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Uszinnaasdtynyrdsauniauaniialy (Amold, 1997, pp.11-26 - 11-27)

Allocation
of cogt risk

Risk to contractor

Risk to
~ Corporate

-

Type of contract

Firm Fixed Fixed Price Fixed Price Fixed Price Fixed Price
Price with economic Incentive With re- Level of effort
price adjusted determination

E)?
ho))}




