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52113308 : MAJOR : LANGUAGE AND INTERCULTURAL COMMUNICATION
KEY WORD : LINGUISTIC LANDSCAPE / COMMERCIAL SIGNS

SIRINTHORN  PIKULTHONG : LANGUAGES ON COMMERCIAL SIGNS ALONG
PHRA ATHIT ROAD. INDEPENDENT STUDY ADVISOR : ASSOC. PROF. PORNPIMOL
SENAWONG, Ph.D. 95 pp.

The purposes of this research are to study the status of languages written on
commercial signs along Phra Arthit Road, to study the origins and meanings of store
names, and to explain the relations between languages and Phra Arthit Road areas.
The research data include 55 photographs of commercial signs and the interview of 55
store owners. The research instruments were a digital camera and an interview form.

Original languages, language scripts, and placement of languages on these
commercial signs were analyzed together with the position of the script.  The interview
of the store owners shed light on the origins and meanings of store names.

The result of the analysis showed that English has the highest status on Phra
Athit Road commercial signs. English script appears most frequently on these signs.
It also occupies the most prominent location on the signs as well. The fact that English
has the highest status on Phra Athit Road commercial signs is because it acts as lingua
franca for both foreigners and Thais. English also functions symbolically as it indicates
urbanization, modernity, internationality, and new generation’s lifestyles.

The origin and meaning of store names mostly reflect the types of business.
It is possible that store owners wanted their store names to advertise themselves and to

directly communicate with both Thai and foreign customers.

Department of Western Languages Graduate School, Silpakorn University Academic Year 2011
Student's signature .......ccccee v

Independent Study Advisor's signature .........ccccceevveeiineeeinn.





