52602323 : @1 ¥ N5UseneUMg
o o w = 4 v Y [ 4 Y
dnn : anuiawelalunagninemsaaia / mssuilunmanval / aaw1inelalums
19153 / VS EN 71 Teh e (Mvu)
a = 4 v Y [ 4
Wy quned: anuanelalunagninianisaaia tazmssuglummanyal
A 1 Y Y a Y a o =1 A o W o [
nasmanonu i1l lunmslduSmsvesgndt usHn led $ina (W) Tanda

S N A 4 a o o 4 B
uﬂiﬂﬁll. mmmmﬁﬂynmmwuﬁ ©9.A7. 'ﬂﬁ]u Lﬂ']%ljg]”lﬁﬂ‘k‘lm. 113 iU,

a o g dyd @ S A = =3 4
NI13VYATIUY @]QﬂizﬁQﬂLW@ ﬁﬂ‘lel1ﬂ’JHJV‘NWf)i%iuﬂﬁf{m‘ﬁﬂﬁﬂﬁ@mWﬂ Lasny

v 9 [ Jd A ) Jy a ) a o =1 A o w
Fu§lunwanval Adenanondu 139 lalunmslduinsvesgni uSEn #ilef S1na
[ [ U 4 ] A Y A Y Aa a o = A o w
(¥ W) 1KIauaslgu nqudleg1ane gnAMlFuTNIT UTEN Nleh 910a (WKIFY)

Y

tandauasdn N96 @11 Ao @1 uATUTN @1VIUATTEAT S1NEIUNTIU @1VIVIaY

° ° 9 < A A 3
AVIMUNALAY 1S TIVIABUAY T1UIU 400 AU TFuvvaeumuiunIelolunisny

Y a o 4 Y A = 4 [

3IU5WToYA Wan13I9eNUN gnmanuianelalunagninamsnaialuszaunin Tae
=< P ) A o & A Y A o 9 o o o
wanelalunagniniamsnaia Aurdasua nnga tazgnAMITugMwanya luseay

~ v Y ™ o v A o ~ Y] Y Y
wn Taslinssudmwanval luduuimstans mniige Tudmwanulinnegdalunsld

=

a Y A 9 v Y 3 s Aa & ] A o
vsms gnaiany 13l lu Jedeanniluesdnsniianuiuasludumsuimsians
I ~ A P A ' = P
Auasgiuaina ¥INga HaznIAATIEHMTA08FINY WU ANuNIne s lunagns

AAa A 1 9 Y a 9 v Y
n1emsaaia Benswanisuan aenu 1319 lalumslduinisvesgnar mssuilu
[ Jd Aa A 1 9 9 a =i 4
awanual answanieuan aeany 1ielalumslduing uazanuianelalunagns
Aa A [ @ 1% 4 [] v o w aa
NNTAAIA YoNTuan1euan aensiui lunmanyaivesgnal egeiiiediAynieaa

Iy o 9 [ 4 [ 4 A o =1 =1
Ao IdauenuzuuIni Tunsdiunagninianisaaia waznnanysivesusEv i lod

$na (uww) Jandauasilgu mesneinnu13nlenngndildegae 1i

avnIImMslszneuns UNAINGIAY VHINeaeaalng Umsdnun 2554

A A v K
DIYNDFDUNANH Yo



52602323 : MAJOR : ENTREPRENEURSHIP
KEY WORD : SATISFACTION OF MARKETING STRATEGY / PERCEPTION IMAGE /
TRUST IN SERVICE / TOT PUBLIC COMPANY LIMITED
PIYADA SOOKTHONG : THE SATISFACTION OF MARKETING STRAGTEGY
AND PERCEPTION IMAGE AFFECTING TRUST |IN CUSTOMER SERVICE
OF TOT PUBLIC COMPANY LIMITED, NAKORN PATHOM. THESIS ADVISOR
VIROJ JEDESADALUG, Ph.D. 113 pp.

The purpose of research is to study the satisfaction of marketing strategy
and perception image affecting trust in customer service of TOT Public Company
Limited, Nakorn Pathom. The representative sample is customers who use the
service of TOT Public Company Limited, Nakorn Pathom with 6 branches which are
Nakorn Chaisri branch, Sampran branch, Bang Lain branch, Kumpaengsaen branch,
and Don Toom branch about 400 customers by using the questionnaire as data
collection tools. The results show that customers are satisfied. The most in the
marketing strategy, they are satisfied in the marketing strategy about the product at
highest level. In addition customers also recognize the perception image at high
level, especially the perception image of management. For trust in service, customer
has a confidence in to the best organization stability for standardization of
international management. The multiple regression analysis shows that the
satisfaction of marketing strategy had the positive influence to trust in customer
service. Therefore the perception image has the positive influence to trust in service.
And the satisfaction of marketing strategy also has the positive influence to the
perception image of customer with statistical significance. The researcher has
suggested the way to apply the marketing strategy and perception image of TOT
Public Company Limited, for maintaining the confidence of customers.
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