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The objectives of this rescarch were: (1) to study the operating problems of canned

scafoods manufacturers, under Halal certification in Thailand, in each area as follows: production
problems, marketing problems and the external environment and; (2) to compare the
manufacturer’s background variables (such as investment size, production type and established
time) with the differences of operating problems which are production problcms, marketing
problems and the external environment. The data were collected from 25 manufacturers in
Thailand by questiopnaire, and analyzed by a statistical software package. Percentage, arithmetic
mean, standard deviation and one-way ANOVA were used for analyzing the data. The
hypothesises were tested at a 0.05 level of significance.

The Research results were as follows:

1) The operating problems as a whole were at a moderate level. The ranking order of the
operating problems from the highest to lowest was as follows: (Ist) the external environmental
effects (2nd) marketing problems and (3rd) production problems .

2) Manufacturers of different investment size had different operating problems at a 0.05
level of significance. However, manufacturers with different production types and established

time had no differences in operating problems at a 0.05 level of significance.





