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" John Hamilton Pratt, Franchising: law and practice, (London: Sweet &

Maxwell, 1990), p. 1001.

2 Joseph Mancuso and Donald Boroian, How to buy and manage a franchise,

(New York: Simon & Schuster, 1997), p. 29.
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* Robert T. Justis and Richard J. Judd, Franchising, (USA: Globus Printing,
2002), p. 1.8.
®“The sole right granted by the owner of a trademark or tradename to engage

in business or to sell a good or service in a certain area.”
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® FTC Franchise Rule Section 436.1(h) A1AKLAN N.

" “A Franchise operation is a contractual relationship between the franchisor
and franchisee in which the franchisor offers or is obliged to maintain a continuing
interest in the business of the franchisee in such areas as know-how and training;
wherein the franchisee operates under a common tradename, format and/or procedure
owned or controlled by the franchisor, and in which the franchisee has or will make a

substantial capital investment in his business from his own resources.”
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17 7, 217U 1, 14.120 (2525).
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% Joachim G. Frick, “Restrictions on The Termination of Franchise

Agreements-A Foreigner’s View,” 101 Commercial Law Journal 81 (1996): 114.

" gngaine Tamnuudd, “uduuungunieaes UNIDROIT  lunisidlawmedays

dudunisliunsuladsendnatsyma,” Gnaninusuninnmn AULRRANENT NU1INeAe

FITUANARNT, 2548), U. 36.
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'? Joachim G. Frick, supra note 10, p. 114.

" Fnad Annaanyasal, “drynyrunsulad,” lwnaisniianns 19 10, laui 115,

W 117, (WE8U 2534).
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(NFUNNNMIUAT: aeNARTN1IWNA, 2546), U. 28.

'" John Hamilton Pratt, supra note 1, p. 1005.
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' John Hamilton Pratt, supra note 1, pp. 1005-1006.

?* Robert T. Justis and Richard J. Judd, supra note 4, pp. 1.4-1.6.
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A99NANARNT, 2542, 14.10.
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2 Janet Housden, Franchising and Other Business Relationship in Hotel and

Catering Services, (London: Heinemann, 1984), p. 16.

23

Mark Abell, The franchise option: legal guide, (London: Waterlow

Publishers, 1989), pp. 93-96.
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#* John Hamilton Pratt, supra note 1, p.8002.
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" Robert T. Justis and Richard J. Judd, supra note 4, p. 1.20.



