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 The purpose of research is to study the satisfaction of marketing strategy 
and perception image affecting trust in customer service of TOT Public Company 
Limited, Nakorn Pathom. The representative sample is customers who use the 
service of TOT Public Company Limited, Nakorn Pathom with 6 branches which are 
Nakorn Chaisri branch, Sampran branch, Bang Lain branch, Kumpaengsaen branch, 
and Don Toom branch about 400 customers by using the questionnaire as data 
collection tools. The results show that customers are satisfied. The most in the 
marketing strategy, they are satisfied in the marketing strategy about the product at 
highest level. In addition customers also recognize the perception image at high 
level, especially the perception image of management. For trust in service, customer 
has a confidence in to the best organization stability for standardization of 
international management. The multiple regression analysis shows that the 
satisfaction of marketing strategy had the positive influence to trust in customer 
service. Therefore the perception image has the positive influence to trust in service. 
And the satisfaction of marketing strategy also has the positive influence to the 
perception image of customer with statistical significance. The researcher has 
suggested the way to apply the marketing strategy and perception image of TOT 
Public Company Limited, for maintaining the confidence of customers. 
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