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THIDARAT JIEWPRASART : BRAND BUILDING PROCESS AND CORPORATE SOCIAL
RESPONSIBILITY OF UDOMPANICH PROPERTY COMPANY LIMITED. INDEPENDENT STUDY
ADVISOR : ASST.PROF.PITAK SIRIVONG ,Ph.D., 131 pp.

This objective of this independent study is to determine the brand building process
and corporate social responsibility of Udompanich Property Co.,Ltd. Under the brand name of
“Paphawarin”. This real estate business was established in the Thai year 2545.In-depth interviews
were made with six people who were involved in the business, including the executive in the
management team as well as the construction agent, material suppliers, staff, workers and
laborers.

The result of the study shows that there are two factors in the brand building of
“Paphawarin”, which is managed by Udompanich Property Co.,Ltd. The first factor is to specify
the structure of the brand which consists of trust, promises, targets, and slogans. However,
the brand structure is mainly built from the values of the organization and its personality. The
values are about the progressive teamwork combined together with trust. This means the staff
must be enthusiastic and determined in their work. In addition, the character of the brand is
very unique. The Paphawarin brand name means delicacy, perfectness, trust, skillful, enthusiastic
and modern.

Moreover, the brand building of “Paphawarin” includes four procedures which are
brand positioning, brand personality, brand identity and brand communication. Brand positioning
is designed to create feeling and character. Brand personality indicates skills and delicacy
with complete experience in the real estate industry. Brand identity means the excellence in
responding to the residents needs with a wide range of prices from 2.5 to 5 million baht per
home. Brand communication is used to promote the brand using the integrated market
communication through advertisements such as posters and billboards. Consumers often
recognize the productions from viewing these sorts of advertisements.

Udompanich Property Co.,Ltd. is also concerned with their stakeholders. They pay
attention and see the importance of them in the organization which targets upstream and
downstream procedures.

The corporate social responsibility activities cover economic responsibility, legal
responsibility, ethical responsibility and discretionary responsibility. Furthermore, the company has
followed all seven of the theories from Philip Cotler and Nancy Lee; regarding corporate social
responsibility. These include performing the activities of corporate social responsibility such
as cause promotion, cause-related marketing, corporate social marketing, corporate philanthropy,
community volunteering, socially responsible business practices, and developing and delivering
affording products and service. Consequently, the company has gained many advantages
from doing these activities regularly and seriously. For instance, the company has strong
competency and is able to remain competitive by creating value added benefits, increasing
income, decreasing risks in doing business, being able to find source funding, increasing
efficiency, developing and helping with the brand building of “Paphawarin”.
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