uny 3
seiliaulglas

3.1 UsztnsNANHIUAE NANAIDEN

it}

, o = v A o ' o o P
ﬂ@llﬂ?:ﬁ’\ﬂ?vwnﬂq?ﬂﬂ‘]ﬂq 1@LLﬂ ﬂ?:ﬁﬁmum@qﬂﬂ@%q’umWQQVQQﬁ@‘L‘!? Iﬁﬂ

YUNAVBILTLTINTIINTIRY 1,103,910 AU TALILLINAIUIULILENTAINAILND/AE NS AR

Y v 1
o

AEYINEY 11 aWNe/Meane Al

AN9199 3.1

AuuLlszaInsrasusiaranaludIningaijz

AFUT | Sne/fsnine AU IZI NI (AL)
1 \HRNTALT 276,425
2 il 94,887
3 nuag gy 22,399
4 UNAZHN 215,529
5 NWIAUNB 49,656
6 WHANAN 116,671
7 INEAUNT 10,899
8 1anay 45,910
9 A9 132,095
10 inada 5,001
11 &niy 134,438

TIRY 1,103,910

Hun: anntiuiniindnases 2551)
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AMFLIUNAVBINGANFAIDLN NINUARINGRTNITATUIUNINGHFIAEINS 1D
Taro Yamane aNanuauisza1ng 1,103,910 au  lnanuunseiutdadnAyn1eatsvse
4
AINARIALAREUTN 0.05

n= N

1+Ne’
g n= PUALRINGNFIDEINS
N = muLﬁmmummgm
e= ﬂfa’mﬂ@’]@Lﬂgﬂuﬂﬂﬂﬂﬂﬁ‘zﬁuﬁQﬂﬂ"N
unudnlugms duadail

n= 1,103,910

1+1,103,910(0.05)°
= 399.86 Al (Ugzunnl 400A1)

iWaAuIniienMuAsuIWiaeg g il are N LTINS UIUNgN AR

Fam9199 3.2
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A9 3.2

Anuusnataluniarene (lunsindeaiudeyanndnae)

fEUT | Sune/fesnna RUUIUAIDE(AL)
1 BGRTE 100
2 tinuile 34
3 nua gy 8
4 UNATH 78
5 WIUND 18
6 WHAUAN 42
7 WNNZAUNT 4
8 1anaq 17
9 A337N 48
10 RPN 2
11 Aty 49

TR 400

] dl ] o [ o o 4 dl a [~3 k4
LALUBANANN LLW@&@WLﬂ@@%MW\?VLﬂ@ﬂu Vl”liﬂﬂ’]‘é“l’]“’\iﬁmui/ﬁ\‘iiﬂLﬂ‘i_l?.l‘ﬂﬂﬂ@iu‘i_l']\‘i

o o

ane  lunisliduAriunaiuaza ldanensieadell du anenis@daiudayaine

PN9UNA 400 AIBENS

o Z’/ KX o A o dl o a [~ a 1 dl a
ANUU ’NﬂﬂL@‘ﬂﬂﬂ’]Lﬂ‘ﬂ‘V]"QZTﬂﬂ’]Luuﬂ’Wﬁ‘LﬂUﬂ‘ﬂNﬂ@mﬂIﬂN DIEWANTIUNRN

k%

AuulszansuazinaassnduAnniag luusazanne Famn3en 3.3
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AN9197 3.3

AuuLlszaInIuasineasnAuA NN lulsarane e sinTals

AL | Bwne/ MUY s o

2 2 TIETRUNATINAUAN

9 NALNA gzang(Al)
walh lasa dnd AN59§ ,Home Pro , udlAlAsForum

1 RGN TTR 276,425 Plaza , Phoenix Department Store , Chalermthai
Shopping Mall ilag Central Plaza Chonburi

2 Tuile 94,887 AaNA lasa

3 nuas gy 22,399 -
Central Festival Pattaya , Big C & SF Cinema City,
Royal Garden Plaza , The Avenue Pattaya Major
Cineplex , malf lasia sinewile, wald lada Wnen
1%, find sinenldt | s vinennans mann Tada
AneNnans , Home Pro , HomeWorks , Index Living

4 LUNATHY 215,529 Mall , Outlet Village , Tops Super , Mike Shopping Mall
Beach Road / Second Road , P.S. Plaza #inennang ,
sinpan Wnenls | nawand wandn , Wnen 0 wanda
Made In Thailand Night Plaza , Central Shopping
Arcade , Pattaya Shopping Plaza , Mike Department
Store WAL Central Festival PattayaBeach

5 NIUNDY 49,656 -

6 GG 116,671 nan TaRa

7 nTAUNg 10,899 -

8 IGYIRR 45,910 -

- Pacific Park Sriracha Robinson , finAa , Harbor

9 ATI71TN 132,095
Mall

10 AT 5,001 -

11 AL 134,438 wald lada AuAn

Q

1

N http://th.wikipedia.org
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ANENINN3.3 NarsauRenanadmiuatunaiudeyaldun anneides
1817 anetiuile snnenialian 69N0rFIT1 BINBLNATHY UAT NNBARTL AW

991 6 awne  lnedwanane  TULARLENa89Ie 6 anafIna1allszaIng Wnng

=

é/ dl al o ] o al o dl A [~3 |
1 Lmuﬂmuiﬂ LN@Lﬂ?‘ﬂ‘]_lLVIEU@’WHQM‘]J?%%WT]?SLMLLM@5@’1Lﬂ‘m.l‘ﬂ\?‘ﬂﬂ S5 ANNDNEURABNNLITN

AMUIULTLTINTHINNGT 2 1WN989 5 BUNAAINAININAN ANVIANUIULTETINTIINURIN

s o

6 aunaiiungusnatnafilaruumniu 88% wesarusulszansisunnludsuingais

¥
1 1% [ = =

d! A P 3| ! ZJ/ o o 1 3| o dld
mmﬂimﬁLﬂuﬂixmmmu&mmmmmmmmm uananil 119 6 alNafsINaNLuaINaNg

o

v
Y o 1 ! %

FeasnauA e Lazdauluniinnnndn 1w fuivainanuiaInuae1asduANNe

u

e®_

TuiasanduAnasiiazanisain WuanaAuuansgssndnegniy Market Maven fiu
Yo ) AN Ay a v

non-maven AdaiauuINndIaneanliimeassndun
o Z’/ dl o dl | ' o 1 o o = o o 1 dl
petusegesnenidunguined 1 ludmdnTaLsuarauIuinet1anas

o

ANHUNSALTayaase IR IUAAIAIRNTINN 3.4

AN919% 3.4

1%

Anuusnatgluniarenanazaiiunafivdeyaluenuidei

APUN | 8NB/ANBALND | AUILFDEIN(AL)
1 BGRETE 114
v =)
2 1114119 39
3 UNATH 90
4 NUAUAN 48
=
5 A397% 54
6 S 55
FAINVNAL 400




23

3.2 n19guAIREa

14 3FnsgusnatinauuuliAiaieauiiazilu (Non Probability Sampling)

Tnemyldnnsdusantinmnumduazaan(Convenience Sampling) — Aanniszansiianduag)
al o ¥

Tugrnewessals sunetiuie enneniating 81L08ATITY SUNBLNATHI UAT BIND

o A o o a o 3'/ le
ARVUABNNUNIATALT ATUIUTININAY 400 AU

3.3 paudsildlunisaan

AW 3.1

LAAAINNANNUGTZMINANHENIARINEN 11U Market Maven

Self-

efficacv

Market

Dispositional

Maven

optimism

Need for

coanition

AW 3.2

LAAIAINNANNUSTLNINANHULTNIARINEN FU YAUARNNAamA TWIat

Self-

efficacy

Afinity for

Dispositional

Technoloav

optimism

Need for

coanition
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AW 3.3
LAAIANNANNUSIENINANHULNARANEN |, TAUARTNAaATWIAE

AU Market Maven

Self-

efficacv

Dispositional

Market

/ Maven

optimism

Need for

coanition

Affinity for

technoloay

aNN1INLNIUagsunssNluLny 2 Tuade 2.1.1 19214 aziudn
Self-efficacy , Dispositional optimism waz Need for cognition AVULRILAANNNTDTRN I
e Al Market Maven wag Affinity for technology M9 waRMNTaN [899e1Ing

=

Market Maven iU Affinity for technology £l4ldfAanudaLan FathnuAdaialgtingg
yomeulu 3 luuufuanslun il 3.1, 3.2 uaz 3.3 Beldmmunsuls Ll
ﬂ'TWﬁl 3.1
puilsdase 1aun Self-efficacy , Dispositional optimism , Need for cognition
siuilsmn TAun Market Maven
ﬂqWﬁI 3.2
uilsdase 1aun Self-efficacy , Dispositional optimism , Need for cognition
siauilsmu TEwA Affinity for Technology
.ﬂ"]WﬁI 3.3
iauilsaase laun Self-efficacy , Dispositional optimism , Need for cognition

waE Affinity for Technology

sinutlema Ten Market Maven
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3.4 \ATRINAN LE lun15IAY

praaRa I nuRdstas lduuugauninlansila(Closed-ended Question)
WRaULUUA U INAIAIRLAREF9LEY( Self-administered questionnaire) — Tmgilile
wuURaUDNaantu 6 491 Aa
doun 1 dayadousnvesdpauuuuaaun udeyasuansaienigilszains
[ o dld [ v A . . o ¥ % 1
WuAruninateaneulsiaan(Multiple Choice) a1uan 7 48 1A
1.1 LNA
Sl SIS
1.2 818
A1nqn 2511 26-351) 36-451] 46-651] 661l
=
1.3 NN9ANT

UsyauAnE-TasNANHIAa LY JaanAnnaulanevizaor.

ayBrynynviseilag.-Enynyss NaRRMENTITRT R
1.5 ANAN
ANUNE/LANUBSNANT FUNIN"9/3gAaUNA NUNIWLTEN
o o o =) P ~
TNITW/UN AN \nieneNgy B

Avdunuugaunnudaui 2 aulis daun 6 arldAaugaRaiUIUAIINN
Usngegfluwaniidqaaed Edison & Geissler(2005, pp92-94) InginANugARINaNINILLa
ananendenge Wiilunimlneie Wdneuuuuasunin amisainanudlannnls
| d’g
e

[

doudi 2 Aronadisananuflu Market Maven G9annaniiddeaes
Edison & Geissler(2005, p92) fiAnduils=@na Cronbach 0L = 0.93 1sznaugaaAinia
ATUIUG 1D

AIDNdD 2.1
J’HH’]@V\mQH: | like introducing new brands and products to my friends.

o o = 9 a9 o 9 v A
ﬂ’]‘]&f’ﬂ‘i’]ﬂ : 'ﬂu‘ﬁ“ﬂ‘i_lLLu%uqﬂuﬂﬁﬂMﬂVIﬂ@ﬂiﬂﬂJiﬂﬂUL‘W‘ﬂu”l
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AIDNdR 2.2
mm@"\mqwz | like helping people by providing them with information about many kinds
of products.
nelne :@‘fmﬂuﬁqaLuaﬂéﬁué’wmﬂﬁﬁm@ﬁLﬁ'mﬁu'ﬁué’ﬂﬂ@zl,ﬂwmj
ANNdD 2.3
mmﬁaﬂqw: People ask me for information about products, places to shop or sales.
alne fudnonaduieaiudeyaesiud uasinaudtiuaneg sideiinisananan
AIDNd 2.4

J’HH’]@V\mQH: If someone asked where to get the best buy on several types of products,

| could tell them where to shop.

'
= [

nelve  ddlasnaudud %%ﬂﬁué’wﬁmﬁiﬂﬂ%ﬂﬁiﬂiﬁwﬂé’mmgnmﬁm 3
aunsn WiAmeuiuLn
ADNTR 2.5
J’HH’]@V\mQH: My friends think of me as a good source of information when it comes to
new products or sales.
mmlng luansmaeaitewud suaziluuvdsdeyaiia Wefauseenunluiied
N198A3IAN
ADNTR 2.6
J’HH’]@V\mQH: | know a lot of different products, stores and sales and | like sharing this
information.
vy suilfeyaninifeaiudud Fuduazmsansan LL@Z%@ULLﬂQﬂH%@Nﬁ@ﬁ
Ik udfa

o

dquf 3 ANDNNNTRANBUZAN Affinity for technology BNaNNINUANE L84

Edison & Geissler(2005, p92) fiAndu1ls=@n3 Cronbach OL = 0.98 1lsznavdaaAniy

]11IU 7 98
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ANDNNTD 3.1
J’HH’]@V\mQH: If  am given an assignment that requires that | learn to use a new program
or how to use a machine, | usually succeed.
Y o W v vy A ey A o Y
nmw e duldiuneuunngliizeul nasldlusunsulua viveldirsasdnslua dusin
nlFan5a
ANDNNTR 3.2
nEeenn: | relate well to technology and machines.
o Y [ % = dl [ % 1 =
ﬂ’]‘]&f’ﬂ‘i’]ﬂ : 'ﬂu@ul,ﬂ?;lﬂ‘i_lLV]V’]ILLI@ELL@%Lﬂﬁ‘“ﬂ\‘]@ﬂﬁ‘ﬁ]’]\‘]“‘]@
AINNdD 3.3
mm@"\mqwz | am comfortable learning new technology.
o a v = 1 v 1
nmwlve  duFeufineatulag vl ldedeauienan
AN 3.4
mmﬁaﬂqw: | know how to deal with technological malfunctions or problems.
o Y o o Y a A = b 1
J’ﬂi:f’]iﬁ/]?.l : ’ﬂugﬂﬁ@t@ﬁﬂﬂﬁ‘ﬂﬂﬂl’ﬂmﬁ]W@ﬁﬂMﬁ‘@ﬁﬂ&qu’NLV]ﬂI‘lAI@Eﬂﬂ@EINIﬁ‘
AIDNNTR 3.5

mmﬁaﬂqw: Solving a technological problem seems like a fun challenge.

'
a 44

nelve nsuitlgymnnaaiumaTulagifdudsionisauayn
ADNTe 3.6

nEaeng: | find most technology easy to learn.

1
a

nlve  : Iesdaulunjude matulatiiludendnasenisGeus
AT 3.7
J’HH’]@V\mQH: | feel as up to date on technology as my peers.

o

o y=R ! Y o S QI dl o o
nelve  guAndnnsenliiumaTulagidu@sndAggunn

o o

1 = o d' [ e = a o .
A%UN 4 ADINNIAANUEATY Need for cognition TIRTNNNUIREUAN Edison

&
o a

& Geissler(2005, p93) AANdu1s2@na Cronbach QL = 0.76 U3enaLfagANDINAIUIL

11 48



28

ANDNTD 4.1

J’HH’]@V\mQH: | would prefer complex to simple problems.

nenlng :éumuﬁtymﬁ'ﬁmm@ﬁuﬁu%@umnﬂdﬁﬁtymﬁldﬂm
ANDNTR 4.2

J’HH’]@V\mQH: | like to have the responsibility of handling a situation that requires a lot of

thinking.

e lng :ﬁum@uv‘imﬁﬁﬁﬁr?’i@ﬁuﬁ@mmumiaﬁﬁmﬁmﬂ%mmﬁmmﬂj
ANDNTR 4.3

nEeeng e Thinking is not my idea of fun.

e meldanudn llgdesayndususu
ANNTR 4.4

J’HH’]@V\mQH: | would rather do something that requires little thought than something

that is sure to challenge my thinking ability.

1
a

nmwlne  dusewvinerlsinuinldandatiens unndnddsiesldatnanunsnly
NN9AM
ADNNTR 4.5
mm@"\mqwz | try to anticipate and avoid situations where there is a likely chance | will
have to think in depth about something.
o =l = el o o Yo Y [
J’ﬂi:f’]iﬁ/]?.l : @uwmmummmmu@:mnL@mmmumimwui@mmwﬂuaumm %mm
a = o =
AnasAn lliuAesing
AIDNDD 4.6
J’HH’]@V\mQH: The idea of relying on thought to make my way to the top appeals to me.
nlve  uusadnAanYnelidulidangegals uiumsnduaula
AN 4.7
mmﬁaﬂqw: | really enjoy a task that involves coming up with new solutions to
problems.
= o A | o
ﬂ’]‘]&ﬂvL‘V]EI :'ﬂullﬂQ’WNQﬂN’mﬂU\‘i’]uVINLL‘L&QVI’NiﬂN“‘]SLuﬂ’]?LLﬂﬁﬂJM’]

ANDNNID 4.8

J’HH’]@V\mQH: Learning new ways to think does not excite me very much.
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nwlng  naBeuiialudlunnsin S IdsuRnfusuenduny
AT 4.9
mmﬁaﬂqw: | prefer my life to be filled with puzzles that | must solve.
e Suzer iiinesdugnifafudaadsamniisudesutla
AT 4.10
mmﬁaﬂqw: The notion of thinking abstractly is appealing to me.
e :miﬁmr;mz%ujmzﬁuLﬂumqmﬁmﬁumu%ém%’uﬁu
ADNNTD 4.11
J’HH’]@V\mQH: | would prefer a task that is intellectual, difficult and important to one that

is somewhat important but does not require much thought.

1 !
¥

melne  : Suseueniidesldafitiynn faouein uazddyseReidndny uilidedld
AYNAANIN
daui 5 ANoNuRSARNHUZ AL Dispositional optimism CRTPRENGE AR
Edison & Geissler(2005, p93) fiAnduils=@na Cronbach OL = 0.84 1sznaudasAini
AU 3 18
ANDND 5.1
mmﬁaﬂqw: | am always optimistic about my future.
nelve  : duneseuiAnvesduluRetiane
AIDND 5.2
AENENNYE: In uncertain times, | usually expect the best.
e wiflunandldfiauuiuen sufifnsaanicludeiiangn
AIDNNTD 5.3
mm@"&nqw: | always look on the bright side of things.
nelne :féfum\i@Lwié’mﬁmmmmm%qmﬂ@qme

o o

] dl o dl k4 . dl S o
AUN 6 ADINNIAANTIUEATU Self-efficacy TINITUIRE LD

Edison & Geissler(2005, p93) fiAndu1lszAN3 Cronbach Ol = 0.95 sznaudaaAiniu

7491 10 18



30

ANDNNTD 6.1
mm@"\mqwz | can always manage to solve difficult problems if | try hard enough.
o v dl v % o ¥
ﬂ’]‘]&ﬁi‘l’]?;l : faummmLmﬁmmmmnﬂm@m OWQMT%@QWNWH’W’WN’]HW@
ANDNNTR 6.2
J’HH’]@V\mQH: If someone opposes me, | can find the means and ways to get what | want.
dl o Y v & o aa dl o Yo QI dl [
ﬂ’]‘]&ﬁi‘l’]?;l : ngﬂmmmu@uﬂmmmmmmfmmim@zmﬂﬁlmﬂummummm?
AINND 6.3

mmﬁaﬂqw: It is easy for me to stick to my aims and accomplish my goals.

'
o o

nelne :z%w%uﬁuuéhLﬂumi\imﬁ%ﬁmuu@gjﬂuam{wmmmzﬁﬂﬁzﬁ%‘%@
AIDNNTD 6.4
mmﬁaﬂqw: | am confident that | could deal efficiently with unexpected events.
nmlng suiladidusnanandanisiumenienildenedulfiduetneg
ANDNDR 6.5
J’HH’]@V\mQH: Thanks to my resourcefulness, | know how to handle unforeseen situations.
nelne m@uthmmLﬁw"jwiﬂé’fmﬁwmﬂﬂméu JuFinaziuilanuaniuniend
flsipnmndnlgednsls
AIDNNTD 6.6
mmﬁaﬂqw: | can solve most problems if | invest the necessary effort.
melng Sussnsoudtymlddudaunnn feuldananensniianuasld
AIDNDR 6.7
J’HH’]@V\mQH: | can remain calm when facing difficulties because | can rely on my coping
abilities.
nelne :Lﬁ@ﬂimuﬁummﬂwmﬁuﬂ“\im@@ﬂLﬁuﬂgié’mmzfiiuﬁﬂﬁumm
arunanlunisudlalymiaesaues
ANDNDD 6.8
J’HH’]@V\mQH: When | am confronted with a problem, | can usually find several solutions.

dl o v & o 4 k% a
ﬂ’]‘]&f’]vLV]EI : LN@ﬂ?%@UﬂUﬂﬂ;’IM”I'ﬂuﬂﬂﬂF’N’&’]N’]ﬁ‘ﬂﬁuwquﬁﬂﬂﬂiﬁﬁﬂqﬂﬂw’1\‘][5]'13J‘ﬂﬂ[5]
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ADNdD 6.9
AEaeng: If | am in trouble, | can usually think of a solution.
v [ [ o o a v a
Mg drdudszauiuiliymausimnsanunsnfaviniseanldaudng
ADNdD 6.10
nEeeng: | can usually handle whatever comes my way.

I = a é/ o o o o A v
Mg lddnaziaglafaiudusy suaiuimiuials

3.5 N1SVIAFaLLATAINAN L lun15IaY

o a dll A all 4 o dl % d?
6’1’1Luuﬂ’]?‘wﬁ@ﬂ‘]_lLﬂ?‘ﬂ\‘]ﬂ\l‘ﬂﬂiﬂuﬂﬁifmﬁl@Qﬂﬂ’ﬁ‘u’]LLU‘].IZQ@‘]_IO’WNVI’&?’W\‘]?Iuiﬂ

o

naasafivdeyaainngusinatanianwuzadeAasiungusaed 1t mung A9uau 30 90

a
AMNUUUINIATRITUNNAT Cronbach’s alpha TEILLLAALNN

3.6 NS AL UUAILLUS

v 1

o o a o I o ¥ ac = 1
nasmuLlsaszuazsuilmn Annsdnnalaald laAsana dautsaziuumny

syAUANNAAILaanITY 5 sviLsail

(-3 b 1 QI

WA ReiNatlg 5 AZLUY
[~ v

WALAGE 4 AT
= [~

Taif A Nin 3 AL
[~3 v

laj1disinel 2 AT

Talifiusneacinggla 1 AZLLL

nRsaNTAMN AT e luAaY ALl Feautsusiazinasila sl
Market Maven UsznaUAILANDIN 6 98 AZLUWAN 30 AZLLL
Affinity for Technology — UsznaufngANnnn 7 48 ASLUWEN 35 AZLIU
Need for Cognition UsznauMg AN 11 48 AZUWUULAN 55 AZLUL
Dispositional Optimism ~ UsznausagAInIn 348 ATLUWEN 15 AZLIW

Self-efficacy sznaudagANnIN 10 48 AZUULLAN 50 AZLUL
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3
3.7 ﬂ’]‘iLﬂUi%Ui%N“ﬁJﬂE’&

ususndeyaainngusinetsnedueg luenesieaesiaminmayzaium

6 8 1LNaA ANBINETALT awnetinulle s unenwatiaN ANBATINTY BINBLINATHY
o o o % 1 o 1 % =3 o o a dl

waz 8nedniin  duuuasunn il inguinetnaneudcunues uazsaiunduiuiie

MALLATA  UAIRINUUATHNLL LA LD NTNUNANIAIIREDLAHYNABILATANNANYTTL

Tuwsiazdou wazmsalinziuuwazatsiadayaluufardiusesuuuasunid $9u0winNNg

Tunndeyadaelusunsy SPSS iavinn1sdiaszineatialuiusteld

3.8 ANNRAFIUNNGIAE

1. ANBULNNARINEN, TAUARNHAawATLIaE (Affinity for Technology) RAanN
wsansineiulusezndnangusaaeinaiiiu Market Maven wag 71ilu non-maven
2. ansuzn1ganInen, iduaanNsamalulat uazanuily Market Maven &

ANHANN LTI ULAL Y

3.9 MFIATIWTRYAUNZNITNARDUANNAF Y

A uFUN199AEUTaYA LN 1IN AFBL AN IANFINNINAIUANHIULNINAAINE
izudwﬂzimﬁfmﬂwﬁl,ﬂu Market Maven waz non-maven az:iunismen azidmads
Pe9AzULLsI LARTE LS MEIRNTNAGRLAREANATR test WU 2 ﬂ@:uﬁﬁ@ﬁhdﬁﬂu
AATFAANU AMMFUNINAFBLIIAMNANRUSTENINANHOLEN AN, VirunRRilsa
malulafiuazanaiiiuMarket Maven sinlaanisuAnduilss@ntandumusansiie fau
drunsiiasziifiemnfaulsuazannislunisedungaanuiilu Market Maven ua viduaf

ansamalulatifdunisimazfineld Stepwise Selection



