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This research’s purpose is studying relating of population factors, financial factors
and the marketing factors with the selection on purchasing residence of the employee in the
large establishment of Muang Samusakorn province, studying of behavior purchasing
residence which populations are the employee in the large establishment of Muang
Samusakorn province about 129,989 people, the definited sample by Yamane method total
400 people, the using questionnaire as a tool for collecting data, the statistic using for
collecting data which is the basis statistic by compare with percentage of frequency , mean
and standard deviation, the chi-square test and person product moment correlation.

The research’s result found that the employee in the large establishment of Muang
Samusakorn province are female at 63.1 percent and male at 36.9 percent. Most of them
have the age between 35-44 years old at 38.5 percent. They are marry and their income 2
people at 48.7 percent. They are bachelor's degree at 37.5 percent. Their member of family
are over 3 people at 50.8 percent. Their income per month are less than 30,000 at 47.5
percent. The budget or pricing of residence that they decide to purchase are 500,000 —
1,000,000 bath. at 49.5 percent. Most of them want rate of down payment per month are
5,001 — 10,000 bath at 43.3 percent . Rate of pay by installments per month are 4,001- 6,000
bath at 31.1 percent. The level are most important of marketing factor is pricing. And It was
found that the population factors are education and income per month , financial factors are
requirement of payment , down payment per month and pay by installments relate to the all
factors of selection on purchasing residence. And the marketing factors are product, price,
place, promotion, people, process and presentation that relate to the selection on purchasing
residence of the employee in the large establishment of Muang Samusakorn province.

Program of Entrepreneurship ~ Graduate School, Silpakorn University Academic Year 2011
Student's SIgNature ........cccceeeeveeeiiiiiieeeeeeeeee,

Thesis AdVISOr's SIgNAtUre ..........ccceeeveieieeeeveeeeeeeinnnnns





