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The purpose of this research was to study the management of “HIS MAJESTY
THE KING'80™ BIRTHDAY ANNIVERSARY STADIUM (5" DECEMBER 2007)" and to
study the marketing mix on the views of the user’s service in the stadium. 455 people of
the sampling were divided according to the Sports Authority of Thailand Region 3
personnel totaling 55 people and 400 people that only user's service in the stadium.
Questionnaires and interviews were used as research tools to collect data. The coilected
data were statistically analyzed in terms of frequency, percentage, mean, standard
deviations, t-test, one way analysis of variance and Scheffe method were aiso used to
determine the significant difference.

The results were as follows:

1. The management of “HIS MAJESTY THE KING'80" BIRTHDAY
ANNIVERSARY STADIUM (5TH DECEMBER 2007)" in part of factor of management and
management process as overall were in good level.

2. The user's view in the marketing mix of “HIS MAJESTY THE KING'80™"
BIRTHDAY ANNIVERSARY STADIUM (5TH DECEMBER 2007)" as overall were in good
level.

3. The marketing mix between swimming pools, tennis courts, fithess centers,
and practice fields users of “HIS MAJESTY THE KING'80"" BIRTHDAY ANNIVERSARY
STADIUM (5TH DECEMBER 2007)" found that there were significant difference at the .05

level.





