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The objectives of this study were to study the status of religious and cultural
resource in Watklangkhuwiang floating market area, to study the tourists’ satisfaction to
tourism destination--Watklangkhuwiang floating market, and to study the tourism development
guidelines for Watklangkhuwiang floating Market.

The research proceeding was performed by the questionnaire of 384 Thai tourists’
satisfaction to tourism destination—Watklangkhuwiang floating market and the interview with
the abbot, the committee of Watklangkhuwiang, the floating market manager, the Sampatuan
sub-district administrative organization’s officer, the leaders of community, the people living
near Watklangkhuwiang, and the entrepreneurs in Watklangkhuwiang floating market about
the operation of the tourism activities in Watklangkhuwing floating market.

The results of the study revealed that the tourists were generally satisfied in the
tourist attractions of Watklangkhuwiang floating market. The highest average score was the
ancient monument that reflect beauty, antiquity, and renown including the peaceful
atmosphere. The following satisfaction of the tourists was the religious activities, especially
offering given as alms. The facilities and services, particularly access and restaurant service,
should be urgently improved.

From the result, it will be the guidelines for religious and cultural tourism
development of Watklangkhuwiang floating market Sumpatuan subdistrict, Nakhonchaisi
district, Nakhonpathom province to promote the sustainable tourism.
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