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The aim of this research is studying and gathering public relations of Dan Singkhon
Community Tourism data that affecting design layout of online media.
In this study were asked about the needs of tourists each trip. What information needs for
comfort and is true to the correct information. Meet the needs of most travelers by crawling
the documents and analyzed by the percentage of the sample number of 100 people.
The research concluded that
1. By the travelling side the table show that
Amounting to 70% of people want to have a map of the route to allow for traveling
convenience. It also helps to have seen the scenic place shown on map too. The map also
saves travel time or the opportunity to travel to Myanmar will not waste time and on their
own schedule.
The amount of 7% do not want to use map for they want to adventure by themselves and
need to find a new path in the journey and also they can’t use the Internet then ignored the
map as it should, but do as told by relatives and friends over.
2. By the goods side the table show that
68 % of people want to see at Dan Singkhon that there are any goods. Are there both
Thailand and Burma goods or not, expensive or not? Because they want to see and watch
the goods that shown on the website and do not waste time to find goods in that occasion.
The amount of 3% that does not matter what the goods are or which price, however, do not
want to know but would like to visit and buy a gift needs to be in place only.
3. By the food side the table show that
64 % of people want to know what canteen to eat, that was impressed by the website and
do not waste time looking for food and ensure that such canteen are clean, good
atmosphere and also makes it comfortable to travel in that time too.
The amount of 1% see that it is not important because of the need to eat in each one does
not the same. They choose by them-self not wanting to be recommended.

4. By the public relations side the table show that



65 % need information that they never know from the website such as publicity about travel
documents to Burma. Or the people of Myanmar come to Thailand have to have any kind of
documents. There are examples of documents or cards which when tourists see such
cards they will know that people is Thai or Burmese . Because the current Burmese people
also speak good like Thai as well. And also to enhance the safety and peace of mind on
journeys like to have basic information about the history of Dan Singkhon etc..

12 % said that the number of people already know from the study of a book about the
history of Thailand and this Dan was not opened, so they do not want to know any

information because such information will automatically know when Dan is opened.
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