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ABSTRACT

TE 150306

This thesis investigates guidelines for corporate identity and interior environment design
of Golden Place supermarket The purpose is 1). To study about policy of corporation 2 ) To
study image perception and customer behavior 3).To compare between the different tyles of
compettive environment.4).To suggest guidline physical cnvironmen}al design and suitable
corparate image identity

All research method have been carried out as follows
1.Tostudy corperation Information ( Golden Place supermarket and Suwannachat company)

1.1 Interview with executive of Suwannachat company, manager, all corporate
information such as history,policy, organization,visibility,marketing;gerneral of supermarket
information.

1.20bservation of user ‘s basic information and environmental interior design of
supermarket.
2.To search for customer supermarket information

2.1Gather basic customer information such as behavior and attitude. By using 150
questionnairesamples

2.2 Find image of Golden Place supermarket by using a collage of 30 samples (picture

questionnaire)
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3.To research attitude of employees in “Golden Place” supermarket by using 30quationnaire
samples so the result will show user ‘s basic information and attitude of environmental design.
4. To compare supermarkets identity. |

4.1 Select two Competitivesupermarket ; Lemon Farm and TOPS supermarket. To study
corporation an& analyse environment by using observe and interviewing methods .

4.2 To,Compare identity of three supermarkets.By using personality comparison 50

questionnaires,
5. To analyse good points and bad points of the three supermarkets to find the different identity of
identity of “ Golden Place ™ supermarket. After that take the defferental identity to create
guidelines for interior supermarket design consisting of * Key word” ,” Concept ” and “ Theme
of design. '

I_xi conclusion from all of research process has two results
1. From users sensible perception .They feel confident with vegetables and fruit.And they feel
warm and relax with nature too.
2.From comparing identity of competing supermarket. Golden Place is for “working women”.

It means “ Golden Place is not only continually developingt supermarket but also has quality
with safe products( without chemicals ) and has a standard price. After analysis

All of information then can suggest a new identity for the supermarket of “ Confidence of
researcﬁing product from Royal project ”.

Inconclusion the guideline for interior environment design is to tranform corporate
identity by using a Theme design.The frist step is to create a Keyword is “Confidence of
researching product from royal project”.After that, Concept is “ Exhibition and
supermarket ” and the finally Theme is “ Royal project exibition”. From research process the

atmosphere in Golden Place look like hightech,modern,natural style and always feels secure.



