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ORAPAN NIMRUANG : PEOPLE EMPOWERMENT IN COMMUNITY
DEVELOPMENT KEEREVONG, TAMBOL KAMLONE, LANSAKA DISTRICT,NAKHON SI
THAMMARAT. THESIS ADVISOR : ASST. PROF. SUDHAM RATTANACHOT, Ph. D., 176 pp.

This research aimed at studying the empowerment of people in Keerevong
community tambol Kamlone, amphoe Lansaka, Nakhon Si Thammarat Province. The data of
this research were collected though 375 peoples by questionnaires. The statistics were
applied for describing the data such a frequencies, percentage, mean and standard deviation,
The hypotheses were tested by one way ANOVA and constructed the model of relationship
between independent and dependent variable by multiple linear regression. The findings were
the level of people empowerment as a whole aspect sense of belonging falling in highest,
emotionally involved, physically and intellectually were falling in high. In hypothesis testing it
was found that the differences in the ages, education, household income, occupation, the
position of administration in community, security, society affected the level of people

empowerment affected by level of people’s participation at a = 0.05.
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