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Abstract

The objectives of this research were to compare between perceived image of public and
private universities and to study the relationship between identity awareness and perceived
university image of 480 high school students. Factor analysis could be concluded that there were
four university image factors: 1) academic environment, 2) university reputation, 3) instructional
form, and 4) opportunity of admission. By comparing perceived university image between public
and private universities, it was found that there were the differences in instructional form
opportunity of admission between public and private universities with statistical significance
level of .05. ldentity awareness of university song was related to all perceived university image
factors. In contrast, identity awareness of student uniform was not related to all perceived
university image factors.
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