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ABSTRACT

This quasi-experimental research was to explored the effects of health
promotion program on health promotion among patients with type 2 diabetes in Vientiane
Capital. The sample was patients with diabetes, who received treatment at diabetes
clinic, Sethathirath Hospital. 50 sample was selected using purposive random sampling
and divided into experimental and control group by matched pair. Health Promotion
Program consisted of educating, guidance, demonstration, experience sharing, home
care and reminding by mobile phone were implemented to experimental group for
3 months while the control group received routine care. The health promotion behavior
questionnaire was tested which its reliability of Cranach alpha coefficient was 0.82.
The data was analyzed by using frequency, percentage, mean and standard deviation,
paired t test and independent t test.

The results found that the average score of health promotion behavior in
exercise, dietary, stress management, family support, and total health promotion
behaviors after intervention of experimental group was significantly higher than that
before intervention at .001 level. Moreover, the average score of health promotion

behavior in exercise, dietary, stress management and total health promotion behaviors



after intervention of experimental group was significantly higher than that control group at
.001 level while health promotion behavior in family support after intervention was
significantly higher than that before intervention at .05 level. This results meant that
Health Promotion Program developed by using Health Promotion Model improved health

promotion behaviors among patients with type 2 diabetes.



