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The purpose of this research was to study library use promotion for students of
university libraries, in terms of, promation activities, responsible depar_tments, policies,

operations, evaluation, and problems regarding library use promotion.

This study was a survey research using questionnaires to collect data from 102
library directors/heads of the university libraries, or librarians responsible for library use
promotion in public and private university libraries. Eighty-three questionnaires were

returned.

The results illustrate that most of these libraries have written library use policies
set by library directors/heads. The promotion activities of most libraries are the library
orientation, and the online data searching instruction. Most libraries’ budget comes
from the university library budget. For public relations, the majority of libraries use
library websites. Library use promotion problems faced by most libraries are at
moderate level and the problem that has the highest mean score is insufficient staff for

library use promotion.





