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Abstract

This research was to study the views of employers to the graduates who graduated from MBA
online course. The purpose of this research is to study about the acceptance of employers toward
MBA online course, the different views of employers toward MBA online course, and the analysis
of employers' viewpoints toward MBA online. The research has two parts: 1) Quantitative Research
uses questionnaires to conduct a survey research with a total of 79 participants. Analysis of an
average statistical of non-parametric 2 groups with SPSS program for Windows Version 17 and 2)
Qualitative Research is studying of a sample group by interview the number of 20 interviewees. The
main issue is about the recognition and acceptance of the online MBA courses. The findings of this
study cover these following issues 1) whether the organizations have the people graduated from
online degree 2) the understanding of online degree 3) the important of the reputation of
the institutions which offer online degrees 4) the advantages to using new technology in
learning online degrees 5) the requirements of MBA online degrees' graduates in some position 6)
the trust in the quality of online degree 7) the discipline of online degrees' graduates and 8) whether

the people graduated from MBA online degree are able to work in organizations.
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