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The objectives of This research were to study about the tourist’ opinions for Koh Kred
original handcraft earthenware lampshade souvenir products, the artistic uniqueness of local
handcrafts, the application of carving techniques on English-golden Paper, local handcrafts and
earthenware in order to improve Koh Kred lampshade product design for serving the needs of tourist
target group with English-golden paper carving technique applied on the local lampshade design, to
get feedbacks from customers and to map out the conceptual guidelines for local manufacturers.

The research samples consisted of 250 Thai and foreigner tourists in Koh Kred, an English-
golden paper carver, Colonel Chartwut Ngamniyom and 3 local handcraft and earthenware
manufacturers. The research tools composed of interviewing forms, questionnaires with simulation
and multi-stage product models. After collecting data, it can be analyzed by calculating descriptive
statistics including percentage, average, standard deviation and hypothesis test.

The research conclusion was remodeling of Koh Kred Lampshade souvenir by development
way 1 was able to support value added factors for local handcrafts, commercial and traveling
promotion by demands. It was significant different from the original handcrafts and lampshade
souvenirs in the present market by level 0.05. As a result, the manufacturers can use the new design

and improvement ways to enhance creativity.





