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The purpose of this research was to study factors supporting to sustainable

management in cultural tourism under the king’s sufficiency economy philosophy in policies to tourism
organizations, communities and official departments who are involved in cultural tourism which this
research used Delphi technique which produced 93 items from opinion of 15 experts wére pooled together
using

The result of this research showed that sufficiency economy philosophy was in the line with
cultural tourism at high level which the factors supporting to sustainable management in cultural tourism
under the king’s sufficiency economy philosophy. It could be divided into 3 sectors ; The first sector,
cultural communities or located in cultural tourism side, they had to understand their status, abilities of
themselves. Include budget, environment and the carrying capacities and the readiness to become cultural
tourism attraction which were planiled respectively by the abilities of themselves, show their cultures in the
appropriate way at the right occasions, realize gnd love their cultures. Morals are important to cultural
tourism management of communities. The second sector, involved department who were government or
non-government, that develop and support cultural tourism management. However, this include the
business partners who involved, understand in readiness and the community’s needs to become the cultural
tourism attraction, also support and promote tourism attractions according to the abilities and acceptance
levels of the communities, support acknowledgement by training, advise cultural tourism management with
not interfere and not take much business advantages, open opportunities, priorities supporting people of
community’s job. The third sector, tourist and visitors realize the valuable of tourism attractions by
following the agreement of tourism attractions, respect the cultural differences of communities and never

insult in the cultural differences.





