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 There are two mains purpose for this research, the  first is to study the behavior of 
people in choosing the air-conditions. The second is to study the necessary factor for decision 
to buy air -conditions which all studying we focus into the residence for people in Thung-Song 
district Nakhon Sri Thummarat province which there are the population 150,497 person. In 
this research ,we use the Yamane method to set the population which be set out to 400 
person, use questionnaires to collect the data and set all data into frequency distribution 
table, percentage, mean, standard  deviation and chi-square test. 
 From the research’s result, we found that the most customers in Thung-Song are 
women in rang of age 21-23 year old and 31-40 year old, Married, bachelor degree, 
employee, the summary income is upper than 25,000 THB/month and most of people have 
detached house. 
 About the marketing Mix, we found the product side is very important and the Thai 
Industrial Standard (TIS) is most focused before buying. The price side is very important and 
the quality have to go parallel with price. The place side, the population have to ready to buy 
is very important. In the promotion side the service after sale is very important. In the person 
side, they need the person who has a good relation, polite sale person and have manners 
between conversation. In the process side, they needs quick as possible transportation and. 
In the physical side, the reliability of store is the most important for purchase. 
 In the psychology side, attractive is very important factor and have the worthy price is 
the most important, the perception is very important factor and have the service time is very 
important, in the learning is very important factor and have the brand reliability is very 
important, in the character is very important factor and have the energy conservation is the 
most important, in the attitude with the air-condition is the most important and have the 
energy saving is the most important. 
 In the behavior, most of people have air- condition 1 unit, the biggest market share is 
Misubishi in wall type, size 9,000- 12,000 Btu. The price around 15,001- 20,000 THB which is 
brought by cash from the electric equipment shop in the summer season. 
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