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This research was aimed to 1) study media exposure behaviors among Faculty of
Medicine Siriraj Hospital's nurses 2) examine Siriraj Hospital nurses’ satisfaction with internal-
communication media and 3) draw a conclusion and create a guideline of internal-
communication media development for Siriraj Hospital. This survey research was conducted
with 400 sampled nurses working for Department of Nursing, Faculty of Medicine Siriraj
Hospital during 2012. Questionnaire was used as a research tool and data were analyzed by

Mean, standard deviation, t — test, and F — test.

This research revealed that

1. Internal-communication media was consisted of Siriraj journal, poster,
brochure, sticker, and bulletin board. 65.8 percent of the sample group read what they
thought interesting while half of them surfed the internet 3-4 times a week. Most of the
participants usually watched SITV and listened to announcement from Digital Public Address
System.

2. In overall, sample’s satisfaction with internal communication media was high.
The most satisfied dimensions were types, contents, and benefits of the internal-
communication media. Age, education level, and income affected the satisfaction with
internal-communication media whereas gender, duration of service, anddepartment they
worked for did not.

3. Siriraj Hospital must focus on developing interesting, diverse, and accessible
media while the content within Siriraj journal, poster, brochure, sticker, and bulletin board
must be understandable, complete, concise, favorable (especially health topic), and up-to-
date. Media should be posted for at least 1-2 weeks in order for personnel to follow up news
continuously and read again to remind them to attend events announced.All of these

improvements therefore are the most effective media utilization
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