5181N15819D4

o

NUNAR

NMNANENAEQ 1IN EEITNNTINT, A12ITIINENNINANNT.(2544). 48NAI1INITAUTATITING
AANITNITANIA.UUNLT: HUsN
NMINENA8Q N EEINNDINT, A1UNITINENNIIIANIT.(2546). 4aNAIINITADUTAITINGG

FANITINALNT . WUNLT: Eusls
unANNlUNSTAS

Cacioppo, J. T., Petty, R. E. & Kao, C. V. (1984) The efficient assessment of need for
Cognition. Journal of Personality Assessment, 48, 306-307.

Chiou, W. B. & Wan, C. S. (2007). The Dynamic Change of Self-Efficacy in Information
Searching on the Internet: Influence of Valence of Experience and Prior
Self-Efficacy. The Journal of Psychology, 141, 589-603.

Christoph, R. T., Schoenfelf Jr. G. A. & Tansky, J. W. (1998). Overcoming Barriers to
Training Utilizing Technology: The Influence of Self-Efficacy Factors on
Multimedia-Based Training Receptiveness. Human Resource Development
Quarterly, 9, 25-37.

Edison, S. W. & Geissler, G. L. (2003). Measuring attitudes toward general technology:
antecedents,hypotheses, and scale development. Journal of Targeting,
Measurement and Analysis for Marketing, 12, 137-156.

Edison, S. W. & Geissler, G. L. (2005,June). Market Mavens’ Attitudes Toward General
technology: Implicaions for Marketing Communications. Journal of Marketing
Communications. 11,73-94.

Elliott, M. T. & Warfield, A. E. (1993). Do market mavens categorize brands differently?
Advances in Consumer Research. 20, 202-208.

Feick, F. L. & Price, L. L. (1987,January). The Market Maven: A Diffuser of Marketplace

Information. Journal of marketing, 51, 83-97.

71



72

Grant, H. & Higgins, E. T. (2003, December). Optimism,Promotion Pride, and Prevention
Pride as Predictors of Quality of Life. The Sosiety for Personality and Social
Psychology, 29, 1521-1532.

Haugtvedt, C., Pretty, R. E., Cacioppo, J. T. & Steidley, T. (1988). Personality and Ad
Effectiveness: Exploring the Utinity of Need for Cognition. Advances in
Consumer Research, 15, 209-212.

Haugtvedt, C., Pretty, R. E.& Cacioppo, J. T. (1992). Need for Cognition and
Advertising: Understanding the Role of Personality Variables in Consumer
Behavior. Journal of Consumer Psychology, 1, 239-260.

Higie, R. A., Feick, L. F. & Price, L. L. (1987). Types and amount of word-of-mouth
Communications about retailers. Journal of Retailing, 63, 260-278.

James, K. & Cardador, J., (2007, November). Cognition About Technology and Science:
A Measure and Its Relevance to Career Decisions. Journal of Career
Assessment, 15, 463-482.

Lichtenstein, D. R. & Burton, S. (1990). An assessment of the moderating effects of
market mavenism and value consciousness on price—quality perception
accuracy. Advances in Consumer Research, 17, 53-59.

Lindley, L. D. & Borgen, F. H. (2002, August). Generalized Self-Efficacy,Holland Theme
Self-Efficacy,and Academic Performance. Journal of Career Assessment,
10, 301-314.

McCormick, M. J. (2001). Self-Efficacy and Leadership Effectiveness: Applying Social
Cognitive Theory to Leadership. The Journal of Leadership Studies, 8,22-33.

Olason, D. T. & Roger, D. (2000, August). Optimism,pessimism and “fighting spirit”:a
New approach to assessing expectancy and adaptation. Personality and
Individual differences, 31, 755-768.

Radcliffe, N. M. & Klein, W. M. P. (2002, June). Dispositional,Unrealistic,and
Comparative Optimism: Differential Relations With the Knowledge and
Processing of Risk Information and Beliefs About Personal Risk. The Sosiety

for Personality and Social Psychology, 836-846.



Williams, G. T. & Slama, E .M. (1995). Market mavens’ purchase decision evaluative
criteria: implications for brand and store promotion efforts.
Journal of consumer marketing, 12, 4-21.

Walsh, G. & Mitchell, V. W. (2001) German market mavens’ decision making styles.

Journal of Euromarketing, 10, 83-108.

73



