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Abstract

The objectives of these study are to investigate factors that attract northeastern
single Thai ladies to marry with Western men and northeastern single Thai ladies’
attitudes and expectations toward matching services.

Research Methodology: The sample consisted of twelve interviewees who had
hometown in northeastern region; had minimum age of seventeen years old; desired to
marry with a Western man; and wished to use the matchmaking service. Semi-structured
interviews with open-end questions was employed as research instrument for individual
in-depth interview in this study.

Research findings revealed that most preferred to have European boyfriend who
had similar age and higher age not more than 10 years and did not focus on appearance
and education background as significant factors. All of them considered career and
financial status as the important factors used to make a decision because they ensured the
secure life. And, attitudes of both Western guys and Thai ladies became important.

Almost respondents noticed that commitments from ex-wife, such as having a
child were not obstacles. All of them did not consider family significant while most of
them did not consider economic, culture and language significant. For analyzing
themselves, looking after others was their most interesting characteristics to attract
European men while their highest expectations from European husband consisted of better
living. For their attitudes toward matchmaking service, fame and all relating backgrounds
of the company providing the services and pricing became the first priority. They
expected that the matching service could match them with a suitably European boyfriend
as needed to be the first priority, followed with worthy services.

Keywords: Matching services, Attitudes, Expectations, Northeastern, Single Lady,

Culture



ACKNOWLEDGMENT

This thesis had been successful from the kindness of Dr. Martin Goerlich,
major advisor. The researcher was deeply grateful to him for giving the concept,

constructive guidance and editing for improvement of the paper.

Also, the researcher would like to thank all of the instructors of Business
Administration Faculty that gave the researcher their valuable knowledge and advice
for improvement of the paper.

The researcher wished to thank for the kindness of twelve interviewees to
support the research to fulfill data collection and also thanked all friends who helped
the researcher during conducted the paper.

Finally, the researcher wished to thank my parents for their support and
encouragement throughout my study.

Sutta Meesook



CONTENTS

ABSTRACT

CHAPTER 1 INTRODUCTION
1.1 Statement of the problem

1.2 Significance of the Study

1.3 Research questions

1.4 Research aims

1.5 Research objectives

1.6 Scopes of the study

1.7 Definitions of Term

CHAPTER 2 LITERATURE REVIEW
2.1 Related concepts

2.1.1 Concepts of racial difference

2.1.2 Concepts about Thali ladies in northeastern region

2.1.3 Concepts about matchmaking services
2.2 Related theories

2.2.2 Theories for love and marriage

2.2.3 Theories for difference

2.2.4 Theories for race

2.2.5 Theories of attitude and expectation
2.3 Related studies

~N OO o oo o o1 -

14
18
18
20
23
24
25
26



CONTENTS (Cont.)

Page
CHAPTER 3 RESEARCH METHODOLOGY
3.1 Research philosophy 28
3.2 Research approach 29
3.3 Research strateqy 31
3.4 Research instrument 31
3.5 Population and sample 34
3.6 Data collection 38
3.7 Data analysis technique 39
CHAPTER 4 RESEARCH FINDINGS
4.1 Tocategorize data 52
42 Tounitizedata . 55
4.3 Torecognize relationship ofdata .. 56
4.4 Todevelop assumption 59

CHAPTER 5 CONCLUSION DISCUSSION AND RECOMMENDATIONS

5.1 Conclusions 62
5.2 Discussion 63
5.3 Recommendations 65
REFERENCES 67
APPENDICES 77
Appendix A Summarized Profile of Participants I
Appendix B Interviewing Questions Translated into Thai Version 79
Appendix C  Testing Validity of Thai Interviewing Questions 82
Appendix D Summary of Interviewing Response in Thai Version_ 85
Appendix E  Research Participants Informed Consent Form____ 111

BIOGRAPHY 114



Table 2.1

Table 2.2

Table 2.3

Table 2.4

Table 3.1

Table 3.2

Table 3.3

Table 4.1

Table 4.2
Table 4.3

LIST OF TABLES

International tourist arrivals to Thailand by nationality in 2013-

International tourist arrivals to Thailand by nationality in first
quarter of 2015
Factors influencing selection of matchmaking services
Opinions towards matchmaking services
Population in 20 North-eastern provinces classified into age (less
than 17 years old/ 17 years old and over) in 2014
Population with age of 15 years and over classified by marital
status as of 1*' quarter of 2015 (Units: In thousands)
Single population with age of 15 years and over at the end of five
years during 2010-2014 (Units: In thousands)
Expectations from European husband
Attitudes toward matching services

Expectations toward matching services

Page

12
17
17

35

36

37

53

S7
58



LIST OF FIGURES

Figure 2.1 The Triangular Theory of Love

Figure 3.1 Conceptual Framework 1

Figure 3.2 Conceptual Framework 2

Figure 3.3 The flow of inductive research approach

Figure 3.4 Four Steps of qualitative data analysis

Figure 4.1 Modified model 1: Factors attracting northeastern single Thai ladies
to marry with Westernmen ...

Figure 4.2 Modified model 2: Northeastern single Thai ladies’ attitudes toward
matching service

Figure 5.3 Modified model 3: Northeastern single Thai ladies’ expectations

toward matching service

Vi

60

61

61



CHAPTER 1
INTRODUCTION

1.1 Statement of the Problems

If love can be an exception, it will become wonderful because it is one of the
great challenges and adventures in every society either in Thailand or Western
countries. Love requires knowledge, feelings and emotions (Branden, 2008) and may
be important but communication, respect and trust are essential (Aust, 2003;
Wommack, 2015). It also creates the pleasurable feelings to stimulate a man and
woman to grow interested in one another and can then lead them to marry (Aust,
2003). And, there is certainly no evidence to suggest that being unmarried makes
most people happier than being married (Branden, 2008: 169). Therefore, love
correlates with marriage even they do not always depend or lead to each other.

Love and marriage are synonymous to spring from the same motives and to
cover the same human needs (Goldman, 1911). Marriage is @ moving process and a
living thing to create a good relationship (Aust, 2003; Wommack, 2015). Two people
look to the structure of a marriage agreement as a means through which to express,
solemnize, and objectify their choice when they wish to commit themselves to each
other, to share their lives, their joys and their struggles, and when they wish to make a
statement to the world around them about the nature of their relationship, to give it
social objectivity (Branden, 2008: 165). Also, marriage can make him or her more
focused in life and had getting drawn to children and babies with curiosity and
affection, and can help his or her parents feel more reassured about his or her future
(Ricard, 2015). Moreover, sex is extraordinarily important to human beings.
However, sexual desire does not necessarily entail love and gratifying sexual
experiences can occur without great love. But, the greatest and most intense sexual
experience occur in the context of love, occur as an expression of love. (Branden,
2008: 73-74, 153).

A man and a woman experience them as stimulating challenging exciting
when they experience differences as complementary and it is clear that the vision of

romantic love goes considerably beyond the concept generally upheld in Western



culture (Branden, 2008: 91, 182). However, the right matching of them becomes
difficult because of many reasons, such as gender that male and female generally have
different attitudes and expectations and difference of language and race to provide
communication barriers. Social conceptions and groupings of races vary over time
and essential types of individuals are defined based on perceived traits (Montagu,
1962; Bamshad and Olson, 2003). Anthropologist, Brace (2005) and
geneticist, Graves (2001) argue that this is true for almost all geographically distinct
populations while it is possible to find biological and genetic variation corresponding
roughly to the groupings normally defined as races while Kaplan (2011) also
concludes that the differences are of no more biological significance than the
differences found between any human populations while differences can be used to
identify populations that loosely correspond to the racial categories common in
Western social discourse.

Because of the mentions limitations, it becomes difficult to look for a right
spouse even advanced technology like social network plays significant roles to
support them (Kahneman, Krueger, Schkade, Schwarz, and Stone, 2004; Emler,
1994). The husband and wife picked the wrong mate that leads to many couples
ignore marriage altogether in favor of living together while about half of all modern
marriages end in divorce (Aust, 2003). Therefore, the occupation of mediation for
matchmaking or marriage purposes becomes alternative because dual mediation
involves not only showing a person their perfect match but also following up the
process until an agreement is reached (Ad-Dosaree, 2014). Matchmaking service may
be defined as a contract between two parties whereby an attempt is made to mediate
between parties to marriage or to arrange marriage, with or without a certain fee to be
paid to the mediator because it is closely related to engagement as an initial agreement
and a promise for marriage. Introducing unacquainted individuals may allow
matchmakers to signal positive traits (Bodner and Prelec, 2003; Bem, 1972; Al-
Ghazaalee cited in Friedman, 2009). However, this concept here to conclude the
marriage is excluded. In other words, the mediator does not conclude the contract on
behalf of any of the parties to the marriage contract (Ad-Dosaree, 2014). Businesses
providing matchmaking services become more attractive and grow up according to

the records of Marketdata Enterprises, Inc. (2012) to report that the total United States
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dating services market increased by 4.2% in 2011 with the worth of $2.14 billion. It
forecasted its 4.7% annual growth to $2.54 billion by 2015 and estimated that at least
1,800 independent matchmakers operate in the United States and about 2,600+
worldwide to generate grossing about $200,000 per year. Their numbers are rising, as
this is an easy business to enter without license requirement but with little investment
capital and a profit margin as high as 76% of sales. This is an evidence of
matchmaking and online dating to become large attractive business while there are
multiple factors to contribute success for the business. The study of Intage (Thailand)
Co.,Ltd (2013) reveals that reliability is the most crucial factors to influence
respondents’ selection of the services and to contribute the safety for customers.
Physical appearance concerns are prevalent among women in most countries
including Thailand (Hayashi, Takimoto, Yoshita, and Yoshiike, 2006; Wardle, Haase,
and Steptoe, 2006; Thianthai, 2006, 2008). The diversity of physical appearance-
related concerns among Thai women may be in part related to region-specific
phenotypic differences and people in the northeast tend to have wider faces, higher
cheekbones, and flatter nose bridges compared to those in other regions (Hesse-
Swain, 2006). Most Thais see the people of the Northeast (or Isaan) as unskilled,
poorly educated farmers and not known for their good looks because a typical Issan
native is short and dark-skinned with facial features that on noone’s list of the features
of beauty. Moreover, many families from Isaan, particularly those in rural areas,
battle to make ends meet economically. In opposite sights for foreigners, especially
for Europeans (or Westerners), they are interested in Isaan women (Rush, 2007
Rongmuang, Corte, McCreary, Park, Miller, and Gallo, 2011; Thailand Redcat Team,
2015). There various reasons to make Thai lady better than Western woman, for
instance, she makes better housewife to cook really well, to really take care of her
husband so much more than a Western lady, and to well know her place in making her
husband smarter than her so she can follow him around. For Isaan women, they are
interested in foreign men because most foreign men today are generally weak and
ignorant when it comes to the opposite sex. Men who marry Isaan women and live
with them in Thailand are looked down on as low class citizens by most Thais. White
foreigners are considered more sophisticated and worldly than the average Thai that
can also be considered to be richer — it is really fair while the northeastern Thai ladies
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do not marry good Thai men because they want a foreign man. The best Thai women
are those who had not even considered a foreigner but are impressed by a good
foreign man when he comes along because he is just that, a good man. The worst type
of Thai woman is the woman who wants a foreigner specifically and most of them are
from Isaan (Thailand Redcat Team, 2015).

Spouse selection is the right of Isaan ladies to choose her husband-to-be but they must
not do this all by themselves (Friedman, 2009), whereas the matchmaker gets
involved by arranging for the prospective husband to look at the woman he wants to
marry and may send a woman to the concerned wife-to-be so she can look at her and
then describe her to the man who wants to marry her (Al-Ghazaalee cited in
Friedman, 2009). The race has no taxonomic significance by pointing out that all
living humans belong to the same species (Keita, Royal, Bonney, Furbert-Harris,
Dunston, Rotimi, Kittles, 2004; AAPA, 1996). This may prove that successful
marriage between northeastern single Thai ladies and Western men becomes more
feasible even though both have distinguished traits from each other.

According to the above mentioned, the researcher noticed significance of the
problems to choose studying about the matching services because marriage is very
important to be closely related with social relationships and helps spread virtue and
moral values in society while lack or delay thereof leads to the spread of vice and the
disintegration of social ties. The cases on delay in marriage have become very
common, and there are huge numbers of women who have remained single beyond
the conventional age for marrying, hence the phenomenon of spinsterhood. This
social problem urgently requires attention and an immediate solution (Majmoo’
Fataawaa Wa Magaalaat Ibn Baaz cited in Friedman, 2009). He determines a clear
scope to only focus on northeastern single Thai ladies, themselves about their desire
to marry with Western men and their attitudes and expectations toward matching
services. The gathered outcomes are expected to be used to attract more northeastern
single Thai ladies in using the services and to support more alternative base to create
more motivations and options for Western men who can be considered as the
interesting target group that have high financial potentials and have huge number to
travel in Thailand according to the records of Ministry of Tourism and Sports (2013;
2014) to reveal that second top international tourists traveling to Thailand in 2013 and
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2014 were Europeans with 6,305,945 tourists at 23.75 per cent of total international
tourists and 6,156,132 tourists at 24.84 per cent of total international tourists
respectively. Moreover, there were 1,884,950 European tourists to travel in Thailand
during the first quarter of 2015 (Ministry of Tourism and Sports, 2015). However, this
study does not cover those opinions of the Western men and any studies relating to
the process how to operate the matchmaking services because of time constraints and
concerning objectives of this study as the results of selection for the specific studying
scope to concentrate on Thai ladies whose the behavior to let so many Westerners to

travel to Thailand.

1.2 Significance of the Study

According to the message of Thailand Redcat Team (2015), a local lady from
northeastern region of Thailand has arousing appeal to attract opposite sex, especially
Western men. Because of various factors, she is trying to upgrade her standard of
living. Having foreign husband becomes her aspiration but it may be impossible
because of many limitations such as difference of culture and language. Therefore,
she cannot look for anyone by herself even there is a support from advanced
information technology. On the contrary, it may lead risks and harms to her.
Optionally, matchmaking service plays significant roles to be a middle man to lead
them meet each other. But, it is difficult to match them efficiently if a business
doesn’t have more ladies with various attributions or characteristics to be chosen.
Western men tend to have high purchasing power and easily use the services while
northeastern Thai ladies have feminine status who may take unacceptably
inappropriate actions in using the services. Because of limitation of research timing,
the researcher chooses to study the ladies’ opinions about marriage with Western men
and their attitudes and expectations toward matching services in order to adapt
gathered outcomes to implement existing attractive factors in the suitable ways and to
enhance further attraction for motivating use of the services more effectively and

efficiently.



1.3 Research Questions

1. What make northeastern single Thai ladies desire to marry with Western
men?

2. What are northeastern single Thai ladies’ attitudes and expectations toward

matching services?

1.4 Research Aims
To find key areas for a matchmaking service company to improve its business

strategies for sustainable profitability and success.

1.5 Research Objectives

1. To investigate factors that attract northeastern single Thai ladies to marry
with Western men.

2. To investigate northeastern single Thai ladies’ attitudes and expectations

toward matching services.

1.6 Scopes of the Study

1.6.1 Scope of contents

This study is qualitative research to study what attract northeastern single Thai
ladies to marry with Western men and their attitudes and expectations toward
matching services by using individual in-depth interview as the research instrument
for primary data collection.

1.6.2 Scope of population and participants

Population and participants are northeastern single Thai ladies who have
hometown in northeastern region; have minimum age of seventeen years old; desire to
marry with a Western man; and wish to use the matchmaking service. To study with
12 interviewees who were born in northeastern provinces.

1.6.3 Scope of area

First option covers areas in Bangkok metropolitan.

1.6.4 Scope of time



The whole study is planned to consume six months during December 2014 till
June 2015. Primary data collection is done in May 2015.

1.7 Definitions of Term

Single lady means a female who has not yet had romantic relationship with
someone or partner; does not yet get married, and is divorced/ widowed.

Northeastern lady means a Thai female who has Northeastern native, called
Isaan, both staying in her hometown and in Bangkok metropolitan.

Western man means a foreign man who has any European nationality and is
interested in a Northern lady (Rush, 2007; Rongmuang et al, 2011; Thailand Redcat
Team, 2015).

Marriage means a moving process and a living thing to create a good
relationship (Aust, 2003; Wommack, 2015).

Matchmaking service means a contract between two parties whereby an
attempt is made to mediate between parties to the marriage or to arrange a marriage
(Bodner and Prelec, 2003; Bem, 1972).



CHAPTER 2
LITERATURE REVIEW

This chapter presents overall of literatures concerning the study’s objectives
related to factors that attract northeastern single Thai ladies to marry with Western
men and their attitudes and expectations toward matching services. The mentioned
contents cover the following issues.

2.1 Related concepts

2.1.1 Concepts of racial difference

2.1.2 Concepts about Thai ladies in northeastern region

2.1.3 Concepts about matchmaking services
2.2 Related theories

2.2.1 Theories for needs

2.2.2 Theories for love and marriage

2.2.3 Theories for difference

2.2.4 Theories for race

2.2.5 Theories of attitude and expectation
2.3 Related studies

2.1 Related concepts

2.1.1 Concepts of racial difference

Scientists around the world continue to conceptualize race in widely differing
ways even though there is a broad scientific agreement that essentialist and
typological conceptualizations of race are untenable (Lieberman, Kaszycka, Martinez,
Yablonsky, Kirk, Strkalj, Wang, and Sun, 2004). According to psychologist Rowe
(2005), self-report is the preferred method for racial classification in studies of racial
differences because classification based on genetic markers alone ignore the cultural,
behavioral, sociological, psychological, and epidemiological variables that distinguish
racial groups and Tang, Quertermous, Rodriguez, Kardia, Zhu, Brown, Pankow,
Province,  Hunt, Boerwinkle, Schork, and Risch (2005) applied mathematical

clustering techniques to sort genomic markers for over 3,600 people in the United
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States and Taiwan into four groups. There was almost perfect agreement between
cluster assignment and individuals' self-reports of racial/ ethnic identification as
white, black, East Asian, or Latino (cited in Hunt and Carlson, 2007).
Anthropologist, Brace (2005) and geneticist, Graves (2001) contradict the notion that
cluster analysis and the correlation between self-reported race and genetic ancestry
support biological race. They argue that this is true for almost all geographically
distinct populations while it is possible to find biological and genetic variation
corresponding roughly to the groupings normally defined as races. Transparently,
different genes occur with different frequencies in different geographically defined
populations, and by correlating a large amount of genes through cluster analysis it is
probable to determine with high likelihood the geographic origins of an individual
through DNA. This suggests to some that the classical socially defined genetic
categories really have a biological basis. Kaplan (2011) also concludes that while
differences can be used to identify populations that loosely correspond to the racial
categories common in Western social discourse, the differences are of no more
biological significance than the differences found between any human populations.
And, Hunt (2010) agrees that racial categories are defined by social conventions,
though he points out that they also correlate with clusters of both genetic traits and
cultural traits.

Moreover, others in the scientific community suggest that the idea of race
often is used in a naive (Lee, Mountain, Koenig, and Altman, 2008) or simplistic way
(Graves, 2001), and argue that, race has no taxonomic significance by pointing out
that all living humans belong to the same species (Keita et al. 2004; AAPA, 1996).
This may prove that successful marriage between northeastern single Thai ladies and
Western men becomes more feasible even though both have distinguished traits from
each other.

To sum up, racial difference can be considered in many different ways but
they are not crucial obstructions of marriage between northeastern single Thai ladies
and Western men.

2.1.2 Concepts about Thai ladies in northeastern region

Physical appearance characteristics
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Physical appearance concerns are prevalent among women in most countries
including Thailand (Hayashi et al, 2006; Wardle, Haase, and Steptoe, 2006; Thianthai,
2006, 2008). These concerns often lead to negative affect and risky health behaviors, such
as laxative, diet pill and diuretic use, self-induced vomiting, fasting, and medically unsafe
forms of skin-whitening (Fuller, 2006; Jung and Lee, 2006). In Western cultures, physical
appearance concerns in young women are tied predominantly to body weight and shape
(Brown and Dittmar, 2005; Annis, Cash and Hrabosky, 2004) with some young women
developing a core identity related to body weight and shape that contributes to negative
affect (Corte and Stein, 2005) and disordered eating behaviors (Stein and Corte, 2007,
2008). Thai women also appear to be concerned with body weight and shape (Jennings,
Forbes, McDermott, Hulse, and Juniper, 2006; Page and Suwanteerangkul, 2007). The
diversity of physical appearance-related concerns among Thai women may be in part
related to region-specific phenotypic differences. Thailand has four main geographic
regions - north, northeast, central, and south. People in the north generally have
lighter skin color than people in the south. In addition to skin tone, facial features also
differ by region. People in the north tend to have almond eye shape because most of
their ancestors emigrated from China, while people in the northeast tend to have wider
faces, higher cheekbones, and flatter nose bridges compared to those in other regions
(Hesse-Swain, 2006). Women in the central region like Bangkok internalize a thin
ideal (Thianthai, 2006; Rush, 2007; Jennings et al., 2006, Rongmuang et al, 2011).

Cultural beauty norms in Thailand place value on thin bodies and other aspects
of physical appearance such as light skin that can usually be considered as an
indicator of wealth with higher social class and better education (Hesse-Swain, 2006)
but Thai culture dark skin is representative of poverty and working class status
(Buranasak, 2006; Aizura, 2009). Therefore, white skin tends to be viewed as more
desirable than dark skin for Thai men. Most Thais see the people of the Northeast (or
Isaan) as lazy, unskilled, poorly educated farmers whose purpose in life is to do the
jobs that nobody else wants to do. The people of Isaan are not known for their good
looks. A typical Issan native is short and dark-skinned with facial features that on no
one’s list of the features of beauty. Grant they may be in good shape physically if
they have worked in the fields with very low body fat and a lean appearance. It is

unfortunate that many families from Isaan, particularly those in rural areas, battle to
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make ends meet economically. Conversely, foreigners, especially for Europeans (or
Westerners), are interested in Isaan women. An absence of the nurturing personality
that is so prevalent in Thailand. The feeling that this is lacking in the West reinforces
the impact it has when interacting with Thai ladies (Rush, 2007; Rongmuang et al,
2011, Thailand Redcat Team, 2015). This can witness the difference in attitudes in the
Land of Smiles. The behavior of Thai ladies lets so many Westerners to travel to
Thailand in accordance with the records of Ministry of Tourism and Sports (2013;
2014) to reveal that second top international tourists traveling to Thailand in 2013 and
2014 were Europeans with 6,305,945 tourists at 23.75 per cent of total international
tourists and 6,156,132 tourists at 24.84 per cent of total international tourists
respectively, regarding the table 2.1.

And, the statistics of January-March 2015 also guarantee its rank to be
unchanged with range for proportion of total international tourists between 21.26% -
27.40% regarding the table 2.2 (Ministry of Tourism and Sports, 2015).

Table 2.1 International tourist arrivals to Thailand by nationality in 2013-2014

Nationality o8 24
Number Share (%) Number Share (%)

East Asia 14,561,527 58.76 15,911,375 59.94
Europe 6,156,132 24.84 6,305,945 23.75
South Asia 1,251,558 5.06 1,347,585 5.08
The Americas 1,104,714 4.46 1,166,633 4.39
Oceania 947,242 3.82 1,021,936 3.85
Middle East 593,000 2.39 630,243 2.37
Africa 165,595 0.67 163,008 0.61
Total 24,779,768 100 26,546,725 100

Source: Ministry of Tourism and Sports, 2014: Online
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Table 2.2 International tourist arrivals to Thailand by nationality in first quarter of

2015
March February January
Nationality Share Share Share
Number Number Number
(%) (%) (%)
East Asia 1,639,363 64.73 1,761,299 65.49 1,545,683 58.23
Europe 538,489 21.26 618,999 23.02 727,462 27.40

The Americas 109,551 4.33 107,795 4.01 122,714 4.62
South Asia 106,218 4.19 93,539 3.48 109,440 412

Oceania 68,493 2.70 57,844 2.15 81,965 3.09

Middle East 57,815 2.28 41,320 1.54 55,521 2.09

Africa 12,671 0.50 8,696 0.32 11,849 0.45
Total 2,532,600 100.00 2,689,492 100.00 2,654,634 100.00

Source: Ministry of Tourism and Sports, 2015: Online

Comparisons of Thai and Western ladies

In general, Thai ladies are better than Western women because of various
reasons. Most Thai ladies are thinner. It is a fact that the western world has the highest
percentage of really fat women. Thai ladies are more agreeable because they are more
subservient and are more likely to go along with whatever a man wants to do in order
for the guy to be happy. They make better housewives to cook really well and to
really take care of their husband so much more than a Western lady. Also, they have
a better attitude with a nicer smile and know their place is to have someone who is
smarter than them so they can follow him around (Thailand Redcat Team, 2015).

An Isaan woman might be prepared to put up with him where a Western
woman would not. Western women can see through the types of Western men who
frequent Thailand but Isaan women cannot. They just do not have the frames of
reference for comparison. Isaan women promise the earth and many a Westerner
marrying his Isaan sweetheart thinks that he will be her first priority. Wrong! Her
parents come first, followed by any children she may have. The best a foreigner can

hope for is to come third, and even then he might be in competition with other
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members of her family, her friends or in a worst case scenario with her gambling
friends (Thailand Redcat Team, 2015).

Marriage with a Western man

Isaan women are interested in foreign men because most foreign men today
are generally weak and ignorant when it comes to the opposite sex. Foreign men get
walked all over by women in their own country and if a woman so much as smiles at
them he is in love. Most foreign men have not discovered that many of the decent
women in Thailand can be met, no problem at all (Thailand Redcat Team, 2015).

Thai women want a good man. The truth is that most foreigners in Thailand
are not good men at all. And, marriage to an Isaan woman is the start of a nightmare
period in the life of the foreign man. Once married, with the ring on her finger and the
dowry deposited into her parents’ bank account, his Isaan wife can forget about all of
the promises previously made and can now concentrate on doing as little as possible
while extracting as much as she can out of him, be it financial resources, time, love,
devotion or advice (Thailand Redcat Team, 2015).

Men who marry Isaan women and live with them in Thailand are looked down
on as low class citizens by most Thais. White foreigners are considered more
sophisticated and worldly than the average Thai that can also be considered to be
richer. These assumptions are fair. A Western man with a low class woman from
Isaan will lose the automatic respect he had just for having white skin (Thailand
Redcat Team, 2015).

Isaan women want a foreign man and they are not much concerned about
anything else. They do not marry good Thai men because they want a foreign man.
The best Thai women are those who had not even considered a foreigner but are
impressed by a good foreign man when he comes along because he is just that, a good
man. The worst type of Thai woman is the woman who wants a foreigner specifically
and most of them are from Isaan (Thailand Redcat Team, 2015).

As reviewed, northeastern Thai or Isaan ladies become more attractive than
Western women in sight of Western men because of various unique factors according

to Thai beings.
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2.1.3 Concepts about matchmaking services

Spouse selection is the right of everyone who intends to get married in
addition to that of the woman’s guardian. The woman’s guardian must do his best to
choose the best husband possible for her. The guardian will have deeply wronged her
if he marries her off to someone who is not suitable as a husband. Taking precautions
when doing so is one of the woman’s most important rights, for the woman generally
needs someone to stand by her side and the husband can divorce his wife anyway. The
woman has the right to choose her husband-to-be, but she must not do this all by
herself, for marriage joins two families and thus it is only natural that the family has
an opinion in this respect (Friedman, 2009).

Engagement, which is an initial agreement and a promise to marry, may be
initiated by the person who himself wants to get married or by a matchmaker who
tries to arrange the marriage by approaching the guardian of the woman whom one
wants to marry. Thus, it becomes clear that matchmaking is closely related to these
matters. The matchmaker, or marriage intermediary, gets involved in spousal
selection and may play a role in selecting the wife-to-be or agree to the marriage. He
also gets involved in the engagement process and asks for the woman’s hand in
marriage on behalf of the suitor. According to traditional methods, this generally takes
place according to traditional methods when the suitor sends a man to the woman’s
guardian to inform him that the suitor would like to marry the woman under his
charge. Also, he gets involved by arranging for the prospective husband to look at the
woman he wants to marry and may send a woman to the concerned wife-to-be so she
can look at her and then describe her to the man who wants to marry her (Al-
Ghazaalee cited in Friedman, 2009).

Marriage is very important to be closely related with social relationships and
helps spread virtue and moral values in society while lack or delay thereof leads to the
spread of vice and the disintegration of social ties. The cases on delay in marriage
have become very common, and there are huge numbers of women who have
remained single beyond the conventional age for marrying, hence the phenomenon of
spinsterhood. This social problem urgently requires attention and an immediate
solution (Majmoo’ Fataawaa Wa Magaalaat Ibn Baaz cited in Friedman, 2009). At

some points, most people have made matches between others from introducing
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strangers at a party to brokering romantic connections while social networking
websites increasingly make brokering such introductions as effortless as a few clicks
of a mouse. A great deal of evidence suggests that people enjoy connecting
themselves to others and that such connections are associated with well-being.
Humans spend some 80% of their waking hours in the company of others (Kahneman
et al, 2004; Emler, 1994). Social relationships not only impact objective but also
subjective well-being (Andrews, Tennant, Hewson, and Vaillant, 1978; Henderson,
1980; Miller and Ingham, 1976), such that having a rich network of close family and
friends correlates with psychological well-being (Fleeson, Malanos and Achille, 2002;
Diener and Seligman, 2002). However, the right matching becomes difficult.
Alternatively, the occupation of mediation for matchmaking or marriage purposes is
not very different from other types of mediation, and it falls into different categories
with various forms. Dual mediation involves not only showing a person their perfect
match but also following up the process until an agreement is reached (Ad-Dosaree,
2014).

Matchmaking service may be defined as a contract between two parties
whereby an attempt is made to mediate between parties to the marriage or to arrange a
marriage, with or without a certain fee to be paid to the mediator. It explores the
emotional benefits of making matches between two other people. Introducing
unacquainted individuals may allow matchmakers to signal positive traits such as
social acumen and intelligence to themselves (Bodner and Prelec, 2003; Bem, 1972).
This concept of agency here to conclude the marriage is not included. In other words,
the mediator does not conclude the contract on behalf of any of the parties to the
marriage contract (Ad-Dosaree, 2014).

Globally, Marketdata Enterprises, Inc. (2012) reported that the total United
States dating services market increased by 2.9% in 2009 and by 2% in 2010 due to the
economic recession. However, it increased by 4.2% in 2011 with the worth of $2.14
billion. It forecasted its 4.7% annual growth to $2.54 billion by 2015 and estimated
that at least 1,800 independent matchmakers operate in the United States and about
2,600+ worldwide to generate grossing about $200,000 per year each. Their numbers
are rising, as this is an easy business to enter without license requirement but with

little investment capital and a profit margin as high as 76% of sales. There are
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approximately 250 physical offices run by off-line dating service chains or franchises.
This is an evidence of matchmaking and online dating to become large attractive
business.

In Thailand, there are many matching service providers in forms of various
business both personal as sole proprietorship and juristic person as partnership and
corporation (Sakaeo Community College, 2015). They provide the services classified
into three type groups, including “Web matching” - it is online matching service that
any users are requested to make registration for accepting policy and regulation and
also providing primarily personal data used for search purpose. The user as a member
can look for and communicate with others via either chat room or email as major
instrument in creating relationship. Limitations of this service type involve lack of
reliable profiles that are not investigated since the service providers are considered as
an informational mediator to not have participating roles for relationship among the
members; “Matchmaker” - this service consists of interaction between the service
provider and the users since personal profile has been proved while the service
provider works as a counselor and makes suitable dating appointment. Progress has
been followed up in order to provide a feedback; and “Speed date” - this service is to
arrange a party or an event that a group member can meet each other. All members
will be invited to participate in various activities or games that help them to know
others better. Of course, matching test has been done to support appropriate couple
matching and their relationship will be developed after that (Polpukdee, 2009: 23-27).

There are various factors to contribute success for the business. Refer to the
study findings of Intage (Thailand) Co.,Ltd (2013), reliability is the most crucial
factors influencing respondents’ selection of the services and majority of them had
neutral opinions toward four factors, including the service provides good opportunity;
the service becomes reliable; the service becomes worthy; and the service is socially
accepted, whereas agreed with the service helps to look for a partner easier and it
saves time. It means that its worthiness is considered as the least priority factor at 2%
according the table 2.3 although they do not agree with it with the lowest average
level of 2.75 according the table 2.4. It implies that the customers are willing to pay

more if the matchmaker is reliable and offers services as their needs. Consequently,
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several matchmakers have adapted screening and selection process to be more
meticulous, as to increase their reliability and quality for the safety of their customers.

Table 2.3 Factors influencing selection of matchmaking services

Relating factors Per cent
Reliability 61
Service matching with needs 16
Variety o services 7
Attractive advertisement or promotion 6
Recommendations by person(s) 4
Popularity 3
Service quality 2
Others 1
Total 100
Source: Intage (Thailand) Co.,Ltd., 2013
Table 2.4 Opinions towards matchmaking services
Levels of opinions
Issues Extremely ) Totally
Agree Neutral Disagree Average*
agree disagree
To provide good
) 21 52 13 6 3.15
opportunity
To be reliable 2 21 53 17 7 2.94
To be worthy 2 15 49 23 11 2.75
To have a partner
_ 17 42 31 6 4 3.63
easier
To save time 10 42 33 9 6 341
To be acceptable by
17 50 17 7 3.06

the society

Remarks: Levels of opinions are in range of 1-5.*
Source: Intage (Thailand) Co.,Ltd., 2013
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To sum up, matchmaking becomes popularly alternative service for both
northeastern Thai ladies and Western men to provide their opportunity to meet

appropriate spouse as possible

2.2 Related Theories

2.2.1 Theories for needs

This study has focused scope to only study northeastern single Thai ladies’
opinions about their desirable marriage with a Western man and their attitudes and
expectations toward matching services as their alternative means. It drives them to
search means to respond their needs as much appropriate as possible. This is the
main reason why theory of need deserves to be related while one of
the most popular needs theories is Abraham Maslow's hierarchy of needs. Maslow
(1943; 1954) stated that people possess a set of motivation systems unrelated
to rewards or unconscious desires and they are motivated to achieve certain needs.
The earliest and most widespread version of Maslow's hierarchy of needs includes
five motivational needs. This five stage model can be divided into basic or deficiency
needs and growth needs.

The most fundamental and basic four layers of the hierarchy of needs are
deficiency needs or d-needs: esteem, belongingness and love, safety/ security, and
physiological needs (Goble, 1970). The human mind and brain are complex and have
parallel processes running at the same time, thus many different motivations from
various levels of Maslow's hierarchy can occur at the same time (Maslow, 1954).
Within the deficiency needs, each lower need must be met before moving to the next
higher level. In other words, the hierarchy suggests that people are motivated to fulfill
basic needs before moving on to other, more advanced needs. An individual is ready
to act upon the growth needs if the deficiency needs are met (Huitt, 2007).

1. Physiological needs

Physiological needs are the physical requirements for human survival.
They are thought to be the most important to be met first. Human body cannot
function properly and will ultimately fail if these needs are not met. Sexual
competition may also shape said instinct while maintaining an adequate birth rate
shapes the intensity of the human sexual instinct (Maslow, 1943).


http://www.simplypsychology.org/operant-conditioning.html
http://www.simplypsychology.org/psyche.html
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2. Safety needs

Individual's safety needs take precedence and dominate behavior when
all physiological needs are satisfied and are no longer controlling thoughts and
behaviors. In the absence of physical safety, people may experience post-traumatic
stress disorder or transgenerational trauma. This level is more likely to be found in
children because they generally have a greater need to feel safe. Safety and security
needs include personal security, financial security, health and well-being, and safety
net against accidents/ illness and their adverse impacts (Maslow, 1954).

3. Needs for belongingness and love

The third level of human needs is interpersonal and involves feelings
of belongingness after physiological and safety needs are fulfilled. People seek to
overcome feelings of loneliness and alienation to involve both giving and receiving
love, affection and the sense of belonging. Deficiencies within this level of Maslow's
hierarchy can impact the individual's ability to form and maintain emotionally
significant relationships in general, such as friendship, intimacy, and family. This
need for belonging may overcome the physiological and security needs, depending on
the strength of the peer pressure (Jerome, 2013).

4. Needs for esteem

The needs for esteem can become dominant when the first three classes
of needs are satisfied. These involve needs for both self-esteem and self-respect or the
esteem a person gets from others. Esteem presents the typical human desire to be
accepted and valued by others. People feel self-confident and valuable as a person in
the world when these needs are satisfied. On the contrary, they feel inferior, weak,
helpless and worthless when these needs are frustrated. Low self-esteem or
an inferiority complex may result from imbalances during this level in the hierarchy
and psychological imbalances such as depression can hinder the person from
obtaining a higher level of self-esteem or self-respect (Maslow, 1943; 1954).

5. Needs for self-actualization

The needs for self-actualization activated when all of the foregoing
needs are satisfied. This level of need refers to what a person’s full potential is and the
realization of that potential and it is the desire to accomplish everything that one can,
to become the most that one can be (Maslow, 1996). These needs make to feel in
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signs of restlessness. It is very easy to know what the person is restless about if he or
she is hungry, unsafe, not loved or accepted, or lacking self-esteem but.it is not
always clear what the person wants when there is a need for self-actualization. The
person must not only achieve the previous needs but master them to understanding
this level of need (Jerome, 2013).

Practically, this hierarchy is only approximate because physiologically needs
fully are not needed to be satisfied before going on to seeking higher needs according
to the survey results of Tay and Diener (2011) to find that people can be living in
hazardous poverty and yet still derive much satisfaction from having social needs
fulfilled.

2.2.2 Theories for love and marriage

The triangular theory of love

Sternberg (1986; 1987; 1988) describes types of love are based on three
components:

1. Intimacy

It refers to the feelings of attachment, closeness, typified by sharing
secrets.

2. Passion

It refers to the feelings of sexual and romantic attraction.

3. Commitment

It refers to willingness in the short-term to create and maintain a

relationship and long-term plans to sustain the relationship.
It explains the topic of love in an interpersonal relationship based on a single

element is less likely to survive than one based on two or more. Different stages and
types of love can be explained as different combinations of these three elements.

1. Nonlove

It refers simply to the absence of all three components of love. Nonlove
characterizes the large majority of personal relationships, which are simply casual
interactions.

2. Liking/ friendship love

It refers to the set of feelings one experiences in relationships that can
truly be characterized as friendship. One feels closeness, bondedness, and warmth

toward the other, without feelings of intense passion or long-term commitment.
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3. Infatuated love:
It results from the experiencing of passionate arousal in the absence of

intimacy and commitment.

4. Empty love

It is characterized by commitment without intimacy and passion. A
stronger love may deteriorate into empty love. In an arranged marriage, the spouses’
relationship may begin as empty love and develop into another form.

5. Romantic love

It derives from a combination of the intimate and passionate components
of love. Romantic lovers are not only drawn physically to each other but are also
bonded emotionally both intimately and passionately, but without sustaining
commitment.

6. Companionate love

It is an intimate, non-passionate type of love that is stronger than
friendship because of the element of long-term commitment. This type of love is
observed in long-term marriages where passion is no longer present but where a deep
affection and commitment remain. The love ideally shared between family members
is a form of companionate love, as is the love between close friends who have a
platonic but strong friendship.

7. Fatuous love

It can be exemplified by a whirlwind courtship and marriage and a
commitment is made on the basis of passion without the stabilizing influence of
intimate involvement.

8. Consummate love

It is the complete form of love, representing an ideal relationship toward
which people strive. Consummate love is theorized to be that love associated with the
perfect couple.

The balance among Sternberg’s three aspects of love is likely to shift through

the course of a relationship. A strong dose of all three components found in

consummate love typifies an ideal relationship. However time alone does not cause
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intimacy, passion, and commitment to occur and grow. Knowing about these
components of love may help couples avoid pitfalls in their relationship, work on the
areas that need improvement or help them recognize when it might be time for a

relationship to come to an end.

LIKING

Intimacy

CONSUMMATE

ROMANTIC LOVE LOVE COMPANIONATE
Passion + Intimacy IS:IqTiiiyj Intimacy + Commitment

INFATUATION FATUOUS LOVE EMPTY LOVE
Passion Passion + Commitment Commitment

Figure 2.1 The triangular theory of love
Source: Sternberg, 1988

Marriage in theoretical perspective

1. Structural functional theory

Structural Functionalism, or simply functionalism, is a sociological
theory that attempts to explain why society functions the way it does by focusing on
the relationships between the various social institutions that make up society as a
whole in  terms of the function of its constituent elements
namely norms, customs, traditions, and institutions. This approach looks at
both social structure and social functions. In other words, the functionalist
perspective examines how the family is related to other parts of society, especially
how it contributes to the well-being of society to ensure that people look outside the

family for marriage partners (Macionis, 2010; Urry, 2000).
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2. Social conflict theory

The conflict perspective focuses on the inequalities within the institution
of the family and marriage, particularly as they relate to the subservience of women.
Factors such as race, sex, class, and age are linked to social inequality (Skocpol,
1980).

3. Symbolic interaction theory

Symbolic interactionism is a major framework of sociological theory.
This perspective relies on the symbolic meaning that people develop and rely upon in
the process of social interaction. Symbolic interaction theory analyzes society by
addressing the subjective meanings that people impose on objects, events, and
behaviors. Subjective meanings are given primacy because it is believed that people
behave based on what they believe and not just on what is objectively true. Thus,
society is thought to be socially constructed through human interpretation. People
interpret one another’s behavior and it is these interpretations that form meanings for
individuals and the social bond. And, symbolic interactionists examine how
contrasting experiences between men and women play out in marriage (Anderson and
Taylor, 2009; Blumer, 1969).

4. Theory of pheomeonology or ethnomethedology

Ethnomethodologyis a method for understanding the social
orders people use to make sense of the world through analyzing their accounts and
descriptions of their day-to-day experiences (Karamjit, 1996). Ethnomethodology is a
descriptive discipline and does not engage in the explanation or evaluation of the
particular social order undertaken as a topic of study (Wes, Bob and Anderson,
1986). As a method, it is used in ethnographic studies to describe people's methods
that they use in everyday situations (Randall and Michael, 1978).

To sum up, love has various types to depend on different levels of
unconsciousness that is always the enemy and consciousness that is always the
solution that is awareness, acceptance, and expression while theoretical marriage
relates to social and interactive matters.

2.2.3 Theories for difference

Difference theory examines the differences in cross-cultural communication.

Male and female genders are often presented as being two separate cultures while
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difference theory deals with cross-gender communication. This theory is often
compared with dominance theory and deficit theory, and together with the more
contemporary dynamic theory they make up four of the theories most widely referred
to and compared in the study of language and gender (Talbot, 1998: 130-133; Coates,
1986: 12-13).

To sum up, difference provides many problems and becomes threats of
marriage success, especially difference in gender and race between northeastern
single Thai ladies and Western men.

2.2.4 Theories for race

Race theory can be summarized as a framework from which to explore and
examine the racism in society that privileges whiteness as it disadvantages others
because of their blackness. It has also been described as a hybrid discipline as it draws
from a number of necessarily relevant disciplines to incorporate a transdisciplinary
approach to the development of theory and praxis in relation to racism in society
(Stovall 2005).

A convincing racial theory must address the persistence of racial classification
and stratification officially committed to racial equality and multiculturalism. The
present moment is one of increasing globalization and postcoloniality. It is a time
when most national societies, and the world as a whole, are acknowledged to be
racially multipolar, and when hybridity is frequently recognized as a key feature of
racial identity.

The racial formation approach views the meaning of race and the content of
racial identities as unstable and politically contested; understands racial formation as
the intersection/conflict of racial projects that combine representational/discursive
elements with structural/institutional ones; and sees these intersections as iterative
sequences of interpretations of the meaning of race that are open to many types of
agency, from the individual to the organizational, from the local to the global. The
racial formation perspective at least suggests some directions in which such a theory
should be pursued. It is possible to glimpse a pattern in present global racial

dynamics by employing a racial formation perspective (Winant, 2000).
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To sum up, diversity of meanings attribute of northeastern single Thai ladies
and Western men to their racial-ethnic centrality as well as the many commonalities
among them across gender and racial-ethnic groups.

2.2.5 Theories of attitude and expectation

Attitudes are evaluations of an object that have cognitive, affective, and
behavioral components. Cognitive component refers to the beliefs, thoughts, and
attributes associated with an object because a person’s attitude might be based on the
positive and negative attributes they associate with the object.  Affective
component refers to a person’s feelings or emotions linked to an attitude object. And,
behavioral component refers to past behaviors or experiences regarding an attitude
object - it means the idea that a person might infer their attitudes from their previous
actions.

The theory of attitude evaluation suggests that attitude can be measured in two
different ways - Explicit and implicit measures. Explicit measure are attitudes at the
conscious level, that are deliberately formed and easy to self-report and implicit
measures are attitudes that are at an unconscious level, that are involuntarily formed
and are most likely to affect behavior when the demands are steep and a person feels
stressed or distracted. Both explicit and implicit attitudes can shape their behavior
(Wells, 2015).

Expectancy theory is about the mental processes regarding choice, or choosing
and proposes that a person decides to behave or act in a certain way because they are
motivated to select a specific behavior over other behaviors due to what they expect
the outcome of that selected behavior will be. The cognitive process as the core of the
theory suggests motivated actions done before making the ultimate choice because the
outcome is not the sole determining factor in making the decision (Oliver, 1974;
Porter and Lawler, 1968; Vroom, 1964).

To sum up, Attitude can be defined as a tendency to react favorably, neutrally,
or unfavorably toward a particular class of stimuli while expectancy theory explains

the processes that an individual undergoes to make choices.
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2.3 Related studies

Siriratrungrueng (2005) studied “self and self-presentation of women in mate-
finding websites” to reveal that creating forms and contents to present the self was a
great deal and tried to make afford on that in period of time to make as express
themselves clearly and to show other members their real needs. The study also found
that the women self and the women self-presentation in the websites of mate-finding
were quite varieties as some indicated the true self but some indicated unrealistic self.
From this study found nowadays women also have right to choose men and more
aggressive than ever been in the previous generation.

Chuanwan (2005) studied “living arrangements of unmarried elderly women
in Thailand” to reveal that referring from forty years until now the trend of late
marriage was increasing and ratio of being single was higher, permanent being single
has increase more number, and for elderly living condition factor was found out that
most of them stay with other people like their relative. For the reason for those single
ladies was not married because freedom life style prefer, not ever met right man, not
so confidence in the married life and too strict in family life and beyond than that this
research also found out that economy situation also affect as a factor for more single
elderly women.

Polpukdee (2009) studied “internet users’ attitudes and expectations with
matchmaking services business to reveal that 84 per cent already know about
matchmaking service business. The most popular type of matching services was by
web matching method but those experience ones who asked for more information by
visiting website or via phone called was only 25.9 per cent. The level of emotional
was in the moderate level for this kind of matchmaking service business. Academic
and knowledge related to the source of information, and different gender has different
feeling, male was more afraid to access this type of services, and occupation and
salary income were affected in the marketing mix on behavior expectation.

Pattaranitivatee (2010) studied “opinion of single Thais in Bangkok on
matchmaking companies” to reveal that neutral opinion as most of them never had an
idea to use this kind of matchmaking service before because they believe that they can

find boyfriend or girlfriend by themselves but compare to other types of services like
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on-line dating, speed dating, they more prefer to use this type of service as
matchmaking service in-term of creditability and effectiveness.

Intage (Thailand) Co.,Ltd. (2013) conducted a qualitative survey for in-depth
interview and a quantitative survey with 10 and 20 single respondents are between 25-
49 years old in Bangkok respectively to reveal that the unmarried feel that it is
difficult to find a partner because of various factors including few opportunities to
meet the right one as most of their time is dedicated to work and people surrounding
them are usually the same ones. Age is a crucial factor - the older one finds a partner
more difficult as results that their accumulated experience makes them more selective.
For the quantitative research, it showed that 84% of the respondents want to marry,
and wish to do so in age range between 35-40 years old.

Anik and Norton (2014) studied “matchmaking promotes happiness” to reveal
that matchmakers habitually connect others in their everyday lives to have higher
well-being. And, they pit the rewarding nature of matchmaking against another kind
of reward—money—and explore whether paying people to make matches between

others crowds out their inherent desire to create connections.

Summary of previous studies
According to the above six studies relating to mate-finding and matchmaking
services, the researcher ensures to be able to use them as reference and support the

findings for this study.



CHAPTER 3
RESEARCH METHODOLOGY

This chapter presents research methodology designed to use in this study that

covers the following issues:

3.1 Research philosophy

3.2 Research approach

3.3 Research strategy

3.4 Research instrument

3.5 Population and participants

3.6 Data collection

3.7 Data analysis technique

3.1 Research philosophy - interpretivist paradigm

The various research paradigms have different criteria for ontology and
epistemology to apply methodology and to maintain quality standards that help the
researchers to monitor the process of research construction (Guba and Lincoln, 1989).
Ontological assumptions refer to the nature of the world and the human being in
social contexts and epistemology refers to the ways knowledge is acquired. These
involve the inclusion of assumptions of seeing the world (Bryman 2001; Willis 2007).

There are two main basic research paradigms — positivism and interpretivism.
The positivist paradigm becomes objective to be very structured and clear in order to
find the truth within controlled conditions suitable for a quantitative research.
However, an inherent weakness of this paradigm is that it uses logical reasoning and
provides explanations with certain generalisations that are normally difficult to
construct but cannot investigate all phenomena in interracial marriage and
matchmaking service particularly regarding thoughts, feelings, motivation, attitudes,
and expectations (Anderson and Arsenault, 1998: 5). Transparently, it is difficult to
control the results in natural phenomena because a result is not strictly limited in
influence by one specific factor.  Another is interpretivist paradigm that studies
individuals with their many characteristics, different human behaviours, attitudes, and

opinions or expectations (Cohen, Manion and Morrison, 2000) and gives
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opportunities to seek understanding of meanings, reasons, and insight human action
and make sense of others’ perspectives which are shaped by the philosophy of social
constructions (Bryman, 2001; Taylor, 2008). It helps the researcher to acquire deep
knowledge about northeastern single Thai ladies’ opinions toward getting married
with Western men and attitudes and expectations toward matchmaking services by
investigating the phenomena of the world and human in many ways (Taylor, 2008).
This is the reason why the researcher selects interpretivist paradigm to be studied.
However, there will be a limitation from its subjectivity that leads to relatively
complex analysis and interpretation for objective as a result that the same observation

cannot be concluded the same in different researches.

3.2 Research approach - inductive approach

In research, there are the two broad methods of reasoning to be referred as the
deductive and inductive approaches. A deductive approach informally called a “top-
down” approach develops hypotheses based on existing theory to lead to a new
hypothesis (Beiske, 2007). This hypothesis is put to the test by confronting it with
observations that either lead to a confirmation or a rejection of the hypothesis
(Snieder and Larner, 2009: 16). Deductive reasoning works from the more general to
the more specific and its conclusion follows logically from premises or propositions
(Gulati, 2009: 42; Pelissier, 2007: 3), whereas inductive reasoning is the opposite,
moving from specific observations to broader generalizations and theories (Burney,
2015). Inductive approach informally called a "bottom up™ approach begins from the
observations and theories are formulated towards the end of the research (Goddard
and Melville, 2004) and inductive research involves the search for pattern from
observation and the development of explanations or theories for those patterns
through series of hypotheses (Bernard, 2006). However, it involves a degree of
uncertainty and its conclusion is likely based on premises (Burney, 2015). In this
study, the researcher decides to select inductive approach to gather high intensity of
broad meaning observations relating to getting married with Western men and
matching services from individual attributes useful for qualitative comparative

analysis through a process-oriented.
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According to the literature reviewed in chapter 2, Westerners are interested in
Isaan women even they have good looks in sight of most Thais (Rush, 2007;
Rongmuang et al, 2011; Thailand Redcat Team, 2015). Based on the right of women
in choosing their husband-to-be (Friedman, 2009), they wish to marry with a Western
man, what will be their selection criteria classified into two groups — internal and
external factors. Therefore, the first conceptual framework has been designed to be
studied about their influence or relationship in responding the first objective. Of
course, internal factors consist of individual characteristics of the male Westerners,
including age, appearance, education background, career, and financial status and
external factors as stimuli outside them consist of family, economy, culture, and
language.

In theories, attitude can be measured in two different ways - explicit and
implicit measures to be able to shape behavior of Isaan women while implicit
measures are attitudes at an unconscious level most likely to affect the behavior
(Wells, 2015). For expectation, it is about the mental processes that Isaan women
decide to choose the matching service due to what they expect the outcomes that are
affected with various factors (Oliver, 1974; Porter and Lawler, 1968; Vroom, 1964).
Therefore, the second conceptual framework has been proposed to study the
relationship of their attitudes and expectations with the service to respond another

objective.

Internal factors

Age Appearance Education background
Career Financial status \

Northeastern single
Thai ladies wish to
marry with a
Western man

External factors

Family Economy Culture Language

Figure 3.1 Conceptual Framework 1
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Northeastern single Thai

ladies’ attitudes T
Northeastern single Thai /

ladies’ expectations

Matching service

Figure 3.2 Conceptual Framework 2

3.3 Research strategy - qualitative strategy

Research strategies can be either quantitative or qualitative (Bryman, 2001).
Quantitative research provides accuracy to a set of observations and test the theory by
using numerical measurements wherein the finding would either confirm or reject the
theory (Creswell, 1994), whereas the findings of qualitative research are often
simplified from the data rather than using data to prove or disprove a given theory
(Robson, Pemberton and McGrane, 2008). In other words, qualitative research
method takes into account a subjective view of individuals and understanding of
individual interpretations (Collis and Hussey, 2003). It tends to be better at
describing situations, individuals or circumstances comparing with quantitative
approach. Corresponding to the subjective nature of the research and taking into
account the fact that quantitative approach may limit the interpretative aspect of the
study. Therefore, qualitative strategy is recommended to match with the selected
interpretivist paradigm and inductive approach that are more applicable for this

research study in order to yield more appropriate results.

3.4 Research instrument

The researcher chooses individual in-depth interview as a data-collection
instrument. In individual in-depth interview, the researcher can create informally
friendly environment and female interviewee feels free to explode her personal
attitude, emotions, and behavior to get usefully deep data (Azzara, 2010).

3.4.1 Structure of interview form

Among three main interview types on basis of types of question, structured

interviews or closed-ended interviews consist of necessary rigid set of questions
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already prepared to ask the interviewee (Gill and Johnson, 2002). This permits the
researcher to easily analyze the response the response but provides low social
interaction between interviewer and interviewee and also constrain possibility in
gaining other potentially useful information (Sauders, Lewis and Thornhill, 2009).
Secondly, the unstructured interviews consist of open-ended questions with flexible
approach to be used for gathering the natural responses from interviewee (Klenke,
2008). Its advantage is flexibility and responsiveness but there will be complicated
analysis. And, the last one is semi-structured interviews that the participators are not
only expected to reply the questions posted by the interviewer but it also encourages
them to exchange ideas, give suggestions and provide other relevant perceived useful
information. Even this type of interview may face difficult analysis, interviewer and
interviewee become flexible to discuss the questions as appropriated. Therefore, the
researcher selects the semi-structured interview as the instrument of this study to
consist of two parts that consist of all open-ended questions (7 questions each) to
provide flexibility to the researcher in asking deeper issues. A set of interview form
has detailed structure as follows:
3.4.1.1 Opinions about marriage with a Western man

1. Did you ever have foreign boyfriend (s) who had European
nationality? Which his (their) nationality was? How long did your have him (them)?
What was your relationship level — getting married and/ or having a child? And, how
did you feel about him (them) when comparing with Thai boyfriend?

2. Did you wish to have a European boyfriend? Which nationality
did you prefer? Why? And, did you wish to stay in your husband’s country if you
got married?

3. How were these characteristics of a European boyfriend — age,
appearance, educational background, career, and financial status - significant for you?

4. How was about marital and child commitment of your European
boyfriend?

5. How were these externally environmental factors — family,
economic, culture, and language - significant for you to have a European boyfriend?

6. What were northeastern Thai ladies’ characteristics to attract

European men in your opinions?
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7. What were your expectations from European boyfriend?
3.4.1.2 Opinions about attitudes and expectations toward matchmaking

services business

1. Did you ever know and use the matchmaking service? Or, did
you wish to use it? Why?

2. What did your reasons in using the matchmaking service in
replace of searching a boyfriend by yourself?

3. What were the significant factors used to make your decision in
choosing the matchmaking service?

4. What were the factors make you not use the matchmaking
service?

5. What were your expectations from the matchmaking service in
case that you had a chance to use it?

6. What were your opinions about operations of the matchmaking
in Thailand?

7. What were your recommendations to support achievement of

the matchmaking operations in your opinions?

3.4.2 Construction of interview form
There are three main steps to effectively construct interview form as follows:

1. The researcher utilizes the information extracted from literature
review from various types of updated and reliable sources, including research reports,
textbooks and online articles and six relating studies in order to be used for
construction of the interview form that cover all objectives to be studied, for instance,
concepts of racial difference (Kaplan 2011; Hunt, 2010) and theories of attitude
(Wells, 2015) and of expectation (Oliver, 1974; Porter and Lawler, 1968; Vroom,
1964).

2. The researcher asks an advisor to investigate the constructed
interview form in order to provide feedback and then do an adjustment to get the most
appropriate research instrument.

3. Because the targeted participants are Thai, the researcher translates
the interview form into informal Thai language in order to support efficiency of data
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collection but avoid misunderstanding in the field. To ensure that the interview form
in Thai version becomes valid, the researcher asks advisor to revise it again before
asking three executives in marketing field of matching service to revise it by
assigning one of three alternative points for each question. These points consist of
plus one that means the question is accord with the objective of this study. Zero
means there is no comment on the question. And, minus one means the question is not
accord with the objective of this study. Total points of each question are weighted on
basis of the Index of Item-Objective Congruence: IOC (Turner and Carlson, 2003).
Weighted score of any questions is at 0.5 or more to be valid otherwise they are
rejected. The results show that all questions get the score higher than 0.5 as shown in
Appendix D to indicate that they are correlated with the objectives of this study. To
remark that all executives do not desire their personal data to be mentioned in this

report.

3.5 Population and Participants

3.5.1 Population

According to reviews of some studies, there is a confirmation that any Western
men who desire to marry with a Thai lady usually select those in northeastern region
caused of her unique attribute to become sex appeal for them according to message of
Rush (2007); Rongmuang et al (2011); Thailand Redcat Team (2015) to mention that
foreigners, especially for Europeans are interested in Isaan women. For foreigners
with other nationalities, there is uncertain evidence to prove it. That means there is
demand in the Western market to open opportunity for business of matchmaking
service. The business charges Western customers in exclusive rate but ladies at very
cheap rate in order to support collecting different qualified ladies in list as much as
possible that becomes significant to be able to efficiently respond their wants or
needs. It is not easy to match two people who never meet each other before and have
distinct standards of living and culture. Then, the business primarily selects the best
lady to match with the customer’s expectations in accordance with his request.
Therefore, this study chooses to study the ladies only to be supplied.

Populations in this study are northeastern single Thai ladies. Their

qualifications consist of hometown in one of all northeastern provinces because
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majority of Thai ladies who Western men desire were born in northeastern region as
previously mentioned; minimum age of seventeen years old because Thai law
legislates that a person who has seventeen years can get married without permission
of his or her parents; wishing getting married with a Western man; and wishing a trial
of the matchmaking service. For other personal characteristics such as education
backgrounds and occupation, they are not specific. According to the records of
Department of Provincial Administration (2014) as shown in the table 3.1, there were
8,622,180 Thai ladies who had age of 17 years old and over in northeastern region in
2014 but they are not categorized into marital status even National Statistical Office,
Ministry of Information and Communication Technology (2015) has disclosed that
there were 14,353 single population of the whole Kingdom (at 26.05% of total
population), including 6,397 thousand single ladies for the whole Kingdom of
Thailand and total single Northeastern population for 3,331 thousands (at 22.45 per
cent of total Northeastern population and at 23.21 per cent of total single population
of the whole Kingdom) in the 1° quarter of 2015 as shown in the table 3.2.

Table 3.1 Population in 20 North-eastern provinces classified into age (less than 17

years old/ 17 years old and over) in 2014

Age of 17 years old
) Age less than 17 years old
Province and over Total

Male Female Total Male Female Total

Kalasin 101,552 96,350 197,902 384,719 394,757 779,476 977,378
Khon Kaen 180,535 169,960 350,495 696,117 730,603 1,426,720 1,777,215
Nakhon
Ratchasima 276,926 261,314 538,240 1,001,862 1,051,999 2,053,861 2,592,101
Bueng Kan 51,305 48,456 99,761 157,864 157,576 315,440 415,201
Buriram 181,556 170,515 352,071 595,165 612,153 1,207,318 1,559,389
Maha Sarakham 93,640 88,889 182,529 374,189 395,750 769,939 952,468
Mukdahan 38,252 36,608 74,860 132,808 133,807 266,615 341,475
Yasothon 54,854 51,478 106,332 214,447 216,266 430,713 537,045
Roi Et 130,913 123,696 254,609 516,509 528,754 1,045,263 1,299,872
Sisaket 161,498 152,706 314,204 561,112 572,308 1,133,420 1,447,624

Surin 156,531 147,863 304,394 526,187 538,421 1,064,608 1,369,002
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Table 3.1 Population in 20 North-eastern provinces classified into age (less than 17

years old/ 17 years old and over) in 2014 (Cont.)

Age less than 17 years old

Age of 17 years old

Province and over Total
Male Female Total Male Female Total
Nong Khai 55,632 52,801 108523 197,739 201,218 398,957 507,480
Amnat Charoen 40,166 38,303 78,469 145737 147,833 293,570 372,039
Udon Thani 169,680 162,003 331,683 597,538 613,430 1,210,968 1,542,651
Ubon
) 212732 201207 413,939 699,483 708,248 1,407,731 1,821,670
Ratchathani
Loei 66,993 63,344 130,337 249,025 247,976 497,001 627,338
Chaiyaphum 117,591 110,941 2285532 440,043 454,672 894,715 1,123,247
Sakon Nakhon 129,355 123,403 252,758 434,034 442,033 876,067 1,128,825
Nakhon
82,389 78,675 161,064 270,987 276,306 547,293 708,357
Phanom
Total 2,358,449 2,231,648 4,590,097 8,391,972 8,622,180 17,014,152 21,604,249

Source: Department of Provincial Administration, 2014: Online

Table 3.2 Population with age of 15 years and over classified by marital status as of
1% quarter of 2015 (Units: In thousands)

Areas Gender

Marital status

Single Married Widowed Divorced Separated Unknown  Total
Male 7,956 16,828 959 365 530 3 26,641
Female 6,397 17,201 3,521 604 720 6 28,449
K\::;]Z!)em Total 14,353 34,029 4,480 969 1,250 9 55,090
;enrt 26.05 6177 8.13 1.76 2.27 0.02 100.00
North Total 3,331 9,622 1,394 290 199 3 14,839
eastern Per 2245  64.84 9.40 1.95 1.34 0.02 100.00
region cent 2321  28.28 31.12 29.93 15.92 32.78 26.94

Remarks: The data of population with marital status and age 15 years at least, not

classified in term of age

Source: National Statistical Office, Ministry of Information and Communication

Technology, 2015: Online
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According to the statistics of National Statistical Office, Ministry of
Information and Communication Technology (2015), it also indicates that single
whole-country and Northeastern population tend to decrease when comparing the
ends of March 2015 (at 23.21% of total single population of whole Kingdom) and of
December 2014 and the year-ends of 2014 (at 28.71% of total single population of
whole Kingdom) and of 2013 (at 34.77% of total single population of whole
Kingdom) as shown in the table 3.3 (Additional information are shown in the chapter
2). This may be concluded that there will be a sign to indicate that people more prefer

to get married.

Table 3.3 Single population with age of 15 years and over at the end of five years
during 2010-2014 (Units: In thousands)

Years
Areas
2014 2013 2012 2011 2010
Whole
_ 34,498 35,101 34,840 33,988 34,037
Kingdom
Northeastern 9,903 12,206 12,125 11,773 11,799
region 28.71% 34.77% 34.80% 34.64% 34.67%

Source: National Statistical Office, Ministry of Information and Communication

Technology, 2015: Online

3.5.2 Participants

Participants of this study are northeastern single Thai ladies who have
hometown in northeastern region; have age of seventeen years at least; desire to marry
with a Western man having European nationality; and want to try out matchmaking
service. According to accessible records, there are no records of single Thai ladies
who have seventeen years old at least and hometown in Northeastern region. Because
of no exact number of population to be referred, formula of sample-size calculation
regarding probability methods is mostly used in quantitative research. It is n =
[(Z*S)/e]?, where n stands for number of samples; Z stands for standard score = 1.96;
S stands for probability at 50 per cent; and e stands for acceptable margin of error at 5

per cent, to generate 384 (cited in Yu-lam, 2012: 154). However, qualitative research
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normally consumes lots of studying time and appropriate number of interviewees for
in-depth interview should be 7-12 according to a guide mentioned by Sopajaree
(2015). Therefore, the researcher decides to use this maximum number or 12
participants at 3 per cent of 384 quantitative sample-size for this study. Twelve
participants as the suitable size is large enough to provide comparatively necessary
information in developing explanations, making a conclusion based on the relating

premises, and responding the objectives of this study.

3.6 Data Collection

Data possibly came from two main sources — primary and secondary. Primary
data were collected from the targeted participants with interview form. The
researcher practices and pretests the interview form with three female volunteers in
order to determine time consumption. The results show that it consumes 45 minutes —
an hour per interviewee (or 53.33 minutes for an interview in average) and spend
approximate 10 hours and 40 minutes for total participants of twelve interviewees.

The questions have been translated into Thai before using in order to ensure
that they become suitable for the interviewees and the answers in form of Thai
language have also been translated back. However, the research gives pre-description
to each of the interviewees to ensure that they well understand the objectives of this
study and the meanings of each question before interviewing. Purposive sampling as
a type of non-probability sampling technique based on the judgment of the researcher
is judgmental, selective or subjective to focus on particular characteristics of Isaan
women to best enable answering the research questions (Kongsawatkiat, 2009). This
is implemented to ensure that data collection and the whole study can be finished as
the target. Because many northeastern single Thai ladies migrate into Bangkok
metropolitan, the researcher takes this good chance to utilize convenient approach for
data collection from them. Some are introduced from others as snowball sampling
while some are searched from internet. For snowball sampling, it is also used to gain
access hard-to-reach or hidden from Thai lady populations who tend to not feel free in
disclosing their real feelings (Biernacki and Waldorf, 1981; Faugier and Sargeant,
1997). All will be made an appointment at any time, date and place appropriate for

the interviewees in advance. During a pace of each interview, noting together with
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using handy recorder is requested for permission first. Also, explanation about data
management process is done in appropriate way to confidentially keep the data
collected for specific purpose of this research only and to make them trust and feel
relieved.

According to inductive research approach, it begins with detailed observations
of the world to move towards more abstract generalizations and ideas (Neuman, 2003:
51). There is no theory at the beginning point of the research, and explanations or
theories may evolve as a result of the research. The researcher goes along with this
process from beginning with a topic and develops empirical generalizations for the
patterns to be searched from specific observations as the flow diagram shown in the

figure 3.1.

Observations

Patterns »  Explanations or theories

v

Figure 3.3 The flow of inductive research approach

Source: Neuman, 2003

Ethic is an important matter as dealing with human being. Therefore, the
research always keeps ethical obligations in his mind in conducting interview. These
ethical principles may include honesty, objectivity, integrity, carefulness, openness,
respect for intellectual property, confidentiality, responsibility publication,
responsible mentoring, respect for colleagues, social responsibility, non-
discrimination, legality, animal care, human subject protection.

For secondary data, they concern literature and relating studies reviewed from
various reliable and modern sources, including local and international research

reports, textbooks, journal articles and online information.

3.7 Data analysis technique
Data analysis enables the researcher to see its corresponding implication to the
study (Kervin, 1999). As previously discussed, in order to be consistent with the

chosen interpretivist paradigm and to be able to comply the inductive approach in
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response to the objectives of this study, the qualitative data gathered are analyzed
through the 4-Step process of qualitative data analysis suggested by King (2004) as
follows:

Step 1: To categorize data

To review and group the data of each interview into various categories.

Step 2: To unitize data

To clarify the units of data into unique difference of suitable sub-categories.

Step 3: To recognize relationship of data

To reorganize the data collected according to the categories generated by
linking all possible connections among them. Transparently, the researcher produces
a list of codes representing themes identified in their textual data and defines the
relationship between the themes (Cassell and Symon, 2006: 256).

Step 4: To develop assumption

To examine and interpret the relationships among the categorized findings to
initiate the assumptions. It means to assume that there will be always multiple
interpretations to be made of any phenomenon, which depend upon position of the
researcher and the context of the research. Therefore, concern with coding reliability
is irrelevant, instead issues such as his reflexivity, the attempt to approach the topic
from differing perspectives, and the richness of the description produced, are
significant requirements (Cassell and Symon, 2006: 256).

Finally, to compare them with the literature gathered in the chapter two in
order to generate themes gained or lost important, in which are ultimately developed

into the conclusion and the final report arrangement.

To categorize To unitize To recognize To develop
data > data relationship of data assumption

A 4

Figure 3.4 Four Steps of qualitative data analysis
Source: King, 2004



CHAPTER 4
RESEARCH FINDINGS

This chapter covered the results of data collected via individual in-depth
interview from 12 interviewees who were northeastern single Thai ladies during 16-
31 May 2015 for responding two research objectives as follows:

PART 1 - Interviewing response to the first objective:

To understand factors that attract northeastern single Thai ladies to marry with
Western men

PART 2 - Interviewing response to the second objective:

To understand northeastern single Thai ladies attitudes and expectations

toward matchmaking service.

1°" Interviewee
Part 1 1. Never had foreign boyfriend before but wished to have one.

2. Wished to have a European boyfriend (no specific nationality) because he
took responsibility and respected others. After got married, | wished to stay abroad
but it would depend on husband. He might prefer to stay here for retirement life.

3. Age: Should be more than 8-10 years. Appearance: Not significant for
making decision. Education background: In bachelor’s degree at least to support
understandable communication. Career and financial status: Had secure job.

4. Accepted the commitment.

5. Family: No influence. Economic: No influence because it depended on
education and career used to support marriage life. Culture: No influence because
adaptability could be done easily. However, European might pay more efforts in Thai
culture, especially Thai foods. Language: No influence because extra learning and
body language could be processed.

6. To be sincere and look after other well.

7. To contribute happier life.
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Part 2 1. Never known before.

2. To be better than searching by self without expertise skills that may lead to
be deceived.

3. Suitable service rates, reliable background of the company, service-minded
staff.

4. Negative comments found in social media.

5. Expected to have appropriate spouse for long-run marriage life.

6. Thai ladies felt afraid of the services because of inhospitality in Thai
society.

7. To target group and then communicate them as the exact target.

2" Interviewee
Part 1 1. Never had foreign boyfriend before but wished to have one. Used to have
Thai boyfriend.

2. Wished to have a European boyfriend (no specific nationality) because
Europeans from various countries became similar.  After got married, | wished to
stay in my hometown because | loved Thailand and had great relations with my
family.

3. Age: Should be indifferent (Around 30 years old). Appearance & education
background: Significant for making decision. Career and financial status: Very
significant for making decision.

4. Accepted the commitment of marriage but divorced. But, I would not
consider anyone who had a child.

5. Family and language: No influence because adaptability could be done.
Economic: Highly influenced because this was the main reason in choosing European
husband. Culture: To be the most influence because European had to accept and to get
along well with Thai culture.

6. To be sincere and optimistic. Look after other and cook really well.

7. To be an alternative for good marriage live.

Part 2 1. Known and used to study relating information.
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2. As mediator to screen identity and connect the relationship for two people
who had the same needs in order to provide better and more convenient chance than
self-searching that might be dangerous.

3. Pricing factors and introduction in social media.

4. To be exorbitant rate.

5. Able to match with a European as desired and appropriated without wasted
time of both. To be worthy.

6. Unknown and unacceptable business in Thailand led to dishonor.

7. Not too high rate in order that any users could access the services. To be
honest for keeping relating data the secret. To provide the services as needed.

3" Interviewee

Part 1 1. Ever had foreign boyfriend for about one year without wedding ceremony
and having a child. Male foreigners had frank habit, respected other, and were
friendly. They were not licentious — not like most Thai males.

2. Wished to have a European boyfriend without specific nationality. After
got married, | wished to stay in my hometown because he could look for job easily
and standard of living was low.

3. Age: Should not be higher than 35 years old or 10 years for difference.
Appearance: As accepted. Education background: In high school at least without any
supportive reason. Career and financial status: Necessary for supporting security of
life.

4. No problems for commitment of marriage and having a child.

5. Family: Not significant for both families. Economic: Not important.
Culture: Important for European to accept Thai beings. Language: Not have obstacle
because learning and development could be available.

6. To be optimistic and look after other well.

7. To ensure European could generate secure life. And, English skills could be
improved.

Part 2 1. Known but never had a trial.

2. As mediator to provide more chance to meet European boyfriend.
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3. High security from screening European’s profile and appropriate matching
could rapidly be done as needed. Safety from keeping private and financial data the
secret. There were something used to prove safety from using the services.

4. To be exorbitant rate.

5. Able to match with a European as exact needs.

6. Still be new business to be accepted in narrow scope.

7. Should absorb expenses for female but charge European male only because

he should take this responsibility while had high purchasing power.

4™ Interviewee

Part 1 1. Ever had German boyfriend for about one year without wedding ceremony
and having a child. Also ever had Thai boyfriend. In comparison with Thai, foreigner
became better due to his openly action.

2. Wished to have a European boyfriend without specific nationality due to
similarity among them. After got married, | wished to stay abroad temporarily due to
preference in Thai foods.

3. Age, appearance and education background: Considered not important.
Career and financial status: Considered as priority.

4. No threats from commitment of marriage and having a child.

5. Family and economic: Not influence decision because it depended on two
people. Culture and language: No problems from adaptability.

6. To be patient and well understand about roles of male as the family leader
and of female to look after her husband.

7. European had good attitudes; could help to produce pretty child; and gave
traveling opportunities in other countries.

Part 2 1. Known but never had a trial. Not yet use the services because | was still
afraid of non-safety.

2. As mediator to provide more convenient matching because of no ideas to do
by self.

3. Introduced from known person(s). Effects of size, operation period and
fame of the firm. People who used to use the services successfully could support its

credit.
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4. To have negative comments on social network.

5. Able to match with a European as needs up from 80% easily, conveniently
and quickly.

6. Thais were still worried about security issue, especially really right profile
of European male.

7. It consumed long time to measure success that could not be immediately.
Trustful certificate issued by government units and previous achievements could
necessarily be used as reference. Service rate should be charged in thousand baht

ranges.

5™ Interviewee

Part 1 1. Ever had Turkish boyfriend for over one year without wedding ceremony
and having a child. Comparing with Thai, foreigner became frank and consistent. He
liked a friend for sharing attitudes to each other.

2. Wished to have a British boyfriend because of private interest. After got
married, | wished to stay abroad and occasionally came back to visit Thailand.

3. Age: Should be 30 years old or higher. Appearance and education
background: Necessary. Career and financial status: Very necessary for good social
status (The most important)

4. No threats from commitment of marriage and having a child — this could be
discussed.

5. Family and economic: Not influence decision without any obstacles.
Culture and language: No threats since adaptability could be done.

6. To be friendly and to look after other well.

7. European was openly and sincere.

Part 2 1. Known but never had a trial. Not yet use the services because | would like
to try by self first.

2. As mediator to provide comfortable services.

3. Depending on individual needs and reliability of the firm providing the
services.

4. Had to provide private profile before making meeting appointment. In my
opinions, | disliked this because there were no privacy and actions done by others.
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5. Able to have a good husband.

6. Still be new business to be accepted in small scope.

7. Service rates should be in range between 5,000-8,000 baht charged with
both equally (Should deposit at 10% and the remaining amount should be done after

job had already been achieved).

6" Interviewee
Part 1 1. Never had foreign boyfriend before but wished to have one.

2. Wished to have a German boyfriend because of rich country but to stay in
Thailand because of low living costs.

3. Age: Should be older — 40 years old or higher. Appearance and education
background: Not significant . Career and financial status: First priority to ensure
being a benefactor.

4. No obstacles for commitment.

5. Family: Expected that European could accept Thai poor family. Economic:
Significant for a benefactor. Culture and language: No obstacles.

6. To live simply and look after other well.

7. European could contribute better life.

Part 2 1. Known from others to introduce but never had a trial. If | had an
opportunity, I preferred to use the services in supporting better life.

2. The mediator could provide better opportunity than doing by self.

3. Capability to match with a European man who has nationality as needed and
fame of the company providing the services.

4. Worried to be deceived by criminals because unknown service provider
made me untruthful.

5. Able to have a good husband as expected.

6. Still be new and strange business to be accepted in small group.

7. Company establishment could contribute reliability. Service charge was not
high (Within range of thousands baht) to attract prospects. Displaying detailed
process in providing the services could support trust and decrease anxiety in safety

matters.
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7™ Interviewee
Part 1 1. Never had foreign boyfriend before but wished to have one.

2. Wished to have a European boyfriend (no specific nationality) because I
hopefully would have better experiencing life. Wished to stay in Thailand because of
low living costs.

3. Age: Significant - Should be different in the maximum interval of 10.
Appearance: Not significant because of focusing on habits as the most important
factor. Education background, career and financial status: Significant to attract having
a European boyfriend.

4. Accepted the commitment from ex-wife.

5. Family and economic: Not significant. Culture and language: Also not
significant because adaptability could be done.

6. To live simply and look after other.

7. European boyfriend could make life better when attitudes of both were
consistent.

Part 2 1. Known but never had a trial. Not yet use the services because | was a
student.

2. As mediator to bring two people to be met.

3. Introduction from a person who used to use the achieved services.

4. False data or profile and non-professional staff could deteriorate reliability.

5. Just use once service to get success as needed.

6. European firms would be better known to have higher potentials in looking
for men.

7. Touchable company made people trustful while costs should not be high.

8" Interviewee
Part 1 1. Never had foreign boyfriend before but wished to have one.

2. Wished to have a German boyfriend because my friend had one who was
kind. Could stay in both countries but wished to be abroad if it was available.

3. Age: Prefer old one with age between 40-60 years old. Appearance: To be

considerable. Education background: Also considerable but high age indicated high
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experience and knowledge. Career and financial status: Significant to make life stable
and secure.

4. Accepted the commitment from ex-wife.

5. Family and economic: Not significant/ No problems. Culture: Also not have
problems because adaptability could be done. Language: Significant — to provide
understandable communication.

6. To be able to look after European as needed.

7. European boyfriend was honest and sincere.

Part 2 1. Known but never had a trial. And, trial would be done when 40 years old.

2. As mediator to provide assisting services.

3. Company information could be accessible and referred.

4. Using the services reflects self incompetence in looking for a boyfriend.
High service rate. And, European man’s profile might be better than my expected
targets.

5. To have a husband who had appropriate characteristics to be similar needs.

6. Unable to match with the right person according to real needs. It also
reflected myself worthless and having no way to search a boyfriend.

7. Reliability creation, suitable service rate with maximum of 50,000 baht, and

arranging trustful profile of European men to support respectability and safety.

9™ Interviewee
Part 1 1. Never had foreign boyfriend before but wished to have one.

2. Wished to have a European boyfriend from Germany or Switzerland
because he had high responsibility for family and was generous.

3. Age: Should be older than 10 years. Appearance: To be considerable.
Education background: Should graduate in same degree or higher. Career and
financial status: Very significant to make decision.

4. Commitment from ex-wife was not significant.

5. Family and economic: Not significant. Culture and language: Less
significant because adaptability could be done and | could communicate in English.

6. To have good appearance and to be slender.
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7. European did usually not concentrate on age factor, was richer, and could
produce pretty child.
Part 2 1. Known but never had a trial. And, trial would be done if there was a
chance.

2. To provide convenient services as needed and save time.

3. Fame, previous works, and service rate.

4. Ambiguous costs that had hidden expenses to be added later. Complicated
service process and conditions. Disclosure of private data.

5. To consume 1-3 months: either doing evaluation or getting a husband as
expected.

6. It was new issue for Thai society in case that woman used the matching
service.

7. Keeping private data the secret had to be reliable. European men had to be
proved. There were various European men for better selection. Reasonable service
rate — in thousands baht. Paying in installments was available. Displaying whole cost

first for making decision without hidden additional expenses.

10" Interviewee
Part 1 1. Used to have foreign and Thai boyfriends and wished to have new foreign
one because of his more maturity.

2. Wished to have a European boyfriend (no specific nationality). After got
married, | wished to stay abroad for working and creating wealth and to stay in
Thailand for retirement.

3. Age: Should be indifferent in order to have similar attitudes and experience
— not more than 50 years old. Appearance & education background: Not significant
issue. Career and financial status: Very significant for living.

4. Accepted the commitment from the ex-wife.

5. Family and economic: Not significant issue. Culture and language: No
obstacles due to globalization and adaptability, especially for Thai into European
culture, could be done.

6. To be sensitive look after other to relax.
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7. European boyfriend overlooked age factor — conversely compared with Thai
one. Moreover, European one could support occupation, financial source, and having
a pretty child
Part 2 1. Known but never had a trial. And, trial would be done if there was a
chance..

2. The mediator could investigate European’s profile to enhance safety and
search a European boyfriend faster.

3. Reliability could be considered the first priority. Global network
contributed success. And, various levels of service rate were accord with desired
service packages.

4. To be exorbitant service rate. To be not professional. To be not worthy.

5. To have a European boyfriend who had qualifications as primarily
mentioned.

6. Lack of reliability due to less perception and acceptance. It had to take long
time to generate fame.

7. Legally registered and promoted to create public perception. Using
international standards, such as ISO together with positive comments on social
network strongly contributed reliability. Determining clear table and process,
including tracking periodic progress — every 3 and 6 months — to identify service
quality that was intangible or untouchable and it became very difficult to clarify.
Focusing on advertising, public relations, and image enhancement particularly in

international could concrete the services to be reliable.

11" Interviewee
Part 1 1. Never had foreign boyfriend before but wished to have one.

2. Wished to have a European boyfriend (no specific nationality or country)
without comments. After got married, | wished to stay in both countries.

3. Age: Less significant than appearance and education.  Appearance and
education background: More significant than age but less significant than occupation.
Career and financial status: The most significant.

4. Accepted the commitment if they were already discussed.
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5. Family and economic: Not significant due to the most importance of two
people. Culture and language: Not significant for difference.

6. To be diligent and look after other well.

7. To have a pretty child.
Part 2 1. Known but never had a trial. Trial would be done if there was a chance.

2. Professional mediator could match more appropriate and reliable.

3. Reliability and acceptance. Company with long-run operations. Works to
be proved. And, there were no negative comments on social network.

4. Insufficient reliability.

5. Not be worthy.

6. Still be new business in Thai society to be accepted in narrow scope.

7. Pricing low as possible to support a trial. Guarantee by refunding money in
case of non-achievement. Providing experience exchange between prospects and

customers who used to use the services and met achievement.

12" Interviewee
Part 1 1. Never had foreign boyfriend before but wished to have one. Used to have
Thai boy friend.

2. Wished to have a British boyfriend because he was polite and sincere
concerning love different from Thai playboys. After got married, | wished to stay
abroad because of better career and life.

3. Age, career and financial status: Very important by less than consistent
attitudes and habit. Preferred indifferent age in range between 27-30 years old. It
was not too old. Had to have good and secure career to be higher than mind in
comparison. Appearance and education background: Equally important. Minimum
should be equal or higher than mind in comparison.

4. Wished European boyfriend who was only single without any
commitments.

5. Family, economic, culture, and language: No threats because of similarity
regarding globalization.

6. To be openly.
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7. To have opportunities to travel abroad, to work abroad, to earn more
income, to improve English backgrounds, to get right in changing nationality to be
European, and to product a pretty child as the fruit of integration between two races.
Part 2 1. Never known before but wished to have a trial if there was a chance.

2. Easier and more convenient way to match spouse as needed with less time
consumption.

3. Suitable service rates, reliable background of the company, service-minded
staff.

4. Unable to provide matching service as mentioned.

5. To get caring services to support success in marriage life.

6. It was not popular caused of non-trust and non-reliability.

7. Pricing should be in range between 20,000-30,000 baht but not over 50,000
baht. Payment could be done in installments — 50% for first payment and the
remaining payment for achievement. To provide more than one European men for the
best selection. To determine exact schedule for reviewing the success. To use
achieved works as reference. To provide sincere services with high attention. To
target clear group of service users in order to communicate the right target to be
perceived and motivated. To expand scope of target group to cover working women
and female governors after achievement was met. And, to focus on word-of-mouth

strategy and the most suitable marketing strategy.

According to King (2004)’s the four-step of qualitative data analysis, the
results of the interview were categorized as the first two steps and key findings
generalized from the research were investigated in order to summarize relationship
among factors and to create final models modified from pre-determined conceptual
frameworks in the chapter three as the last two steps. Of course, these were also

discussed with the literature related in chapter two to be proposed in the chapter five.

4.1 To categorize data

Primary data gathered from individual in-depth interview are categorized into
two main groups. Firstly, they are participants’ experience about having foreign
boyfriend and matching service to be described in general.
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Most interviewees never had foreign boyfriend but wished to have one. Four
of them had a foreign boyfriend, including German and non-specified nationality for
about one year and had Turkish boyfriend over on year. All did not get married and
not have a child. In comparison with Thai men, the best attributes of foreign male
was to be frank, followed with being consistent and respecting others but not
licentious. All wished to have a European boyfriend with mostly non-specified
nationality because they had high responsibility; were broad-minded; respected others
and wished to stay abroad.

Almost respondents noticed that commitments from ex-wife, such as having a
child were not obstacles. For analyzing themselves, looking after others was their
most interesting characteristics to attract European men, followed with being sincere,
and openly. Being optimistic, friendly, diligent, and patient could also be considered
as their stimulus for opposite sex. And, being good wife, living simply, knowing own
position, and having good appearance would be least influential.

Their highest expectations from European husband consisted of better living,
followed with having a pretty child, having broad-minded, honest, sincere, and openly
husband, and improving English skills together with traveling chance in other
countries according to table 4.1.

Table 4.1 Expectations from European husband

Rank Expectations from European husband No.of interviewees
1 To raise better living. 7
2 To have a pretty child. 5
3 To have a good husband. 4
To improve English skills. 2
To have traveling chance in other countries 2

In opposite perspectives, most of them ensured their most attractive attribute
for European men was being a good wife to look after their husband well beside of
being optimistic and friendly, cooking, and understanding their status in accordance
with the concepts of Thailand Redcat Team (2015) to mention that they really took

care of their husband; had a better attitude with a nicer smile; made better housewives
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to cook really well; and knew their place. Appearance was less significant even it was
considered better than Western women as Thailand Redcat Team (2015)’s mentioned
that most Thai ladies were thinner than Western women. Finally, they expected that
European husband could raise their living better as the most significance, followed
having a pretty child.

Most interviewees perceived about the matching service while all of them
never used it before. In case that they had a chance to use it in replace of searching a
European boyfriend by themselves, they made decision because it provided easier and
more convenient opportunity the most. Other reasons involved the service did
screening to prevent inappropriate and dangerous matching and it consumed less time
in the same proportion. Finally, the mediator might be more suitable mediator.
Their opinions about matching business in Thailand mostly indicated that it was new
and known or accepted in narrow scope. Therefore, they recommended many ways to
operate the business in Thailand successfully. The first priority was pricing in
reasonable rate that they were able to use the services. For other recommendations
similar to their attitudes and expectations such as identifying the business touchable,
using certificate and achievable works as proved evidence and providing clear service
process with exact timing determination, they were summarized in the last part of next
chapter.

For the matching service, most knew about it and some wished to have a trial
because it supported easier and more convenient chance to have a European boyfriend
in accordance with the concepts of Al-Ghazaalee cited in Friedman (2009) to mention
that the matchmaker or marriage intermediary might play a role in selecting the wife-
to-be or agree to the marriage; of Ad-Dosaree (2014) to mention that dual mediation
involved following up the matching process until an agreement was reached; and of
Anik and Norton (2014) to reveal that matchmakers habitually connected others to
have higher well-being. Of course, this could be concluded from human’s needs to
have well beings even it became very difficult in accordance with the needs for
belongingness and love in Maslow's hierarchy of needs to tell that people sought to
overcome feelings of loneliness and alienation to involve both giving and receiving
love, affection and the sense of belonging (Jerome, 2013) and with the structural
functional theory to tell that people looked outside the family for marriage partners in
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order to contribute the well-being of society (Macionis, 2010; Urry, 2000). Refer to
their comments on matching service, it was not popular in Thailand — not like in
global regarding the records of Marketdata Enterprises, Inc. (2012) - because Thai
ladies should not look for a husbhand even they had the right according to message of
Friedman (2009) to tell that woman had the right to choose her husband-to-be, but she
must not do this all by herself.

Secondly, they are classified into three sub-groups to directly respond both
conceptual frameworks and achieving the research questions and objectives. These

are presented in the next section.

4.2 To unitize data
The second group of data is classified into three sub-categorized factors that
the researcher can use them as independent and dependent variables for the first and
the second conceptual frameworks respectively to study their relationship as follows:
4.2.1 Factors attracting to marry with Western men
According to two separated groups of independent factors, these are divided
into duo parts as follows:
4.2.1.1 Internal factors: Age, appearance, education background,
career, financial status, and attitudes
Majority of interviewees preferred to have European boyfriend who had
similar age and higher age not more than 10 years.
4.2.1.2 External factors: Family, economy, culture, and language
4.2.2 Attitudes toward matchmaking service
4.2.2.1 Company: fame, network and evidence to be proved
4.2.2.2 Services: Screening, right matching, privacy, worthy services
4.2.2.3 Pricing: Feasibility, variety and transparency
4.2.2.4 Promotion: Social media and introductions
4.2.2.5 Staff: Being service minded and professional
4.2.2.6 Individual thoughts and feelings
4.2.3 Expectations toward matchmaking service
If the interviewees had a chance to use the services, they expected that the
matching service could match them with a suitably European boyfriend as needed.
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4.3 To recognize relationship of data
Three small groups of factors categorized in the second stage are identified as
independent and dependent variables for studying their relationship regarding the
conceptual frameworks. The researcher considers significance levels of each variable
as its influence from two diverse issues including number of participants to mention
and emphasis of each participant, for instance, the factors that majority of participants
propose or minority of participants emphasize could be considered significant. On the
contrary, factors that minority of participants mention but do not really focus on
become not significant and can be concluded that they are not correlated with their
pair. Full details of each factor and its significance level are shown as follows:
4.3.1 Factors attracting to marry with Western men
4.3.1.1 Internal factors: Age, appearance, education background,
career, financial status, and attitudes
Majority of interviewees did not focus on appearance and education
background as significant factors. And, all of them considered career and financial
status together with attitudes as major factors to significantly attract northeastern
single Thai ladies to marry with Western men.
4.3.1.2 External factors: Family, economy, culture, and language
All of them did not consider family significant while most of them did
not consider economic, culture and language significant.
4.3.2 Attitudes toward matchmaking service
4.3.2.1 Company: fame, network and evidence to be proved
Fame of the company providing the services became the first priority to
support interviewees’ decision in using the services. Also, there were significantly
relating factors, including global network and evidence to be proved - documentary
certificate and achievable works/ persons.
4.3.2.2 Services: Screening, right matching, privacy, worthy services
Screening right profile to protect any dangers and keeping private data
the secret became necessary for the services. Uncomplicated process and suitable
matching as needed or promised helped to generate worthy services.

4.3.2.3 Pricing: Feasibility, variety and transparency
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Reasonable pricing was considered as the most significant factor
because high price could prevent interviewees’ decision. Pricing should also have
various levels to be appropriately selected and was transparent without any possibly
hidden expenses.

4.3.2.4 Promotion: Social media and introductions

4.3.2.5 Staff: Being service minded and professional

4.3.2.6 Individual thoughts and feelings:

Thoughts of individual interviewees were distinguish depending on their
different backgrounds or experience to provide positive or negative attitudes. These
were their negative attitudes, including worry to disclose their private data, to look for
boyfriend by others that did well know like themselves, to possibly be deceived from
by criminals, and to pay unworthy; feel bad about self in using the services; and
European profile sometimes became too excellent to create their desire and
expectations that never reached.

The relevant details had been shown in table 4.2.

Table 4.2 Attitudes toward matching services

Main Positive attitudes Negative attitudes

No.of No.of Total

variables Mentioned factors o Mentioned factors A
interviewee interviewee

Fame, size, operational period,

historical backgrounds !

Company Global network 1 1

Documentary certificate 2 2

Achievable works/ persons 4 4

Screening to protect dangers. 1 1

Suitable matching as needed. 2 2

Services Keeping private data the 1 1
secret.

Complicated process 1 1

Unable as promised. 1 1

Reasonable 4 Expensive 4 8

Pricing Various levels 1 1

Possibly hidden . L

expenses
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Table 4.2 Attitudes toward matching services (Cont.)

Main Positive attitudes Negative attitudes
Total
variables Mentioned factors _ NO'_Of Mentioned factors _ NO'_Of
interviewee interviewee
o ) Negative comments in
) Introduction in social network 2 ) 2 4
Promotion social network
Introduction from person(s) 1 1
Service-minded 2 2
Staff ]
Not professional 2 2
Worried to disclose L
private data.
Worried to look for L
boyfriend by others.
Individual Feel bad about self in 1
thoughts using the services.
and Worried to be deceived 3
feelings from by criminals.
European profile L
became too excellent.
Payment became
1 1

unworthy.

4.3.3 Expectations toward matchmaking service

Capacity of matching service in matching them with a suitably European
boyfriend is the first priority of their expectations, followed with worthy services.
Refer to worthy service again, they expected to get professional services by using it

once to get success in a short time. All of these have been ranked in table 4.3.

Table 4.3 Expectations toward matching services

Rank Expectations toward matching services ) N?'Of
Interviewees
1 Getting suitably European boyfriend as needed. 6
2 Worthy payment had been done. 2
Just use once service to get success. 1
3 Short time consumption to get success. 1
Getting professional services 1
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4.4 To develop assumption
Relationship among variables presented in the prior stage can be used to
generate assumption regarding the conceptual frameworks. Of course, using reviewed
literature to contribute strengths and reliability of this study. Then, the researcher
proceeds this stage by referring to some related concepts and theories while related
studies are separately mentioned in next chapter.
4.4.1 Factors attracting to marry with Western men
4.4.1.1 Internal factors
Among considerably internal factors, career and financial status could be
considered as priority for making decision in having a European boyfriend while
attitude is additionally proposed. @ Age and education background become
considerable. This was accord with the social conflict theory to mention that there
were conflict perspective to focus on the social inequalities within the institution of
the family and marriage concerning age (Skocpo, 1980).
4.3.1.2 External factors
Among considerably external factors, they become not quite significant
in accordance with the concepts of Keita et al. (2004) and AAPA (1996) to state that
“Race has no taxonomic significance by pointing out that all living humans belong to
the same species.” This might also be because of unique Thai culture and society
distinguished from the European and then these were not accord with the theory for
difference compared in the study of language and gender (Talbot, 1998: 130-133;
Coates, 1986: 12013). Meanwhile, majority were broad-minded to overlook European
man’s commitment happened in the past, in which could be supported with Sternberg
(1986; 1987; 1988)’s the triangular theory of love concerning commitment referring
to a willingness in the short-term to create and maintain a relationship and long-term
plans to sustain the relationship.
The mentioned outcomes can be applied to adjust the first conceptual

framework as the following modified model 1.
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Major factors

. Career and financial status
. Attitudes

Attracting northeastern
single Thai ladies to marry

/ with Western men

Minor factors
. Age
. Education background

Figure 4.1 Modified Model 1

4.4.2 Attitudes toward matchmaking service

These consist of various matchmaking service factors. Company, especially
for reputation of the company providing matching service could support her usage for
it. Services with high security from screening European’s profile and keeping private
and financial data the secret became necessary. Pricing with ambiguous costs that
have hidden expenses to be added later make they not use the services. Promotion via
introduction or any comments in social network and from person(s) become important
according to significant roles of informational technology in globalization. Staff had
to be service-minded in providing professional services. Finally, Individual thoughts
and feelings such as using the services reflects their incompetence in looking for a
boyfriend and European man’s profile might be over than their expected targets.

According to the mentioned above, they impact their decision in using the
services according to cognitive and affective component of attitude theory referring to
a person’s beliefs, thoughts, attributes, feeling, and emotions associated with or linked
to an object and measurement could be done in two different ways - explicit and
implicit measures (Wells, 2015). Outcome of this study helped to support explicit
measure of attitudes. It found that the company itself and pricing were concluded to
be the most significance as major factors.

Because of their strong attitudes on fame and pricing, followed with
achievable works/ persons and comments in social network, the second pre-

determined conceptual framework can separately be modified in order to more



61

concentrate on individual factors grouped into major and minor ones as the following

modified model 2.

Major factors

. . Fame
Northeastern single /'
Thai ladies’ . Pricing

attitudes toward
matching service

Minor factors

. Achievable works/ persons

. Comments in social network

Figure 4.2 Modified Model 2

4.4.3 Expectations toward matchmaking service

As the mentioned factors they expect from the service, they were necessary to
motivate them in using the services in accordance with expectancy theory to mention
that a person decided to behave or act in a certain way in order to get expected
outcome (Oliver, 1974; Porter and Lawler, 1968; Vroom, 1964). These outcomes are

also used to modify new model as follows:

Major factor

Northeastern single / . Right matching
Thai ladies’

expectations toward
matching service

Minor factor

. Worthy services

Figure 4.3 Modified model 3



CHAPTER 5
CONCLUSION DISCUSSION AND RECOMMENDATIONS

The results of this study had been concluded and discussed as follows:

5.1 Conclusion

5.1.1 Introduction

According to individual in-depth interview with twelve northeastern single
Thai ladies, most of them never had foreign boyfriend but wished to have one and
looked over his commitments with ex-wife. All did not get married and not have a
child with foreign men. They wished to have a European boyfriend because they
noticed that he was frank and consistent; always respected others; and had high
responsibility but was not licentious and expected to have better living, a pretty child
and a good husband; to improve their English skills; and to have traveling chance in
accordance with message of Thailand Redcat Team (2015) to mention that Isaan
women were interested in foreign men because of various reasons even they were not
much concerned about anything else. They noticed that looking after others was their
most interesting characteristics to attract European men, followed with being sincere,
and openly. Being optimistic, friendly, diligent, patient, good wife in kitchen, living
simply, knowing own position, and having good appearance could also be considered
as their stimulus for opposite sex. These were also accordant with message of
Thailand Redcat Team (2015) to mention that Thai ladies looked better than Western
women because of various reasons in Western men’s eyes. Most of them knew about
the matching service but all of them never used it before because it looked strange in
Thailand in accordance with the study of Polpukdee (2009) to indicate that major
respondents already know about matchmaking service business. If they had a chance,
they would use the services because of easier and more convenient opportunity to
have a European husband in accordance with the study findings of Intage (Thailand)
Co.,Ltd (2013) to reveal that providing good opportunity was considered as the most
crucial factors for success of matching service. Also, these were accordant with the

studies of Siriratrungrueng (2005) to reveal that women had right to choose men and
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of Intage (Thailand) Co.,Ltd. (2013) to reveal that the unmarried felt that it was
difficult to find a partner because of various factors including few opportunities to
meet the right one but the service provided good opportunity. Herewith, reasonable
pricing was considered the most influential factors on their decision.

5.1.2 Factors attracting to marry with Western men

Even age and education background became considerable as minor internal
factors, career and financial status together with attitudes additionally suggested as
major ones to significantly attract them to marry with Western men. They did not
consider external issues of family, economy, culture, language, and marriage
background significant.

5.1.3 Attitudes toward matchmaking service

Reputation of company providing the matchmaking service and reasonable
pricing could be considered the most critical factors as major factors influencing their
attitudes toward the services. Also, its reputation could lead to reliable network
worldwide and evidence as minor factors used to confirm successful potentials. More
various factors impacting their attitudes consisted of the service itself, variety and
transparency of pricing, promotion via introduction or word-of-mouth, and staff
providing the services. Moreover, their thoughts and feelings could provide positive
or negative attitudes.

5.1.4 Expectations toward matchmaking service.

They expected that the service could match them with a right boyfriend as
needed, for instance, having a European boyfriend who had a good social status. This
could be considered as a major factor leading to worthy services comparing between
costs they paid with their expectations as a miner one. As their expectations,
professional services could bring a good European boyfriend to them in the first usage
and in a short time. To sum up, their expectations as the mental processes became
important since they would make decisions in using the matching serve easily if they

were motivated to select a specific behavior that they expected the desirable outcome.

5.2 Discussion
In conclusion, this research study confirmed that all the mentioned key criteria
should be strategically implemented to the matching service provider’s business
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strategies in order to attract northeastern single Thai ladies to make decision in using
the services as much as possible. Of course, more options to be selected attracted
more European men. However, any companies that could not appropriately blend all
the important aforementioned factors together to foster the business. Therefore, the
results of this research demonstrated that only when they understood these significant
ingredients that greatly influenced the ladies’ attitudes, expectations and decision-
making behavior and they could then be used to previously create new modified
frameworks gathered from outcomes of the study.

According to two main objectives in this study, career, financial status, and
attitudes become significant in attracting Isaan ladies to marry with Western men in
accordance with the study of Polpukdee (2009) to reveal that occupation and salary
income affected internet users’ behavior expectation while appearance was not
significant. This looked inconsistent because physical appearance concerns were
prevalent among women in most countries including Thailand according to the
concepts of Hayashi et al (2006); Wardle, Haase, and Steptoe (2006); Thianthai
(2006), (2008). However, appearance of spouse did not become really significant as
above mentioned to concern the message of Thailand Redcat Team (2015) to mention
that Isaan women were not much concerned about anything else from their foreign
husband. External factors have less significant impact on their decisions to be accord
with the studies of Polpukdee (2009) to reveal that academic and knowledge related to
the source of information and of Chuanwan (2005) to reveal that economy situation
affected more single elderly women.

Reputation of company providing the matchmaking service and reasonable
pricing influence their attitudes toward the services in accordance with the studies of
Pattaranitivatee (2010) to reveal that single Thais in Bangkok more preferred to use
matchmaking service because of its creditability and effectiveness; of
Siriratrungrueng (2005) to reveal that creating forms and contents to present the self-
expressed themselves clearly and showed others the real needs; and of Intage
(Thailand) Co.,Ltd (2013) to reveal that reliability and worthy service were the most
crucial factors influencing selection of the services and the customers are willing to

pay more if the matchmaker is reliable and offers services as their needs. The reasons
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of this came from customer’s attitude that could be based on the positive and negative
attributes they associated with the object as the concept of Wells (2015).

Their expectations toward matchmaking service to get a right boyfriend with
good social status as needed in accordance with the study of Polpukdee (2009) to

reveal that occupation and salary income affected people’s behavior expectation.

5.3 Recommendations
5.3.1 Recommendations for actual operations

1. Northeastern single Thai ladies’ various unique characteristics, such
as skills in looking after others, attracting opposite sex particularly in Europe
countries while career and financial status were the most important factors together
with attitudes between two genders, in which the mediator of matching services could
use to attract the ladies. Age and education background also became considerable.
Therefore, the mediator should invite and screen more reliable European men with the
mentioned characteristics to join with as more options as possible.

2. Because of many limitations, matching service became strange for
Thai society. Fame became the first priority that the mediator had to create touchable
identity of the business by targeting the right group and then communicating them in
order to create perception and acceptance. Also, achievable works and persons
became necessary to be used as reliably identified evidence.

3. Price could be considered as very sensitive factor for people in
making decision. Therefore, pricing should be done in appropriate way — it should
not be high to possibly attract northeastern single Thai ladies use the services. The
rates should be determined in thousands bath and clear to not hide unexpected
additional expenses.

4. Process in providing service had to be clear by determining
uncomplicated stages with exact timing.

5. Staff became the most important for service sector to support success
of the business. They had to be service-minded and to provide professional services
in order to make the customers feel worthy.

6. In globalization, informational technique played significant roles. The

mediator should utilize it to support efficient communication. It also included social
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network for spreading the positive information and implementing word-of-mouth
strategy.

5.3.2 Recommendations for further studies
1. In this study, it covered mere Thai ladies from northeastern part.
Further studies should study with Thai ladies and/ or men either having hometown in
northeastern or other regions and also foreigners, especially European in order to
expand scope and increase quality of study.
2. Because of fast changing in people’s attitudes and expectations,

periodic review should be done for updating accurate information matching with
current requirements.
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Summarized profile of participants:

78

Sequence  Age Occupation Hometown
(Years) (Province)

1 33 Private firm employee Khon Kaen
2 29 Private firm employee Buriram
3 26 Private firm employee Nakhon Ratchasima
4 22 Private firm employee Khon Kaen
5 31 Disclosed Nakhon Ratchasima
6 38 Housekeeper Roi Et
7 20 Governmental university graduate  Buriram
8 38 Private firm employee Khon Kaen
9 43 Private firm employee Ubon Ratchathani
10 32 Banker Nakhon Ratchasima
11 30 Banker Buriram
12 27 Private firm employee Khon Kaen

Remarks: Interview done in Bangkok during 16-31 May 2015
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PART 1 Questions to respond the first objective:
To understand factors that attract northeastern single Thai ladies to marry with
Western men.
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PART 2 Questions to respond the second objective:
To understand northeastern single Thai ladies attitudes and expectations toward
matchmaking service.
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Results of testing validity of Thai interview form by using Index of Item-Objective
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Research Participants Informed Consent Form
Stamford International University

Research Participants Informed Consent Form

Title of Study

Attitudes And Expectations Toward
Matching Services: A Study of
Northeastern single Thai Ladies Who
Wish to Marry With a Western Man

Person(s) conducting the research

Mr.Sutta Meesook

Program of study

Master of Business Administration,

International Business Management

Address of lead researcher for

10 Moo 14, Bangpla, Bangplee,

correspondence Samutprakarn, 10540, Thailand
Telephone 087-999-1646
E-mail Mr.Meesook@hotmail.com

Description of the broad nature of the
research

Qualitative research to share ideas of
single Thai ladies who were born in Isaan
region openly.

Description of the involvement expected
of participants including the broad
nature of questions/topics to be
answered or events to be observed or
activities to be undertaken, and the
expected time commitment

Providing ideas to directly respond the
questions in order to get results concerning
the objectives within specific time.

Information obtained in this study, including this consent form will be kept strictly
confidential (i.e. will not be passed to others) and anonymous (i.e. individuals and
organizations will not be identified unless this is expressly included in the details

given above).

Data obtained through this research may be reproduced and published in a variety of
forms and for a variety of audiences related to the broad nature of the research
detailed above. It will not be used for purposes other than those outlined above

without your permission.

Participation is entirely voluntarily and participants may withdraw at any time.
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By signing this consent form, you are indicating that you fully understand the above
information and agree to participate in this study on the basis of the above
information.

Participant’s Name:

Participant’s signature Date

Researcher’s signature Date
Please keep one copy of this form for your own records
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