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Abstract

The research on Satisfaction with academic services of Faculty of Business
Administration of Rajamangala University of Technology Rattanakosinisaimedat1)
tothe satisfactionof the clientsintheacademicbusiness school, and 2) tocompare-
thesatisfactionof the clientsintheFaculty ofBusiness AdministrationSeparatedaccording
togenderandclass. The sampleis ad-year undergraduate
studentsenrolledinsecondsemester ofthe academic year2554were
400.Theresearchinstrument usedwas a questionnairethatwas developed based
ontheconcept ofservicequality,Parasuraman and et al softhemwere Tangible,
Reliability, Responsiveness, Assurance, and Empathy. Questionnairethe reliability of
QO = 0.9982.Datawere analyzed usingdescriptive, t-test, One-way
ANOVAanalysiswhichfollows.

1. To analyze the satisfaction of the clients were satisfied with the service
provider of the five leading academic business school at a high level. The
average satisfaction score sort by descending on the Tangible, Empathy,
Responsiveness, Assurance, and Reliability (X = 4.231, X= 4.198, X= 4.173,
X=4.146, and X= 4.125, respectively).

2. T-testresultsshowed thatmale studentsandfemale studentswere satisfied
withtheacademic services 5Servicesof Faculty of Business
Administration.Differencesarestatistically significantat the .05 level..

3. One-way ANOVA test results showed that students in the 1-4 year students
who have satisfied the academic services of Faculty of Business
Administration. Differences are statistically significant at the .05 level Empathy

services. The four service areas did not differ significantly.
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