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This project study aims to prepare purchasing guidelines for the green household products.
The targeted household products in this study can be divided into 4 groups. ie.. electronic
appliances, cleansing products, sanitary wares and general products. These products were sclected
since they can cause a major impact on the environment. The first step in the drafted purchasing
guidelines is sizing and specification selection to fulfill individual buyer’s need. The second step 1s
to look for the green label sign providing that the product complies with usage standards and is less
harmful to the environment. In case of no green-label product available, buyers need to look for the
TIS (Thailand Industrial Standards) and other environmental standard labels which are in
accordance with the green label criteria in terms of efficient resource use, environmental friendly
chemicals, and less generated wastes after used. From market survey, it was found that very few
green label products are available in Thailand during the study period; hence, limiting alternative
and discouraging the buyers. Therefore, there is an urgent need for involving parties to take part and
play their roles in promoting the use of environmental friendly products. Finally, this study also
established the purchasing guidelines for other products besides the studied groups to broaden the
consumer’s opportunity to purchase and use environmental friendly products. This will give the

" consumers a chance to play a more important role in environmental conservation and protection.





