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(8) thanam — Aatl, 199, WAYA wazLALa
(Production: Art, Stage, Light and Sound)
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(Radio Spot) viradilania (TVC Spot)

o a = a a ISV dl 3 o dl

TUNU ANUTTLLIN WA uaziden azlidawinandaslunisinisguegduuui
WKz iUNITRaAeATIiL Tngasiin1saneunilled SUFLATNENARUETH RAAAULEINS
autszrnaidniunisuansianun iuiidnaesnu uazlunisuanslas azsesiidsfames

= =l 1 v o a 3| ) d’j
WTENINEBUINNNINAR (Producer) uinulunisguagdauil

a

TIWANU ATNEITHHENTINIAANU  TEUAIAINALY §ARSNAz o
& o e o -
nunalnwieasinmanveuaul Wnsatiuayunisdnanu (Inasudszanndauiilagn
dgl = :’/ e [ o o @ I a
auenlieugedesud Fusiuny)  wasiiauanmaNdEaresu InsdeAatl

QrALFTENTUINRINN (Artwork) AuFuadlasnin

49



3.1.4 ANUNILURIANI ‘WA

ieHENeNENTHENANNTMNE 199w A" TduanauLL Saannsensiand au

a Ce s

pEvNsaesA1dusalulunauynsnnadamnatia e Ayadd anysnl nunede auss

u u

¥
v Y o a a

U INAUARRINIY, AUAWFRTTHAT, WU nAuAusTatal duFunauiynsnaiudan

'
o a

AasaliAnaninaanlddn  ilusussnnaniiinannanaw3nuime e nana LT N9y

[

FALALUNLAURENNEATIAEN17U T AU AL URIN AUAT U UL NN AILTTLAL"

[ %

o % dg/ v dl o a ey Ql 4 o o
n9nANNdn Al asAUALTLANATURA ANAaiFNANAINaIALsENa LAV ALY

o

3 dsznns (atiud detlszhng, uiaiuanudnladessiu)

@ e

AUALILTNAD ANHULLAWITNNATUIIUIL NiTeNHUWIN @39 (Swing) @3y

o s

dlga % = dl 2 1 :// o XK A A
wusﬂ, NHIEDN gﬂLLUUﬂ'EZﬂ’]ﬁ‘Mu\?‘ﬂ'ﬂ\?LL@@L‘V]’]LLL! WINENNNEDNTINAT  (Pulse) MTDANNA

(Feeling)  Puauusagludwdasnasnisussaslunnunynaaudnse  Walanauinin

ey a dl a dll ?.’/ 1 a a 1 a ZI/
AURATLARWEULATANAUATAANNILTTIAN Lllﬂuuﬂ'ﬂllllﬂ')\iLLI?J\?@EﬂHLﬁuLZQENuu

3 22 | o a a dl all % a 3 % a
A& (Jazz) Lﬂu@ﬂﬂmzmummuwuwmwmim“immummﬂummgmmm

(African Americans) lutiaesiuesasiAnasssn 20 Inanisaansandmusssiausse sy

2
o o

muﬁf;mqﬁﬂwawmmw@ﬂﬁﬂgm‘mmaﬁm Wi AuuRRANTITUE LT T uTinsat
Qﬂmu@'ﬁuﬁfﬂlﬁummmLﬂuwmhammuﬁlL%ﬁudql,ﬂu “Tan’lud” (New World) A181A4
nauwLTas Asalnmes Taduila Wedaslaeeiadamemed 15 laefidnsusiasfe
Tnugd n3dndsnay damazane nsluaznaumieauss uaznisiauan tnausanaiy

ANEUTAUFTAANARRATHANTLI1DANTToLINENN

1 v ¥
ANEUzARIALFAIN ALY HIUNTTUNUNNIIaaTaaNatNT AT TNTNRANN
TutaanaIniaut ANnannauiuati eI g1 wAnIeLundluausI NG A,
= a =l £ uI/ dd‘d [~] = 9n’/ 1 < 1
AusERINNszuation vraudnssviaausandauiluAatlzdugs atnglafimnn anulaasii
2] [~ 1 = o = -dl 1 A a k% o )
1oquiafiduduREaiUAUFTULIEY] NA9RS ATN1T0AAIEKIAAINAIIIEL, 1Y, Wi

UszanuAed AADAAUATUANEDITBILATENAST

50



o  a = o [ s a . . a
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12-14 funAN

19-20 AN

24-27 fUNAN

Thailand International Jazz Festival 2003
Insuauspumafiudulualigananda afd 2
WAL

Bangkok Jazz Festival 2003
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Larry Carlton / Joe Sample / Lee Ritenour / Spyrogyra / Tuck &
Patti / Irvin / Andy Wolf & The Riverboat Swingers / Kenny
Claiborne Band / Guillermo Perrata Quartet / Harman Hecht
Cuarteto X-pression / Cra' Neo de Jade / Santella Cruz Hecht /

Irada Noriega / T-Square / Shakatak
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U-1981 a9y ADUT sadafatly
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yanenuiamaRva A 2 ANTANTUNN Crusaders / Sadao Watanabe / Mindi Abair / MinaSwing (24utin
ANa84 Lisa Ono) / URB / qq%u?\lﬁﬁ/‘iﬁ Mr. Saxman
W.A. 2548 (2971)
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Bangkok Jazz Festival 2005
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Veronica Mortensen / Harvey Mason Trio / Incognito / Toninho
Horta Band / Masato Honda / Eldissa / Bob James and Angels of
Shanghai Band / Larry Carlton and Sapphire Blues Band / Neils
HP / Earl Klugh / Jack Lee & Asianergy / Fourplay / Perservation
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Ben Besiakov Trio - feat. Thomas Fryland / Ibrahim Electric - feat.
Michael Blake / Mikkel Nordso Band / Malene Mortensen - feat.
Jonas Johansen / Bill Bruford mn@“\mqﬁ / Lazaro Valdes AN
Aqun / Aetlulne — admn / §andn enuseds / Aluw / I8 M.

Saxman / QU9 / Asdltuln
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11-12 fUAN

13-14 fUNAN
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Jazz Royale Festival 2006
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Oriental Jazz Quartet - feat. Cherryl Hayes / Regina Carter
Quintet / McCoy Tyner Trio dnidlalu / Dizzy Gillespie Big Band /
Kenny G / Ahmad Jamal / Chris Botti #invuti / Nancy Wilson /

Marta Topferova / James Moody / George Fame

15-17 §121AN | Bangkok Jazz Festival 2006 aunaLdeln Yellowjackets / Lee Ritenour / Dave Grusin / Selena Jones / 84N
Lnenuiamaida axad 4 ANTANTUNN TaTy(Lisa Ono) / Tower of Power / Jazz Kamikaze Quintet /
Hiromi Uehara
W.A. 2550 (29119)
8-9 {nuneu Hua Hin Jazz Festival 2007 PIEUNATANU
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8-10 fUIAN

Bangkok Jazz Festival 2007
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Music Music Music (Zﬁmu)/ Shakatak ('ﬁdﬂqw)/ Matt Bianco
(Sengm) /  Kitaro (ﬁjﬂu)/ Laura Fygi (1W4i885uaus)/ Dave
Samuels and The Caribbean Jazz Project (auigaidinn) / Blood
Sweat & Tears (&13gaLa3nn) / Nils Landgren Funk Unit (@3L013) /
Jaja (tljﬂu)/ Eugene Pao & Ted Lo Group (fa4n4) / Jack Lee

Special Project (m’mmfﬁ)
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(Denmark) / POPSANOVA ( Brazil ), Asian Artists: NOON (Japan)
/ ESTRELLA (Malaysia) / The BRASS MUNKEYS (Phil), Thai
Artists: The Infinity (Thai) / uﬁq AN3914 (Thai) / Koh : Mr Saxman
+ Hank (Thai) / Ford & The Band (Thai) / Bangkok Connection
(Thai) / Gail Dila (Thai) / DOOBADOO+ LULA (Thai) / The
Bangkok International Big Band (Thai) / 'fquﬂ 2801 (Thai) /
Mellow Motif (Thai) / ZAO ZA-DUNG BAND (Thai) / DJ
Spydamonkee (Thai) / Gas Giant (Thai) / Wednesday April (Thai)
/ COLOUR PITCH (Thai)
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3.1.7 NMFAATITRKDIUNTUNINISAAIA (Marketing Situation Analysis)
NFULLNEIUARIA (Market Segmentation)
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(1) ngugnAihusnanantasnaudsn (Niche Market) — nguilaziflugng
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nagnanIsuLanguaaaLi uang (Target market segment strategy)
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— Ted Kurland Associated

— IMN (International Music Network)

- WOM Agency

— Janet Williamson Agency

— William Morris Music and Performance Agency
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