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Abstract

Code of project : A12/2011
Project name : The Development of tourism for floating market Eco of Khongmahasawat
community in Nakhon Pathom

Researcher name : Srisuda Leelasuwat, Poschanan Boonchuai, and Nalinee Saengaran

The propose of this research is to develop Khong Mahasawad community eco-tourism
and floating market in Nakhonpathom Province . In research,the marketing information and the
marketing linking strategy have been collected .The advantages and disadvantages of the linking
strategy of marketing theory have also been studied in term of community of life in order to find
out the participation of the community , helping to promote eco-tourism in Khong Mahasawad.
The study of potential and readiness, and the community problems have been included in this
research. This research also focuses on the marketing information and customer behavior. Besides
. the suitable marketing strategy has been designed . The strategy linking to the community has
been developed and improved.

The 200 questionnaires have been built to survey the opinions of the tourists,
entrepreneurs, school, monastery and the people living in Khong Mahasawad area. The result
show that there is no good linking relationship in managing process among tourists
entrepreneurs, school and monastery in the area. It is also found that there are tourism
management problems concerning about organizing tourism activities, developing and preparing
suitable location for the tourists. There is no good coordination and cooperation ,causing low
income for the people who earn their living in this area and making profit only for specific group
of them .This is because of lacking of good linking management of their living way life in Knong
Mahaswad. The realization of the importance of Khong Mahasawad should be made in mind

because it is a key factor to promote tourism.
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