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Abstract

Code of project :- 01134 2011

Project name : Study composition the graphicart on the packaging of
cosmetics, herbal Thailand affecting the purchase decision
(Case Study mangosteen soap mixed with collagen. Group
home herb Khiriwong District Lansaka Nakhon Si Thammarat).

Researcher name  : Mr. Siri Noodage

The purpose is to study the number of graphic elements placed on the
packaging of cosmetics, herbal Thailand affecting purchase decisions. To prototype to
evaluate their satisfaction with consumers on the packaging, especially in the field of
composition, comprising a number of graphic illustrations of characters and symbols.

The results showed that

Model using graphical elements placed on the packaging of cosmetics, herbal
Thailand to influence purchasing decisions In terms of color, the color of the
medicinal properties of the materials used to manufacture a product. Used as the
overall color of the packaging If medicinal properties in the heat like Ginger,
galangal, turmeric. Consumer caste hot colors including white, yellow, orange, brown.
If medicinal properties in the evening, such as lime, forest, grass, mangosteen.
Consumers choose the color caste cold Include light green, dark green. Yellow, blue,
green, purple.

Which concluded that the color of herbs used to produce the product. The
overall color of the packaging will have a psychological effect on the purchasing
decision of most consumers. Overall color of the packaging. Found that consumers
will choose. Color is the color of the herbs will have a psychological effect on
consumer purchasing decisions at the highest level. Minor into four natural shades of
green, yellow, white.

Font found that consumers will choose a standard font, bold, modern, easy
to read clearly at the highest level. Placed in a position clearly visible. Most are
placed on the center and on the packaging.

Illustration on the packaging that the consumer will choose a photo of the

herbs that are detailed in its most beautiful. Minor-realistic paintings.



Consumers will choose a symbol from the symbol actually slightly truncated.
At the highest level. A minor graphical form.

E-mail Address : naparat.t@rmutr.ac.th
Period of project : 1 October 2010 - 30 September 2011



