REFERENCES

Ajarn (n.d.). Patpong. Retrieved October 15, 2007 from http://www.ajarn.com/
On-the-town/patpong.htm

At-bangkok. (2004). Patpong. Retrieved October 15, 2007 from
http://www.at-bangkok.com/place_patpong.php

Cambridge advanced learner’s dictionary (2005). Cambridge: Cambridge University
Press.

Food and Drug Administration. (2001). FDA backgrounder: HACCP: A state-of- the-
art approach to food safety. Retrieved November 1, 2007, from
http://www.cfsan.fda.gov/~Ird/ bghaccp.html

Ferrel, O. C., & Hartline, M. J. (2005). Marketing strategy (3" ed.). Ann Arbor:
Thomson.

Human Computer Interaction (n.d.). PDCA cycle: From problem faced to problem
solved. Retrieved October 28, 2007, from http://www.hci.com.au/hcisite2/
toolkit/pdcacycl.htm

Kotler, P. (2000). Marketing management: Analyzing consumer marketing and buyer
behavior (The millennium ed.). Upper Suddle River, NJ: Prentice Hall.

Maslow, A. (1970). Motivation and personality (2nd ed.). New York: Harper and
Row.

McCormick, E., & Tiffin, J. (1974) Industrial psychology (6™ ed.). Englewood Cliffs,
NJ: Prentice Hall.

Mealy, L. (n.d.). Restauranting: Choosing a location for your restaurant. Retrieved
October 31, 2007, from http://restaurants.about.com/od/openingarestaurant/
a/location.htm

Michigan State University. (2002). Atmosphere in the restaurant. Retrieved
November 1, 2007, from http://web1.msue.msu.edu/imp/modtd/
33319734.html

Mill, R. C. (2001). Restaurant Management: customers, operations, and employees

(2" ed.). Upper Saddle River, NJ: Prentice Hall.



Orawun Sombatpaiboonchai. (2005). Staff satisfaction of the staff canteen, a case
study of Shangri-la Hotel, Bangkok. Unpublished master’s research paper,
Thammasat University, Language Institute, English for Careers.

Pornsak Ubolpoolpol. (2005). Fast food consumption behavior among people of
different genders and ages: A case study of McDonald. Unpublished master’s
research paper, Thammasat University, Language Institute, English for
Careers.

Powers, T. & Barrows, C. W. (1999). Introduction to the hospitality industry (4th ed.).
New York: Wiley.

Say, R. (2006). The six basic needs of customers. Retrieved October 20, 2007, from
http://www.lifehack.org/articles/management/
the-six-basic-needs-of-customers.html

Siam2you (n.d.). Patpong. Retrieved October 15, 2007, from
http://student.siam2you.com/news/zokzak/art4d/index.asp?thread=art4d8

Wai Chamornmarn. (2006). Organization theory. Retrieved from October 31, 2007,
from http://www.bangkaew.com/wai/
article.php?story=20070619110520432 &mode =print

Wannarat Chareonsri. (2007). Customer satisfaction with Thammasat University
bookstore: Tha phrachan campus. Unpublished master’s research paper,
Thammasat University, Language Institute, English for Careers.

Zeithaml, V. A., Bitner, M. J., & Gremler, D. D. (2006). Services marketing (4th ed.).
Singapore: McGraw-Hill.

Zigmund, W. G., Mcleod, R., Jr., & Gilbert, F. F. (2003). Customer relationship

management. Hoboken: John Wiley & Sons.

@ o o & v a 9 o v A 4
W3z 9n3Na & 9g581. (2546). 9gnNudu59a2055093 1401117, NTINNA: ATANUN

Editor1999.



