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# # 5086616235 : MAJOR CREATIVE ARTS
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WATCHARATORN PENSASITORN: THE USE OF PERSUASION PRINCIPLES IN
PHOTOGRAPHIC IMAGES FOR CHILDREN'S FOUNDATION. ADVISOR: ASSOC. PROF.
SUPPAKORN DISATAPUNDHU, Ph.D. 190 pp.

This research is a Qualitative Research, which has an objective in finding the Appeal in Photographic Images,
Photographic Compositions, Direct Mails and Publication Layout to use in Children’s Foundation medias, categorized by type of
Children’s problems.

The research was studied base on relevant Concept, Theory and Researches. Selected 220 sample images using in
advertisements and documentaries from 8 different sources those related to Children’s prablems in 2000 to 2007. Those sources
are: British Design & Art Direction (D&AD) - Printing Media Contest, Europe’s Premier Creative Awards (EPICA Awards) - Printing
Media Contest, New York Festival international Advertising Awards- Printing Media Contest. Luerzer's int'} ACHIVE-Printing Media
Contest, World Press-Photo Contest, International Photography Awards-Photo Contest, Photography Master Cup — Photo Contest,
Black and White Spider Awards — Photo Contest. Created and submitted the questionnaire from selected images to 5 experts in
" creative and design field to analyze the concept of each selected images. The data was summarized and presented in terms of
percentage and point orders.

Graphic Design on Publication for Children’s Foundation has 4 Groups, categorized by type of Children’s problems,
showing in details below.

Preventing and Protecting Child Problems: This group is concerning Orphans, Abandoned Children, Abused Children,
Sexual Harassed Children, Drug Addicted Children, Homeless Children, Child Trafficking ones, Disable Children, Child labored,
Children under arrest, Displaced Children, Tribe Children, Slum Children, Non-registered / Non — Nationality Children, Disaster and
Chemical Affected Children, Poverty-stricken Children, and Media Abused Children,

Mental & Physical Health Problems: This group is concerning children who are lack of lodine, underweight infant, lack of
nutrition and clean water and lack of public health due to parent lack of knowledge and raising child skills.

Family, Recreation Activities and Participation Problems: Some children are abandoned from parents and family

members, lack of Recreation Activities and Places those help in child learning improvements. Occasionally, children are used for
gaining commercial and political benefit purposes.

Education Problems: Children/Student could not study thoroughly or finish standard requirement education due to poverty
and help out the family to earn the living.

Research Conclusion: ‘
1. Graphic Design for Children’s Foundation in preventing and protecting child issues: Using 6 formats of Appeal and the
sympathy appeal are used the most. Using 11 formats of Photographic Composition and the color mood are used the most. Using &

types of Direct Mail, which are Postcard, Poster, Brochure, Leaflet, and Sale Letter, Using 1 type of Publication Layout, which is All
Art Layout.

2. Graphic Design for Children’s Foundation in promoting mental and physical health concerns: Using 4 formats of
Appeal and the shock appeal are used the most. Using 8 formats of Photographic Composition and the point are used the most.
Using & types of Direct Mail, which are Postcard, Poster, Brochure, Leaflet, and Sale Letter, Using 1 type of Publication Layout,
which is All Art Layout.

3. Graphic Design for Children’s Foundation in Family. Recreation Activities and Participation issues: Using 4 formats of
Appeal and the shock appeal are used the most. Using 5 formats of Photographic Compasition and the point are used the most.
Using & types of Direct Mail, which are Postcard, Poster, Brochure, Leaflet, and Sale Letter, Using 1 type of Publication Layout,
which is All Art Layout. .

4. Graphic Design for Children’s Foundation in Education issues: Using 2 formats of Appeal and the news appeal are
used the most. Using 3 formats of Photographic Composition and the color mood are used the most. Using 5 types of Direct Mail,
which are Postcard, Poster, Brochure, Leaflet, and Sale Letter, Using 1 type of Publication Layout, which is All Art Layout.






