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Abstract

This cultural project aims to study the feasibility of producing “Naree”, a free
women's monthly magazine. It is a hypothetical edition, which is different and remarkable
when compared to others. This is to demonstrate that “Naree” is the cultural product that
reflects dimension, viewpoint and cultural matters in womanly life through culturally-
oriented contents pertinent to women’s real life. In addition, it is expected that “Naree”
may become a model for the production of similar free women's monthly magazine.

The study reveals that “Naree” can be actually published since that its production
conforms to keys elements of other free women's monthly magazine. This means that the
production of any free women's monthly magazines, either monthly or bi-monthly, should
take into account layout, content, and the purchase of advertising pages - the three key
elements that lie at the heart of magazine production. The publishing of “Naree” should
then take the same direction; therefore, its layout, content, and advertising pages should
be ‘about women’, ‘for women’ and ‘by women’. In this connection, it should reflects
women’s problems through social and cultural dimensions, including personal lifestyle,
gender-specific diseases in women: breast and cervical cancers, the present threats to
women, women’s politics, problems related to the Campaigns to End Violence Against
Women and Domestic and Social Violence as well as women’s rights movements. All
these may generate the image of “Naree” as a representative or “public media space” of
the whole society and among women’s groups. Eventually, this may partly enhance and

raise the recognition of women'’s true value and potential.
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