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 The purpose of this study was to determine the use of Social Network that leads to 
the success of the business namely “Jekmeng”, the original Petchburi Beef Noodle, including 
the obstacles in using social network and the keys to solve them

 This study was conducted by interviewing 2 executives and 20 customers. Apart 
from the interviewing method, there was also an observation in social network real practice. 

 The study found that there were three practices which affect the success of 
“Jekmeng”. First, explicit process of thinking and planning the use of Social Network, second, 
the online marketing communication to maintain the customer base, and last, the publicity that 
creates a good relationship amongst customers which leads to a larger network. These are 
the reason why this business succeeds in sales performance. There’re also several obstacles 
in the use of social network in business. For instance, the understandings of customers in 
Petchburi about social network are at the low amount and person who manages it is 
entrepreneur only.  

 The suggestion of this study is the service businesses can use social network in 
order to develop their own business. It’s able to create good experience with customers and 
close relationship among customers. Also, the communication through social network can 
increase the average income base as well. 
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