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Questionnaire [\ /o JN

Social Networking Management to Enhance Thailand Destination Image

Part 1 Demographic Data
Please tick v on the option you choose

1)

2)
3)

4)

5)

6)

7)
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Gender

O Male U Female

Nationality (please specify)

Age

Q) under 20 0 20-20 U31-40
Qa1-50 Q51 -60 Qe1-70
Q) Above 70

Annual income

Q150,000 Baht or lower (US$ 5,000 or lower)

Q 150,001 - 500,000 Baht (USS 5,001 - 16,666)

Q 500,001 - 1,000,000 Baht (US$ 16,667 - 33,333)
Q 1,000,001 - 4,000,000 Baht (US$ 33,334 - 133,333)
{J 4,000,001 Baht or higher (US$ 133,334 or higher)
(** 1 USD = 30 Baht, approximately)

Education Level

[ Below Undergraduate level a Undergraduate level
Q) master degree I =T005)
Marital status

a Single Q Married/living as a couple

Q Separated/divorce/widow (er)
Have you ever used social network sites to find any tourism information

Q ves U no
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8) What kind of social network sites do you use to find tourism information?

(Can choose more than one answer)

L Facebook O Twitter

U Personal Blogs (1 ontine travel forums

Q Myspace.com Q Travel-theme sites (i.e. Lonely planet,
TripAdvisor)

Part 2 Information about your trip in Thailand
Please tick v on the option you choose

9) Have you ever visited Thailand

(M Never, this is my first time
o Yes, this is my second time
O This is my 3% or 4" time
0 | have visited Thailand for more than 4 times
10) Which cities do you plan to visit during this trip (you can choose more than

one)
Q Bangkok O samui Q Pattaya
O Phuket a Chiangmai U others (please
SPECITY).vrerirerianens
11) Length of stay .vverccicis days
12) What kind of attractions you are interested in visiting
U Historic sites a Shopping centers
U Natural sites U Fairs/ exhibits/ events

Q) Medical tourism
Q others (PLleaSE SPECIFY) .ottt ssassis
13) You arrived Thailand at which city
Q Bangkok U Phuket | Chiangmai
L Others (Please SPECITY) .......wmmmesieessssersseeesoessssssssss s s
Arrived by Oerd ship/ boat L) air Q others (please specify)

14) People accompanying your trip this time

Q Family members Q Friends/ colleagues

Q others (Please SPECITY) ...
15) Average total expenses per day per person set for this trip

Q Less than 4,000 Thai baht per day (2 8,001 - 12,000 Thai baht per
day



L 4,001 - 8,000 Thai baht per day

day

L Above 16,000 baht per day

Part 3
Please circle (O) the number which best describes your opinion on each item

How do you rate Thailand for the following terms?
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U 12,001 - 16,000 Thai baht per

Level of agreement
Unreliable -5 -4 -3 -2 -1 0 1 2 3 4 5 Reliable infrastructures
infrastructures
Unpleasant nature -5 -4 -3 -2 -1 0 1 2 3 Pleasant nature
Boring culture -5 -4 -3 -2 -1 0 1 Interesting culture
Bad climate and -5 -4 -3 -2 -1 0 1 2 3 5 Good climate and
atmospheré atmosphere
Boring activities -5 -4 -3 -2 -1 0 1 2 3 5 Interesting activities
Inconvenient -5 -4 -3 -2 -1 0 2 3 4 5 Inconvenient
transportatlons transportations
Sleepy 5eq -3 -200-10 071 2.°3° 45 |°.  Amousing
‘Distressing .5 -4 -3 -2 L1 1,273 4. 5 - Relaxing
Gloomy* 5 h4S34:2, -1 0% 17 20737 4 5 | ~Exciting
. Unpleasant 5 -4 3.2 210" 1 234 5. ‘Pleasént
Boring - w5 T4 -3 -2°%1 0. 1.2 i3 .4 5 Interestlng
Unfriendly - S5 -4°3 22.t1 0.1 2374 5, - Friendly -

Please rate the degree to which the following factors are important or influential to

your decision to use social network sites to find travelling tips/ other tourism

information)
Level of Importance
Low High
Importance Importance
1 | Attractive pictures/ videos 1 2 3 4 5 6 7
2 | Interaction with users 1 2 3 4 5 6 7
3 | Response to questions posted 1 2 3 4 5 6 7
4 | Easy to find information 1 2 3 4 5 6 7
5 | Reliable information 1 2 3 4 5 6 7
6 | Up-to-date information 1 2 3 4 5 6 7
7 Availability of links to related tourist information 1 2 3 4 5 6 7
8 | Users of social network sites are w1lllng to share tourist. 1nformat|on/ 1127374 5% 1
| traveling experlence ‘ L oL IR TRt A
.9 | Users of social network sites share travellmg tlps 1 273 4 56,7
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Level of Importance

Low High
Importance Importance
10 | Users of social network sites share pictures/ videos ‘123 4 5 6 1
11| Users of social network sites sharé travelling documents ™=~ I 1 273 45 6 1
+12 | Users of social network sites share,informétion;.abc:)ut chaos 1.2.3 45 .6 T
13 | Users of social network sites share travelling experiences/ 1 2-3 4 5-6 1
Hinformation + et , ~wEE | L
14 | Honesty to provide accurate information 1 2 3 4 5 6 7
15 | Honesty to keep privacy 1 2 3 4 5 6 7
16 | Honesty to provide promised service 1 2 3 4 5 6 7
17 | Trustworthy of the social network sites 1 2 3 4 5 6 7
18 | Users of social network sites that you used are trustworthy 1 2 3 4 5 6 7
19 | Comments/ information from users of social network sites that you 1 2 3 4 5 6 7

used are honest

dwSuidwrihi

anuiliiudaya

nafu () 06.00-09.00u. ()09.01-1200u. () 12.01-15.00u.
( )15.01 -18.00u. ( )18.01 -21.00 u.
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