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Abstract

The Study of Attitude and Information Searching Behavior of Google Website
Users in Bangkok was a one-shot case study quantitative survey research.
Questionnaire has been used as a tool for collecting data. Population used in this study
was 400 users who used Google Website in searching for information in various parts of
Bangkok and for more than 6 months of use.

The analysis results have been shown as following:

1. Most of the studied samples were about 21 — 30 years old, graduated with
a bachelor’s degree, were students, had personal monthly income for more than 20,000
baht, had experience in using internet network system for more than 7 years.

2. Attitude towards the searching for information was in agreeable level, with
level of attitude towards searching for information of samples of Google Website users;
on feeling for website, they felt that Google Website could help them to look for
information more easily; on knowledge and understanding, they thought that Google
Website was necessary in searching for information on the internet; on trend of behavior
towards website, they thought that using Google Website could help them save time in
searching for information.

3. Behavior in searching for information of samples of Google Website users

3.1 Behavior of searching for information, places used in searching for
information before searching for information by Google Website were mostly libraries of
the school or college they were studying; after using Google Website in searching for
information, the same old method would be less used; the information was obtained as
required in much level; the information was not consistent as initially needed in medium
level; information was obtained from additional search from the old one that was
searched before in much level. About objectives in using Google Website, for study was

at highest level, for looking for new information was at much level, for entertaining was at



medium level. The obstacle in searching for information from Google Website was the
access to information.

3.2 Behavior in searching for information, period of time in starting using
Google Website for more than 7 years, much of the time spent in using Google Website
in searching for information during 6:01 — 12:00 pm, identifying causes of problem in
searching for information from getting information that was not consistent as desired at
most, secondly, it was from excessive information and from changed search results,
there was a method of learning how to search for information by oneself from practical
experience, reading 6 items of document, frequently receiving information that was
consistent with the need.

4. The use of technique in searching for information, level of frequency in
using types of tool of Google Website was at medium level, level of frequency in using
aiding tool in searching was at little level, level of frequency in using technique in
searching Boolean logic was at the level of never use, level of frequency in using marks
in searching was at the level of never use.

According to the test of hypothesis, it was found that

1. Different general information of Google Website users has same attitude
towards searching for information on Google Website.

2. General information of Google Website users is related to behavior in
searching for information on Google Website

3. Attitude towards searching for information on Google Website is related to
the place of searching for information before searching for information from Google
Website. The change of searching for information from the old one after using Google
Website in searching for information, period of time of starting using Google Website,
average frequency per week of using Google Website in searching for information.

4. The use of technique in searching for information is related to behavior in
searching for information on Google Website, the use of technique in searching for

information is related to the behavior in searching for information on Google Website.
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