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KEATTISAK SAE-KHOW : THE MARKETING COMMUNICATION DESIGN TO
STIMULATE PURCHASE DECISION FOR WINDOWLESS FOOD DELIVERY
BUSINESS. THESIS ADVISORS : ASSOC.PROF. RATTHAI PORNCHROEN PH.D., AND
ASST.PROF. SURAPONG LERTSITHICHAI, PH.D. 157 pp.

The purpose of this research is to find an appropriate medium for consumers
today and how design can help build confidence and credibility for consumers to make
decisions to order delivery food from restaurants without a storefront.

Methods used in this research includes collecting survey data from 400
consumers whowork and live in the city and interviewing business owners of home-delivered
meals to find basic information about their preferable types of media. And components to be
included in the appropriate media. And reach today's consumer.

The analysis of data collected from the questionnaires, interviews and
information design principles to the design. The assessment of design professionals and the 4
solid line utility to measure the 100 people in the design.To build confidence. Trust the media.

Results can be summarized into the design. And design principles are as
follows. Media format is the right size is A4 landscape flyer color images and text to the right
place. The interest and confidence. Trust in the purchase decision of consumers. And as a
guide for business owners and individuals interested in the future.
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