122

5181N15819D4

o

NUAD

1
o

Frederick F. Reichheld. (2548). The one number you need to grow. ATig9an17siuiai

aa o o

Y a = 6 Z// dl a o a c v < o @
UNAgd (WHNWATIN 1) (FFULUN BFTHY, ELL‘U@) NN LNl asiin.

49 d49

James E. Ashton, Frank X. Cook. Jr., Paul Schmitz, Adrian J. Slywotzky, Richard Wise,
Chris Zook, and James Allen. (2548). Growth Strategies That Work — Again
and Again. nagmsnisiaulnasivgnaaua liua (WWAIN 1) (AN&U 225TN

WU, gudla) ngamne: @nailasiin,

Patrick Barwise, Marketer's Toolkit. (2549) . ANAFUNNI7AAIA (AN T 1) (Una i
AN, guila) ngamne: @naiasiin,

Anen ooty 2545. 11714 SPSS for Windows lun1saiasissidaya,
NPMNNNIUAT: A1TINANHATIAINTDINMINENAE,

AANIEINIARTANEANanTuarMATUTATANMNS AIYARAIINIININHAS
wﬁwmﬁamwmmmf(ﬁmﬁm%ﬁl 4) ngamne, NN

WU HRATAVRAT

VA ANUUING. (2548). NAgNS 1auBIaNIIY (WNWASIN 1) Ngamn: T8 aguad,

v o
a c o

17T LANZGITTOU. (2545). N13UTUIINITAAA (WNWATIN 2) NINN: wnailesiin

T8en SNty . (2544). nannisuilsgilavisiiieasi, NIAUNNA: Tansualng

a

sny anzionu. (2538). uwaAaNgiuNIdaaIINaN 9L T enems SneAs (un.),
J4 4

FAoLNAN1IWAUN (Wiae? 1-8) NPUNNNYIUAT: Taafun

NMAINenaeg e s3INNa 90T

a

Uy anziani. (2541).L@mfv7imm@ugﬁ;%m@”mmmqwﬁnwﬁﬂmf e 1,

27|
a c o a

WuHATIN 15, NPUNNUMUAT: NUAINENFEglaieassunssnT

13 ARZTIU. (2546). N17ADAITNIATY - m‘:mumﬂmzmwﬁ: T39WHNAIWNNA

¥ |
6 o

WREYL WAL, (2540). N193REN NAIANAIARAT. NUWATIN 2. NIUNNNUIUAT:
NUNINYIRUFIINAARS.

19190 AZAS. (2538). @@%31/)m?um:munwmﬁgﬂmww (RUAATIN 1). naanne: Ta

= -
WeInaln g



123

o =

FAnh qunsiadl. (2531). (aead. ngamnwe: 7.0 Jadalng,

A3390u w@sTemil (2541). NAYNENITNAIAUAZNITLINITNITAAA. aﬁmﬁmmzﬁuﬂgq.
[Bangkok] : Diamond in Business World.

qanedd Tasuziaiies. 2533. nisdeansnenindesluguruiidansidugiin. angansans
ANARTUAZARANTNIATY, AWAINENStaTTNANARS, NN,

qdua NIANYA. (2544). sxuutlseriuaninIn aumNLaaaieyesai1is HACCP
ngamny: alnaNgaasmalula (1mﬂ-m‘jﬂu)

AT WHHNUN. (2542). N9ATIZINYANITNGLTINA, NTINN ANNNAANE

v 1
6 o/

anat A5I9ANA. N1ILFUIINIIAATR. NNWATIN 2. TesNNANIINENAEBIINANART, 2543,
INeNUNUFUAZUIAY

AUTN éuﬁﬁwuqa. (2550). viruniuazauitanalazeegisinafinn 190505 lugue
U7 ﬁ@uﬁm&ﬁvm?n”fﬂﬁm luasngammwaniuas. a13HNUS Us..
(NIAAR), HUANLREATUATNT LT,

4NINT TATUUA. (2550). ma‘ﬁ'@m7:rmmmmﬁdz_u/i’m’)iﬁﬁﬁwﬁwm'@wz]ﬁnﬁymié'f;fﬂﬁuﬁﬁ
lufmdudianiduaesgusina lusngaymwumiuag. arstinug us.u.
(NIAAA), HUAINLIREATUATNT LT,

2990ULNN zﬁ@ﬁ%ﬁu (2550).w”ﬂuﬂﬁé’ﬁuzv’ouﬂimwNmmmﬁ)ﬁmm@wqﬁmmmﬂ%
13n17dee I Tuenan L vesi LI A T (McDelivery) Tuias
NIIWNYIUAT, AITUNUS UD.N. (N199ANNT), NUNINYNALAFUATNE L9,

497901 9QRINA (2549). ﬂ@@vﬁlﬁﬁwﬂﬁfﬂwqﬁﬂﬁ‘ﬁ‘ilﬂ’)ﬁ‘ﬁ‘vllﬂﬁ‘ﬁ/)’714@’77/7’75‘5’7L§@§7JLM'LL§\7
Ussinminanaesivesaingesdusing luganganmaniuag, a1sinug us.u.
(N39ANIT), NUNANENAEIFTUAINTS L35,

Tafisa vaslsaudal. (2549). woaAnssngUFinalunisldusnisfummduaianiau nealdnm;

ALNABALAE, INUATELANZIT4 \ATEHTANARTNVNTUAR (ATHFAERT

9309), NUANENALFTITNAERS.



124

anne aN93NEuATANE (2548). ViAuARYavELF InATIdsa M ST UIN NI WIS Tias
AIANTIT NPNANNILAT, SIATLARNNLARTTING (N199ANIT), NUNANENAE
IANAUNTNEY
o e = a v a v a rd’d 1 v
audnd Aitnan. (2547). WyANIINELTINATE9T171TNITNIENT NN TENN AR IMITN DN

1300/, A13RNWUS US4, (NITARTA), NANINENALIATUAING 196N,

a e

HUnUN L_3eyNLael (2546). ﬂ@@”ﬂﬁﬁmﬁi@w’”ﬂuﬂﬁamzwqﬁna‘mma‘u’?fﬂﬂmmmzv'm

@

dufaglutudvravguzinalungammnuyiuas, arstinus Us.d. (N1IRaIA),

WU ALATUAITNGD 196N,

o

Wit atyqming (2546). iAuadreagyiaulud ninauluaangaunwumuasiulunise

e

N17UFINABINITUSNNLENIFAAAIINT, A13TNWUS US.H. (N133ANN9),

WU ALATUAITNGD 196N,

a ac a 4
AALANNTAUNA

Mike Reid, FOOD MARKETING IN THE 21ST CENTURY: BUILDING THE
CONSUMERMARKETER CONNECTION. (1999). duduilesud 15 NNAAUS
2552, A1n http://www.natsoc.org.au/html/papers/reid.pdf

Chilled Food Association , auﬁmﬁlﬂ"fuﬁ 23 UNT1AN 2552, /1N
http://www.chilledfood.org

ASTVHARNsaaulall. (2550).81915uud94n Mass g Fragment. Auduiladud 23
NNTIAN 2552, AN
http://www.manager.co.th/Business/ViewNews.aspx?NewsID=95000001305
15

Tawalne. (2550).0199uu-ugudy 0augaluw. Auduilodudl 26 unsAN 2552, AN
http://www.businessthai.co.th/content.php?data=414776

Nano Search. @77/7’7m@'mwwl,ﬁ@nle'i/@mungo” uay “iile Life style AUTENN9NU
wanulluds, AuduileTui 20 nuniug 2552, a1n

http://www.nanosearch.co.th/nano2/index.php#



125

Books

Assael, H. (1995). Consumer behavior and marketing action. Cincinnati, Ohio: South
western College Publishing.

Assael, H., (1992). Consumer Behaviour & Marketing Action, 4" Ed., PWS Kent,
Boston, MA

Brehm, Sharon & Saul Kassin. (1993). Social Psychology, Boston, Houghton Mifflin.

Defleur, Melvin,Theories of Mass Communication. (1996) : upgrade

Etzel, M. J; B. J. Walker, and W.J. Stanton. (2004). Marketing, New Delhi: Tata McGraw
Hill 13" edition.

Gibson, E. (2000). The dependency locality theory: A distance-based theory of
linguistic complexity. In Image, language, brain, ed. Y. Miyashita, A. Marantz
& W. O'Neil, Cambridge, Mass.: MIT Press.

Gordon Allport. (1978) Intergroup Relations Prize for "Symbolic Racism versus Racial
Threats to "The Good Life'. (with D. R. Kinder).

Herbert C. Kelman. (1958). Compliance, Identification and Internalization: Three
Processes of Attitude Change, 2 J. CONFLICT RESOL.

Howard H. Kendler. (1963). Motivation and Behavior. (PP, UCSB).

Katz, Daniel. (1960). The Functional Approach to the Study of Attitudes, Public Opinion
Quarterly, 24 (2).

Kotler, Phillip. (1991). Marketing Management : Analysis, Planning, Implement and
Control. 7" ed. Eaglewood Cliffs : Prentice Hall Inc.

Kotler. (2003). Marketing Insights from A to Z. USA, NJ: John Wiley & Sons.

Kretch et al. (1962). Individual in Society: a text book for psychology. McGraw-Hill Book
Company Inc., University of California, USA.

Lamb, Jr. Charles W.,Hair, Jr.Joseph F. and Mc.Daniel. (2000). Marketing. 9 " ed.
Ohio : South-Western College

Lasswell, H. (1948). Power and personality. New York: W. W. Norton.



126

Lasswell, H.D. (1948). The structure and function of communication in society. In
L.Bryson (Ed.), The communication of ideas.Urbana, IL: University of lllinois
Press.

Lavidge, R.J., and G.A. Steiner. (1961). A Model for Predictive Measurement of
Advertising Effectiveness. Journal of Marketing.

McGuire, W. & Millman, S. (1965). Anticipatory belief lowering following forewarning of a
persuasive attack. Journal of Personality and Social Psychology, 2, 471-479.

Millar, F. E. & Rogers, L. E. (1976). A relational approach to interpersonal
communication. In G. R. Miller (Ed.), Explorations in interpersonal
communication (pp.67-86). Newbury Park, CA:Sage.

Mowen, J.C. & Minor.M. (1998). Consumer Behavior (5m ed.). Eaglewood Cliffs, NJ:
Prentice Hall.

Munn, Norman L. (1957). The Evolution of Mind, Scientific American.

Murphy, G., Murphy, L.B. & Newcomb. (1937). T.M. Experimental Social Psychology. An
Interpretation of Research Upon the Socialization of the Individual.

Rosenberg, M. J. & Hovland, C. I. (1960). Cognitive,Affective and Behavioral
Components of Attitudes.In C. |I.

Schermerhorn, J. R. (2000). Organizational Behavior, New York: John Wiley & Sons Inc.

Schiffman, Leon and Leslie Lazar Kanuk. (2000). Consumer Behavior, 7" edition, Upper
Saddle River, NJ: Prentice Hall.

Schiffman, Leon G. and Kanuk, Lesile Lazar. (1994). Consumer Behavior. 5 " ed.
New Jersey : Prentice Hall.

Triandis, H. C. (1971). Attitude and attitude change. New York: John Wiley and Sons.

Zimbardo, P. & Ebbesen, E. (1970). Influencing Attitudes and Changing Behavior.

Reading, Mass. Addison-Wesley.

v =i
LURIUBNABDU )
@

a v a a9

139 TN Aanuaznisnais anfia (Fanisa1usnianiulsniu)



