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 2 

   

  
   “  Critical 

 (Take it for granted) 

 
  

 
  

 

   

  (Traditional Theory) 

   Max Horkheimer  
Frankfurt School  1937  Traditional and Critical Theory (

)  Critical Theory (Frankfurt 

School) (   (2548, ) - ) 
  

(Commoditization)  
  “ ”  

 “ ”    

    

 ( , 2546 : 1) 

   
.........  

8 



9 

 
 

   
 

 
   
  

  
 

  
  

   

  
  

   
  

      
  2   (   2527 : 37-41)  

   
  5 

 

1.  

2.  

3.  

4. .   

5.  
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1.        

   (Theory)  

 (Research)  (Crossroads) 

     
       

 
 

 
  

  
   

  
    

 
 

  (Scientific or quantitative or empirical approach) 

 (Descriptive or qualitative approach) 

  
 

         
  

  
  (

)  (Macro-theory of mass communication 

and social systems)   
 (Micro-theory of communication and cognitive structure or cognitive theory of 

communication)  

 (Aggregate level)   (Individual 

level)     
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  ( )  
 

 

1.1  (Macro system theory)  
    

(Structure)  (Function)  (Primary 

group system)  (Patterns of mass media use)  
(Community system)  (Diffusion of information or 

ideologies)  (International systems)  
  (Constraints)   (Facilitation) 

  (Social conflict and 

consensus)   

           1.2  ( micro atomic theory)   
  

 (Cognitive and psychological structure)  (Image) 

 (Child development psychology)  
(Interpretation and meaning)  (Perceptio and learning) 

 (Communication effects on attitude change)  
 

  
           

  (Interpersonal level)   
  (Macro system or molar) 

 (Micro individual or atom)   
         " " (Social reality) 

  
 (Molecular interpersonal level)  

 
 (Cognitive 
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systems)  
 (Understanding)  (Agreement)  (Accuracy) 

 (Congruency)  
 Empathy 

           
 2   Effect Approach  Functional Approach  

        Effect Approach   
   

    
          Functional Approach 

  
   

 
    

 
  

     
              

  
 

        " " (Effect)  
  

 " " 
  (Effect Approach)  

    
 Hypodermic needle theory ( )  

   Two - step flow 

theory ( )  
 Agenda - setting theory ( ) 
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  (Macro level)  Dialectic theory  
Karl Marx  Hypodermic needle theory  Thesis  Two - step flow theory 

 antithesis ( )  Agenda - 

setting theory  synthesis (   ,   ,

)     
(Micro level)  (interpersonal level) 

 Balance theory  Heider  Newcomb  Co - orientation theory 

 

      
 Mass Communication    

  Communication   
 

     
   

   
   (Mass Media) 

  
    

   
  " "  " " 

    
    

        
 (  ,2526: 126 - 127) 
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    (  
    2532: 7 

1.3  
 

  (Effects)  
 (Mass audience) 

 . . 1930  1940 (Stimulus) 

 (Response) 

 (S-R Principle)   (Intervening variables)  
 Hypodermic needle hypothesis 

 (Passive audience) 

   
            Hypodermic needle  " " 
(Mass society)  1930  1940 

  (Atom) 

 
    

      
" " (Mass culture)  

  " " (Mass media)  
" " (Mass production)  

         Hypodermic needle hypothesis 

 
 

 3    
            1.3.1  Transistor radio 
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         1.3.2  (Advertising) 

  
          1.3.3  (Propaganda)  

  
      Hypodermic needle  

 
  (Empirical evidence)  

 
  Two - step flow  

  (One step Flow Theory)  
    

   
     

    
    

  

1.4  (Two-step flow Theory)

 Paul F. Lazarsfeld  . .1940   
  Opinion leaders     opinion 

leader  
  

 (interpersonal network)  
  

   
 (personal influence)  

  (media)  
   . .  

  (Kaviya’s Three Steps)   Source ---> Media ---
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>Opinion Leader ---> Receiver  
 Globalization 

  
 (Source)  2   (1)    

     
    (2)  

   “ ” (

 7 )   (Community Media Communication) 

   
  

 
     

   
     

Opinion Leader   
 (  )  

  

    
   
   ( ) 
 

 (Audience)    
    (

 3,000 )   
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 “ ”  
 

 2 (  :  
  2529 : 648 )   

   
    

 
   

   

1.5  (Gatekeeper Theory) 

    

 " " (Gatekeeper) 

  

 

              " " (Gatekeeper)   
 (Lewin, K. 1947)    

   
 

   
 

 

             " "      (White,D. M. 1950) 

 
 (Gatekeeper)    

             
   (N1, N2, N3, N4) 
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    (1950)  N     

N1, N2, N3, N4         
N21, N31                   
M                                
N1, N4                       

   
    

     
   

  
     

   
 

 

                   "
"  " "  

  
   " "  

 
   

 
 

      
   " "  

 
    

                 (Wilbur Schramm)  
Gatekeeper    gatekeeper 
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 Gatekeeper  Gatekeeper   
       

        
   

 Gatekeeper    
Gatekeeper   

  
    

           Gatekeeper 

   
  

              
 

 

               
Bagdikian    
              1.5.1   
             1.5.2  

  
            1.5.3   

  
  

            1.5.4    
      1.5.5     

  
            5  

    
     

rewriter     
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 gatekeeper   

1.6  (Co-Orientation theory) 

   A  B   
  

  
   

1.7  (Uses & Gratification 

Approach)       
    

 

1.8   

  –    (Ball-Rokeach,S.J. and De Fleur,M.L., 1976) 

 (Media Dependency Model)  
   

 

    
 

  
    

 
   

  
  3     

   
 



21 

  

 

   
  

 

    
   

    
   

  

  
  

    
  

  
 (Direct Experience) 

 (Mass – Mediated Experience) 

    (  
, 2545: 243-244) 
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  (2543) 

  
 

 3 (     ,2537:108-109)

  
    

  
 ( )  

     
  ( ) 

 (
)   

  
    

   
 

 

1.9  (Opinion 

leader) 

  "
   

"  
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 . . 1961 .  
    

   
   

   
 ( , )  

  

          
 

 (change agent)   

 
 

  Homan  
  

  
 

 Homan  
    Homan  

 2   2   One Step Flow 

  -
 Homan 

  
      

 
    ( )  

1.10  (Agenda-setting theory)  
Agenda-setting    

  Agenda-setting  Walter Lippman (1922)  
"Pictures in our heads" ( )  Robert Ezra Park (1925) 
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 (News gathering process)   
 Paul Lazarsfeld 

  . . 1942  1948 Lazarsfeld  Agenda-setting 

 (Mobilizing effects) 

 (  Lazarsfeld,Berelson and Gaudet, 1848;  Berelson, Lazarsfeld and 

McPhee,1954) 
           Agenda-setting 

 (Information)  (Persuasion) 

 (Topic)  (Issue) 

 (Salience) 

 (Topic)  (Issue)    
 (Topic)  (Issue)   

(Audience)  (Salience)   
  

 Cohen (1963)  "
  (What) 

  (What 

about)"  

               Agenda-setting  (Political 

communication)  Political socialization 

 (Political cognitions) (

 Backer, McCombs and McLeod, 1975) 
            Co-orientation 

   
(Molecular-interpersonal level)  (Macro-molar level)  
(Micro-atomic level)   Co-

orientation  
  Co-orientation 
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            Co-orientation  
Newcomb (1953)   Newcomb  A  B 

 
  (  A  B 

 X )  (Tension) 

  A  B 

 X  A    1. A  
B  X 2.  B  X 3.  B 

  4.   
          A-B-X Co-orientation  Newcomb 

 (Cognitive consistency or balance theories) 

  Co-

orientation  Newcomb 

 (Intrapersonal systems) 

 (Cognitions and perceptions)  
(Interpersonal relations)  (Mass or societal level) 

              Co-orientation  
1964 McLeod    

 Co-orientation  
(  McLeod and Chaffee, 1973)  McLeod   Co-

orientation    (Conceptual model) 

 (Measurement Model)  
  

  
        (Conceptual model) 

 A-B-X  Newcomb  A  B  
 A  B  B  A   

              Newcomb  A B 

 X  McLeod  Chaffee  Carter (1965) 

 Carter  (Oriented) 
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 (Discrimination) 

   
    Carter 

  Salience ( ) 
 Pertinence ( ) 

 (Attribute)  

              Newcomb  Carter  McLeod Chaffee 

 Co-orientation (  1)  1 (A)  " " 
(Social reality)  A  O1...On  (Object) 

 a, b, c  (Attributes) 

    " " (Cognitions)  
 A  B  A  B 

 A  B  A   A 

 X  " " (Salience)  A  O1....On 

 a, b, c...n  " " (Pertinence)  
O1...On    
(Orientation)  A   
(Perception)  A  B  A  

                1(B)  " "(Social 

reality)  B  A  B 

   

           (  1 C)  (Measurement) 

   (Salience)  
(Pertinence)   

   
         McLeod  Chaffee  Co-orientation  (  
2)  (Box) 

 (Cognitive and perceptual orientations)   A  B 

  (Variable) 
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(Concept)   
  (Relationships)  

             
 (A------ B)  (A------- 

O or B ------O)  (Salience) 

 (Pertinence)   
          2 

   1)  (Congruency) 2)  

 (Understanding or Agreement) 3)   (Accuracy)  

            Congruency 

  
(Cognitions)  (Perception)  

               Understanding  Agreement 

  (Cognitions) 

   
(Cognitive overlap)  Understanding  Agreement  

 (Pertinence) 

 (Salience)  

              Accuracy  Co-orientation 

 (B)  (A)  (B) 

 Accuracy  
 Accuracy ( )  

               
  

"Effect Approach" 1950-1960 
 

  
(empirical data)  Effect Approach   
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"Functional Approach" 

 (Uses and Gratifications) 

 
  

           Functional Approach 

 Swanson (1976)  1940     Functional 

Approach  Effect Approach  1950-1960  
 Functional Approach  1970 

    Functional Approach  
   Lasswell (1948) 

  3   (Surveillance) 

 (Correlation)  
(transmission of social heritage)  

        Wright (1960)   (entertainment) 

 Schramm (1964) 

 Lasswell   (watchman),  (forum)  (teacher) 

          Functionalism  
  Peterson  (1965) 

   
         On one hand, they (communication systems) make for stability, since they 

always tend to portray the values and beliefs of the society in which they operate... On the other 

hand, communication systems also bring about change, since they are one means by which the 

existing is challenged. Thus on the one hand, they tend to maintain status quo and the other to 

disrupt it. (p.19)    

               ( )  ( ) 
  ( )  

( )    ( )   
  

(One means)  ( ) 



29 

 (status quo) 

   
            Functionalism 

; 

    Functionalism 

 Uses and Gratifications  
Effect Approach    1950-1960   

           -  Effect Approach  " " 
" "  
         -  Functional Approach  Uses and Gratifications 

   
 Katz Gurvitch (1973) 

  
           ...People blend the media to their needs more readily than the media overpower 

them; that the media are at least as much agents of diversion and entertainment as of information 

and influence... the selection of media and content, and the uses to which they are put, are 

considerably influenced by social role and psychological predisposition ( p. 164-165)  

              (   )  (blend) 

;   
 ( )  

...   

  :  
  ,  

)  
          Effect Approach 

 
 (active and goal-directed activity)  Functionalism 

 O Keffe (1976)   
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          "What media do to an audience may not be as relevant as what audiences do to 

the media." (p.8)  ( , , )  
(relevent)  ( )  
          Functional Approach 

   Mendelsolm (1974)  
 (Homo Mechanicus) 

  
   

   
           Functionalism 

  
   

 
 Effect Approach  

   
 Atkin (1973)   

A message has instrumental utility for the receiver when it provides him with a 

helpful input for responding to everday environment stimule or for defending personal 

dispositions. He may need information to keep abreast of government actions, to guide his 

consumer decision making, or to reinforce his political preference. This type of information needs 

generate intrinsic motivation to seek messages from mass media source (p. 205). 

      
 

  ( ) 
  (

)  

1.11   
-       1920  
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-   (Marxism-Leninism)  

  

 (normative theory) -  
 (totalitarian state)    

 (propaganda machine) 

 

 (socialist journalism) 

 1920  
20  (liberal journalism)   

                         1.12   (Effect Approach) 

 (Opinion Leader)  (Gatekeeper) 

 (Agenda Setting)  
 ( )  ( )  

 A dependency model of mass-media effect  Rokeach & DeFleur 

(1976)  Agenda Setting theory | The Agenda-setting function of mass-media 

 McCombs & Show D.L. (1972)    
    (  Effect Approach) 

    (Lippmann, W. (Public opinion Journal, 1922)  "
 " 

 (Cohen, B.C. : 1963)    What to 

think about ( )  
 

    
(Homo Machanicus)  (Input data)  
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1.13  (Mass Society Theory) 
  (Mass)     

     
   

 
  

          

       
   

  
  

   C. Wright Mills (1951) "
   

"  
          

   
     

  
   

  : 
(The Information Society : A New Theory of  Media-

Society  Links) 
               

 
   

  
 (Information Society)  
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  (Postindustrial)   Bell (1973)   

   
( )  
        ( )     

     

  
          

    
     

 
 Rogers (1956)     "   50 

 1980 ”    
   

 Pool (1984) 

 8    10   . . 1960  1980  
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 (Old Media)       

    
            

     
 

   
    (Mcquail : 1986)   

       
  

   
 ( )  

            
   

   
 

      
  Salvaggio (1985)  

 4      (The Free 

Market Model   The  Competitive Model) (The Model of 

Public Utillity)  3.  
(The Communist Version  (The Model of The Third World)  

            Salvaggio   
  

  
            

        
 Salvaggio  (The 

Competitive Model)   

 (The Public Utility Model) 
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 (The Communist Model) 

 (The Third World)  

            
 

    
          

  (Marxism)  

              
(Carl Mark)  The German Ideology  "    

"  
   

 " "   
     

  

 ( )    
 

 
  

 
   

             
     

     
   

  
         

   (Individual Functionalism) 
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 ( ) 

 
  

                
Individual Functionalist  

 (Uses and Gratifications)  50  
   

    
  

           
  

    
      

  
   

McQuail (1972)    
           McQuail (1972)    
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  (Functions and Dysfunctions) 

    
   

 
      

  
     

     
 

    
 

  
   

 
  Wright (1960;1974) 
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2.  (Critical Theory)   

  

 

  (Traditional Theory) 

  Max Horkheimer 

 Frankfurt School  1937  Traditional and Critical 

Theory  ( )  
Critical Theory (Frankfurt School) (   (2548, ) -

)  

 (Commoditization)  
  “ ” 

  “ ” 

     
   ( , 2546 : 1)   

 Daniel J. Boorstin (1973)    

  (Pseudo-Events) 

  
  

 Boorstin  

 (An Image is Simulate) 
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 (An Image is Believable) 

    

  
  

   
Political Economic    

   
 Product force 

   
 Toronto  

 Relation of production 

    
  

 Frankfurt 

  
     

 Hegemonic Theory  Frankfurt  
   Frankfurt 

   
 R.Williams   

 S. Hall  Birmingham   

  Hall    

  “
” S .Hall  

     

 S .Hall   2 

     (Code System) 
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  (Polysemic Value) 

   
  (Dominant)  

     
  (

 )  
  

      
    

   S .Hall  3  
 Preferred Reading  Alternative 

Reading  
 Oppositional Reading 
  S. Hall 

 Hall   , 
, , ,  

  
2.1  “ ” (Reality) S. Hall 

 Seminology  F. De 

Saussure     
    

 Saussure 
(Organize) (Construt) 

(Instrument)    
  

 S. Hall   
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Saussure 

 2.1    
  

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 2.1  Versions   

 

  Saussure 
  (Social construction of reality) 

 
   

(  Encoding  Decoding)  (Shared meaning) 

 shared 

 
     Saussure 

 

 Version  

 

  

 

  

  

  

 

  

  

 Version  
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   S . Hall  
  

   2.2     
Encoding  Decoding  S.Hall    

 
 

         2.2.1  S.Hall 

(Code System)  
 

    
 

  (Uses & Gratification 

Approach)   S.Hall 
 (Uses & Gratification Approach)  

  Hall  
     

        2.2.2  (Homogeneous 

Group)  
  Hall 

 (Forms and meaning)  

        2.2.3  
 (Selective Perception) 

    
 (Subjective Capacity) 

  

 2.3    Hall  “
 ” 
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2.4    
 Hall      

   
  

Active  
 (Dominant meaning)  Hall  

  
  

2.5  
 Object 

 Object   Icon sign 
( ) 

2.6  Hall 
 4   

      2.6.1 (Production) 
 (Discursive Practice)   

 (Framing meaning & idea) 

 (Knowledge-in-use)  (Technical skill)  
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     2.6.2  
  2    

    
      

     2.6.3  ( Use / Consumption) Hall 
  “  

   Hall 

  
  

 ( ) 
  Hall 

   
  

   Hall 

 
 3   3   3 

  (Dominant – hegemonic position) 

  
 Preferred reading 

 (Negotiated position) 

   
  

Preferred reading  Opposition reading 
 (Opposition position) Hall 

 3   
 

 (Struggle of discourse)   
Hall  3  Preferred meaning 
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Hall   Preferred 

reading  2  
  3   Institution position 

  
   

  
 Structure of Access 

  
 

  
  

 

2.6.4  (Reproduction) 

   2     
 

  
  

Preferred reading  

3.  “ ”  “ ”  (role)  
 

   (  
 )  (  

)  (   ,2540) 

 (duty)     
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 (Function)     
  

 

3.1  (Mass Media Function) 
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3.2  
     

  
     

3.3  (Lass well’s Tree 

Function) Harold D. Lass well   
  . .1948 Lass well 

   (Who)  (Says what) 

 (In which channel)  (To whom) ? (With what 

affect)   “The Structure and Function 

Communication”  3  

         3.3.1  
(Surveillance of the Environment) 

         3.3.2  
(Correlation of the Different parts of Society in Responding to Environment) 

         3.3.3  (Transmission of Social 

Heritage from one Generation to the next)  

3.4  
  

   
  

  
   

    

(i)   
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(Public Relation)  

   
   

     
   " " 

    (Advertising) 

  
 (Publicity)   

     
   (Propaganda)    

     
     

     
    

  
      

   
50%      

  (Spot) 

  
  

   
  2   
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4.   

4.1  
   

 

4.2  
 

  

4.3   
 

   
    

  

4.4   
       

(Mass Culture) 

4.5   
 

4.6   

4.7   
(Observational Learning)  

4.8  
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4.9  (Physiological Arousal)  
   

4.10  (The Process of 

Justification)   
  

4.11   
 

4.12  (Socialization) 

  

4.13  
  

 
 (Interpersonal Communication) 

 (Face to Face Communication)  (Word of 

Mouth Communication)  
   

4.14  (Social Process) 

 
 

 

4.15 

 (Information Society) 

  

4.16  
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4.17 

   (Globalization)  

4.18  
   

 (In Summary : Diversity of Perspectives on Function and Purpose)  

  
       

     
  

 (Needs)       (Interests)   

  
 

5.   

   
  

  
  

5.1   

      . . 
2539   

Stuart Hall   

 social construction of reality    
  

   2    
  , 

, 

   



53 

  ,

,  

 

 

  4  

, , , 

 

, ,  
   

, ,   

  4  
 , , ,   

   
  

 

  

5.2     
2540  

 

  3    

   
    

  

 

  1 

  2    1 

 2  3  4   5  

  
 (37.60%) 

  2   28.00% 
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 " " 

 5.3   
 2554  

  

   1.  

 2. 

 3. 

 4.  
 ( ,  )  

 2    

  6   , , , ,  
  

 

  

 

   

  

 

  

  

 

  

   

  

  

  

  

 



55 

 

 

  5.4 
  

   , . .2554 

  

  
  

 
    

   
  

  

  

 
 

           
  

      
      

 
  (Needs)   (Interests)   

   

     
   



 

 

 3 

 

   

  

 Documentary research 

   (interaction) 

   

 (Anthropological Fieldwork) 

 (In-Depth Interview)   

1.   

   

  

     

  

     

    

  

  

   

  (Hypodermic needle Theory)  

(Two-step flow Theory)   (Co-Orientation 

theory)    

(Critical Theory)   

  

  

56 
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(  3.1) 

 3.1 :  
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2.  

   

     

   

  2.1  

 

  2.2  

  

2.3 

 

  

  2.4   

   

 

  2.5   

3.  

   

   

  

 (Content Analysis)  (Content Critical) 

 

3.1  

 

  

58 



58 
 

 

  6  

 

3.2   

    

      

  

4.  

   

     

 

 

 4 

 5  

59 



60 

 

61 

 4 

 

 

     
 

      ,  
 . ,   5 ,     

,  ,    ,    

 

 

   
 

1.     

6 . . 2542  03.40 .     . . . 
  400  " "  

    
 1   .38  

 "  "  
 ( !!  " "  “ ”  

  3  2548) 

  
 4   "  " 

  31 . . 2546   
  

   23 . . 2547 
 6    

 248/2547  16   3  

60 



61 

 

61 

   
                

27-28 . .2548     .
  (" "

" "      27  2548)  
  2542   . .  

     
   

     
   

     7 
    

    
   

      
     

    
   .   
    

   
    

  .    
 2543   

   
     

    
    

   2545  .   
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 .    

   .  
     

    
     

 .    2546    
   

      
  .    

     .  
   

    
  

.   .
     

   
  

   .  
 (" "  .   

  28  2548) 
 2  . . .   . .  

 
 4   
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   , 

,    . .  
   

  
 

   
   

    
   

   4 
     

  
 

“  
   2547 

  
  

   ” 
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