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Tourist Information Center is important to the nation economic and local economic,
especially in each Province. Tourist Information Center is aimed to create opportunity and income
in the community. It creates value added to life style, coulter tourist action and local goods and
service. This research is objected propos tourist information administration model using tourist

information center at Nakohnpathom Province.

File study and review have been conducted by using questionnaire, meeting and seminar.
The data was analyzed in terms of the needs of the tourists who visited the center, the factors to
gain efficient administration strategy, problems obstacles and limitations in its operation.

The useful findings were expected to be used for creating guidelines on potential administration.

It is found that the influence factors in tourist information center are famous food, one
Tumbon one product (OTOP) products and convenient store service. The Experts advice that the
success information center must have clear policy and objective, adaptive rules and regulation,

local and nation cooperation of involved stakeholders.

* In conclusion, the successful administration mode! should consist of adequate location,
complete needed facilities, good quality and famous goods, unique service, well plan advertising

of marking strategy, and finally the corporation of stakeholders.





