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VERSIONING Information Goods
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- Versioning Strategies

1. Convenience AIHEZAIN

2. Comprehensiveness mmm@m@m@ﬁmﬂ@

3. Manipulate mﬁmm@,m?ﬂlﬂmmm

4. Community navin biidugunu, ngudanu
5. Annoyance n3dAnsRURIILNIL

6. Speed AHIIALEY

7. Data processing n199ANIIteYya

8. Image resolution NNANENL

9. Support NFATLUAUTILLARD
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2.1.5.1 N13LIMITN3NAR(Operations Management) (8A%16 TaN1LA9,2550)
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