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Diffusion of Innovations (Rogers, 1995)

i Ditfusion of Innowvations
(Aogers, 19095
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11: “Educational Leadership and Innovations”, http://www.pochanukul.com

TunsAnsiegu3ine (Consumer) Fansananniladesasieliil

1. Relative advantage fanvietlsslonildlaeRansanannanuifludaszan
L'J@’]memu‘ﬁl “Any where Any Time” (Mallat, 2007)

2. Compatibility \AinanAnEuzFangfnssunsldeusnatudanaliifianis
vl Faeinasiuag (Lim, 2008) (Kadhiwal and Zulfiquar, 2007)

3. Complexity ﬁﬂwmzﬂWﬂ%ﬂmﬁdm%ﬂuﬂmﬁuﬁm?ﬂ@'ﬁf;ﬁamm‘lﬁu‘i@ﬁ

NFC (2008b)
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5. Network externalities and critical mass N1 MNFINUBINAITUNNAARDEIANN
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6. Security and trust in mobile payment systems ﬂfJWLﬂumwﬂﬁﬁumefJ’m
ﬂa@mﬁﬁLﬂuuﬁﬂuﬁﬁaﬁmm@ﬁifamimﬁumrﬂ‘iu‘ﬂaﬁmmsﬂ%ﬁmi (Esparza et al., 2006)
(Jailani et al., 2008)
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293 Mobile payment N1lszinaniua, fiju (2007a)
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Man1ganitiuganessnszdegatugsta fudldusnisinednsiindeuil (Business to Customer
158 B2C) uazszndneganiiiuganasaiues (Business to Business 138 B2B)
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T 89 M-Commerce
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Tnsdnsfin@auiiuga 1y Nokia, Samsung, Motorola tlusiu nstszensldenudaulugdnii
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(wWadNNhttp://www.acentech.net/)
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1 1
QI/LI 1 a o a o o

AR TnuIdnaudssinanAnetTad g1 Auina linns1ss Auewazt3n st U At

a o

Y a

wWaeuf (Mobile Payment) {lungensudmsugislnanindn WesaniduwmaTulagnlmdle
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1
o L o a o

flaqii  fRdeasldsausndnmduairTunasuddeniannlindnssuasaiiauuanuideany
gaeniunaniseduliinisdnssdudiuazisnig  (Mobile  Payment), N199iMN3ganAaLy

o =

nsAwiliadaun ( M-Commerce) Angasulisumuuazantiiaue

(2008b) Turkcell and Garanti Bank pilot NFC. Card Technology Today, 20, 4-

5 Turkeell U3l nawiadnesdmiindeuiilunsiindeuisaileiuounens Garanti 7
agimmeaeddineluladl NFC ddlumsi malulaiNFC finndensiaszuinamneuiiaed
chip 1L NFC reader {maaasldanansainganssuiusunastinitnedmiiiadenily

“We are convinced that NFC technology will provide an important impetus to contactless
payments. Compared to a contactless credit card, a mobile phone has the advantage of a
display function for checking the payment transaction,” said Reha Emekli, executive vice
president of Garanti Payment Systems.

o o

unANAtuaYUINLENIINsTscAuALazLEN TUU s ANTIAAa R AT unn e dnAny

o

Amdugliusnaesetnansdnsiinaaui luilaqriu

(2008a) Mobile payments to take off, says report. Card Technology Today, 20,
3-3. Mobile Network Operator latlsziiiudnazinisldganssnuupaaunuingauiiuzs % lu
Uaned] 2552 winavanipnnaanisidlulanetl 2550 5uA 7 % Taalulanatl 2552 s
wieanifu 25.5% &miunievinganssunesuImsiauingdwiiefeun , 26.9% &1uiunig
o a v a o '8 dl dl o v 1 o/ 3 dl dl
dscRUAMATLENIURINIANIARaUNLAE  26.3%N19vINn1gANEN IngdnTlARR U LINAYTN

aduayuiednsnaRsyiuinfasdsnsiatnssiatias



13

(Bernabeu, 2007) BERNABEU, G. (2007) GlobalPlatform - the future of
mobile payments. Card Technology Today, 19, 9-9. LNAMNNANIINAINAIINTENTB
= o I a % a 1 o I dl dl all 1 dd‘ 1 A
wmAlUTagN131132AARALAZLINTRNIUIN AN LARR NN N A lLlaEnazuNgean LA
atuayuliiiaganssuuInug uewIAR uazunAMNNANaTAYWINNIIY TTN9AdsAs 1

o o o

AMNANATUAL ANNLAaAAE (Security) Lmzmiﬁmmmgméqmﬁu (Standard) aztiludau

o

v o

o o = o 4 IS o a 1% a 1 o I3 dl dl | d‘ [
NANAUAN Q_,IV]‘V]’]GLMLWﬁIuI@ﬂﬂWiﬁWiZﬁ'\@uﬁ’]LL@in‘ﬂ’]iN’]uTV]ﬁ‘ﬂWV]Lﬁ@@uWLﬂuV]EI‘ﬂN?‘LI

avdudusinals

(Pittomvils, 2007) Payment cards: state of play. Card Technology Today, 19,
11-11.New technology support new payment transaction including mobile payment ,
Patricia Pittomvils VP Payment card , Cash Management and Cards at TietoEnator UK 159N
nonagey daderesnsiasuudamismanniisandanudn dayanantat N iLARUIINIg

dnsr@uduaziinisuuinsdniinaeun nindminaanaluglsl luaned faduiudyonoma

1
o o

wratiNg IR ANNANNUANIMAZAUNLIN ANNLARAAE (Secure) STIUAINNUAANATUNRNA

o

pianigldanagl41sn1s

(2007d) Visa announces mobile platform trials. Card Technology Today,
19, 6-6. Visa UsznAlen1maaaen1stszduaiazuinisuuinsdniinaewi Tu dszind
a = o a o o‘a‘l 1 =K = o a ¥
UITALAUIAT HUALTE NA9aINLFEnLsenAnagninsad@nsnalulaginisinssAdunuay
a ] o c di dl a | = o I a v
snsuuinsdnyiinaaun Inelulsemaumdadunimasas maluladinnsdnseAdumuas
a ] [ o dll dl 4' é‘ al o al =) 24’
1IN19HUINIANTLARAUNLLL Remote payment TeuuLi nsnnvuaisunaaaulull 2551 %
TutlszmAuauna Auualud 2551 Hlunmageuuuy Paywave T9ARLAUEIN1TNNNULLL
NFC danlutlszmanadaliBunaaadldudalnadneznimaasaiuuuy

Near Field Communication (NFC)
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(2007b) Taiwanese survey reveals mobile payment preference over cards.
Card Technology Today, 19, 16-16. #n13d19an1maaadld Mobile payment lutlsemeald

Wi Gaflusauiledianusendng Master card, Bank in Taiwan and Nokia $14 3220 A9NNaN13

dnsmanudmneuidieelatumaluladlasgmnesudunnsinsz Suduadeuiizaniin
qUlLL NFC uaznisaniiivanguecinuszuueenlad waswuangi 67 % anvavuntszasd
agldFnssialyl

(Kadhiwal and Zulfiquar, 2007) Analysis of mobile payment security measures

and different standards. Computer Fraud & Security, 2007, 12-16.

o

2 =8 = o = c 1 =
FRdelddnematulatuaziinguresrntaendelnaiinisaianisalienlddn metulag
° La ¥ a 1 [ 4 o dl all all o a  aa
nsirszAduAuazLENuIngAnilAaeaun avitaeu guuunisailuTin 1eaue g
nanadeiensnliusnamiaesadalinisatiuayulaanisamuitumalulad 3G was

walulagNndlazidudonansudAny lianuAntesnalulagnisinge A duAiiazLinig

1
=

tnuinsAnsiiadeani 191 “Anywhere and any time* aztszauainugiale
(Mallat, 2007) Exploring consumer adoption of mobile payments - A

o o

qualitative study. The Journal of Strategic Information Systems, 16, 413—432.:?3%mm3

ANTANEINUINANNANRUTIa9 WwaTulatin1dnseAdUATLaTLTNH W INTANYILARRUN U89

Y a

fustnatiudulumunguifiszylu Adoption Theories wazsanteniailugaszaednan uaz
401U “Anywhere Anytime”  ANEulU A iUt sT AN A NA LA LENNTRNNI T UL T AN e

(Remote Payment)uazansunislunisuaniaasniiudaudAyunnndntiudanudnnigtin o4
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1efistnatududneuenliuasuliaveg fuanumnizanses doudsnddounendenis

q
oy o " S P T U
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N321AANTEN  NTATUANMEAES  ngAnnLdnaNnsntimgereenisin ) I duaznis
dFuiganisuanisld danwouznisdeiluiu@anninuuy Qualitative uazldanmzdunimnl
Nqu(Group Focus interview) lunisfigainaulnautangueanitluioteny wasnadsenudn
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(Au and Kauffman, 2008) The economics of mobile payments: Understanding
stakeholder issues for an emerging financial technology application. Electronic Commerce
Research and Applications, 7, 141-164. E3SuMnn1sANEUAZaSLNTANINTSY Mobile

|
o A

Payment Ined19BauAZAAZURNeNg )N INATETAERNT TR TR nIaAsgAtans
arunranaznuuaiAn1eluniznaailfiumalulaginnsdnse A duAuazuinsenu
medniiaeuilalaedvaunglunnsiimszilaasunafanssuaunisannma
TulatinnsdnszAnduduazidniscumsdnsinaesunnaiuayuligilsznaunisszaunanu
Adngalupain Ansairansauivaiiuua liidununislunisanfiunisanson §adaldesune
RN DetladeNdanarnanisaansu(Adoption)  2eamATulaiinnsgnszANAUAILATLFNNTENY
nsdnwifindeun drusudusinalsznauson

1. Global mobile phone adoption @HNsfivdeyaaiuayudniiladanans
agie¥idananig Adoption liusdaunilenatiuanulinranisiliininigiu (Standard) inls
TafiAonuuduauLazn R NsaLiag

2. Country level installed base for electronic payments AR PTG [N ErA I
_ da 4.
infrastructure N lRlAazUIsNANLANGTL

3. Economics and Consumer evaluation of m-payment systems solutions
15 lnAfeIn15 1t Mobile Payment Inaiianaz Transaction 4181

4. The value of m-payments AUFBINTIELATMAEIAMNLARASY (Security)

. . e Ay A . . - - o

AruANTessazlszmAazuaneneiu Wy Tudlu Salasaduninaudatounntuanllans G
. o
ANANLIEN AR

5. The role of network externalities in consumer valuation of m-payment @u@gl:
1 1 dl Z’/ £ % v 1 o o o 1 ¥ U o Y yR
dusiazntiuliauaulanndasuanstsiuasnliainiladadenanodnsuinligAnsmany
= all 1 ] o o Y a aa o 1 a v a 1
negUassANgenasianIsuaniLIed N19taNFULNNLTINANNABNNT1 sz ANRUAT LA LITNNINY
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Dahlberg et al., 2008 Past, present and future of mobile payments research: A
literature review. Electronic Commerce Research and Applications, 7, 165-181.
9 o ¥ o = a 1 = o a ¥ a 1 o c dl dl o
QQ@Hi@Wﬂﬂ’]?ﬁﬂH’]LL@ﬁ@ﬁLI’]EI’J’] WAlUlaENTE1L AR UANLAZLINTHUINI AN LAREUN €
I 1 o a o a 1 1 o [~ dl 1 1 IS | dl
ag g (Transfer) Hn1sanifiunisanerasnauwsdslidunuiveudininatulagas un
[ . 2 o KR T a o a < 1 1 . dl
81217 (Potential) (IS8RIHNAUATIEULAZDILNLIDN Avnldlluey (contingency) 718194z
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