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SIRIWAN THAIRAWAN : THE TYPES COMMUNICATION WAYS OF CORPORATE

SOCIAL RESPONSIBILITY (CSR) OF GOVERNMENT AND PRIVATE SECTOR FOUND IN

PRAEW MAGAZINE. THESIS ADVISOR : ASST.PROF.PITAK SIRIWONG, Ph.D. 111 pp.

For the research of forms and ways of communication for corporate social
responsibility (CSR) of government and private sector found in PRAEW Magazine, data is
collected from 24 issues of PRAEW Magazine from July 2553 to June 2554.

Methodology used for this research is content analysis of the data collection from
the document. Together with in-depth interviews of a magazine editorial and reader of
PRAEW magazine are implemented.

The research shows:

1. Activity that becomes the most common types of CSR for government and
private sector in Thailand is promoting social issue which accounts for 42.28%, and Product
development and the foundation is the least one (4.55%). Besides, type of company that has
the highest rate to present CSR is mass medium (40.00%). Financial institution and business
services are the least ones (0.33%). In Thailand, the most important objective to present
activity for CSR is knowledge and inform the information (30.57%) rather than Invited to
participate activity which is considered as the least important objective (11.54%).

2. According to the Praew Megazine, the months that present about issue of CRS
are from July 2553 to November 2553 (56.42%). This rate has been decreased to 43.58%
from January 2554 to June 2554. CSR is presented mostly through “article” 28.62 % and
“Advertorial or Infomercials” is the least one (14.63%), and “General Advertising” is the most
space was shown CSR (53.96). and next<On the Move~ 26.39%
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