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Abstract

The independent study of factors affecting employees’ acceptance of e-
booking system using Technology Acceptance Model (TAM), the case study of K
Kingdom Co. Ltd., has its purposes as to study employees’ attitude on e-booking system
using TAM model, to study the factors that affect system acceptance, and to develop an
e-booking system in order to be utilized in the company.

The factors of interest include perceived usefulness (PU) and perceived
ease of use (PEOU) expected to be related with attitude (AT) and behavioral intention
(Bl). The study is a quantitative study which is conveyed by a survey method. A
hundred and seventy one samples are employees of K Kingdom Co. Ltd. Data were
collected using questionnaires and were analyzed using descriptive statistical analysis,
factor analysis, and multiple regression analysis.

The research revealed that when employees perceived usefulness of e-
booking system, their attitude toward the system was improved (p<0.001) and when they
perceived the ease of use of the system, the attitude was also improved (p<0.001). Only
with  the employees’ attitude itself would result in the intention to use
the e-booking system (p<0.001), not depending on the company policy. Therefore,

acceptance of the e-booking system resulted from perception of usefulness and the



ease of use would bring in good employees’ attitude and intention to use toward the

system.



