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The Effect of Mass Marketing Communication to The Use of SCB TITANIUM GOLF
CARD for Golfer and Interested in Golf in Bangkok

Tngl

nung taviatiade

Mr. Thinnakorn Lowanichai

senulasansenizyAnatiiiiuduniiaren AN A NAN g9
9IANIANARTNINLTUTR (NTLFUIRDANTNIATY)
ATUZINTANIANARTUAZRDANTHIRTU NUNINLNALTIINANART

W.A. 2550



