of 0.05. 

Researcher found that the construction industry involved with consumers who were 
male more than female. The Male uses the services more often and spending more than 
female. Consumer who had higher education and average income are able to employ 
contractor or architect resulting in low of serviced selections although the spending amounts 
are in the higher level. They also prefer the full line of construction materials and decorative 
modern trade retailing serviced. This type of consumer could easily get construction advisory 
from contractor or modern trade retailing services with are more support this type of service to 
customer. The construction materials retailing should focus on all perspective of marketing 
mix factors because with those factors could develop to the responsive of the need and 
satisfaction of their consumers.  
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