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This research study was to investigate the marketing mix strategy of traditional
trade retailers in Muang District, Ratchaburi Province This study was a quantitative research
with the use of survey research which utilizes questionnaires in data collection. Data were
collected from 274 traditional trade retailers. And the data was statistically analyzed by the
frequency, the mean and the standard deviation.

The results of the study was that the most retailers were female and they were
aged between 31-40 years old, married and with a lower than secondary school degree
education. The shops are comprised of 1-2 personnel, have been in operation for 1-5 years
and are a single-owner type business. The shops are mostly 2 unit stores with no
air-conditioning. The level of mix strategy of tradition trade retailers is high. From the
evaluation of the results in each aspect, the results show that the distribution channel
received the highest marks with an average of 4.22 (S.D. = 0.56). The second highest is
products with an average of 4.11 (S.D. = 0.47). Personnel received an average of 4.01 (S.D.
= 0.55). Physical environment averaged at 3.95 (S.D. = 0.61). Marketing promotion averaged
at 3.93 (S.D. = 0.59). Service received an average of 3.78 (S.D. = 0.83). Lastly, price received
an average of 3.66 (S.D. = 0.55)
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