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Abstract : i

The ‘purpose of This research ,named the Comparative Advantage of Buddhist
Tourism in Pathumthani Province follows the Diamond Model were; (1) to examine
Comparative Advantage of Buddhist Tourism in Pathumthani Province (2) To Study the
Straights  Weakness Opportuhities Threats (SWOT Analysis) of Buddhist Tourism In
Pathumthani Province and evaluate Market - Attractiveness Portfolio Strategies and TOWS
Matrix Method (3) to provide recommendations for Problem Sotving Used Marketing

Management for managing interpretation for learmning Integration with education

This research was Survey research. Population consisted of four groups, including
(1) Entrepreneurs (2) Citizen (3) Policy makers . The sampling method for policy makers ,

leader and cilizen and Entrepreneurs was purposive sampling including 40 , 400 and 65 Key

2



Informants for gathering data used questinaires in order to answer research questions 2.
The sampling method for tourists was convenience t, including 40 tourists traveling in 23
areas of Buddhism Tourism sources and assessed the efficiencies. Defined factors and
indicated Standards of efficiencies’s assessment were; 1) The tourist attractive efficiency and
2) tourist receiving capable efficiency. A total of 1,200 questionaires were returned. Content
analysis was used to analysis qualitative data. For quantitative data analysis, statistical tools

employed were frequency, percentage, means, S.D.,
Research finding showed

Comparative Advantage Analysis of 23 areas , Polulation consisted of
four groups Partipation Reviewed Contents Analysis: outcome to Strength , Weakness,
Opportunities and Threats of Buddhism Tourism Industrial. For the definition of Grand
Strategies for strengthening the Sustainable development and Marketing Management of
tourism sources in the Pathumthani Province .it found 3 strategies as the followings. The
linkage of tourism routes inside province or History+Buddhist+Culture Tourism programe.
The Linkage of tourism route in neighboring provinces inside Thailand. Moreover, the
recommendations would help to improve and development the Buddhism tourism source,

being capable and increasing the efficiency for tourism capacity receiving.



