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Abstract

In the past two decades, there has been an enormous transformation on retail
industry in Thailand. The number of modern retailers has tremendously expanded their
business throughout the nation that partly resulted in the change in consumer behavior. The
phenomenon has caused the number of traditional mom-and-pop stores (small family-run
grocer) being deactivated seriously. To improve their impoverished situation, the mom-and-
pop store needs some repositioning in the market. Therefore, this study is to investicate the
retail positioning in various type of retail formats by applying the multidimensional scaling
technique. General consumer in Hatyai District was selected as the target sample because
there are almost available types of retail formats in the given district. The result
recommended that the tradition mom-and-pop stores should emphasize to strongly
enhance their service intimacy with customers. Although, it showed that the mom-and-pop
store currently does quite well in service intimacy, it is not much enough to occupy the

prominent position in the market as compared to other retail formats.
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