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This research aims to study marketing and public relations factors which affect.customers’
decision on choosing a service from car rental corﬁpanies: The case study is from Patara leasing public
company limited and Krungthai- Carrent and Lease Public Company Limited. Researcher has used both
qualitative and quantitative approach as research methodology. For qualitative approach, the researcher
has arranged an in-depth interview with operations, decision makers, executives, in total 10 people. For
quantitative approach, as a tool for data collection, researcher has distributed questionnaires to 100
people from both companies in order to process data analysis for statistics; frequency, percentage,
means, standard deviation, Pearson Product-Moment Correlation Coefficient analysis and multiple
regression analysis. The results of the research are as follows: (1) Marketing factors that significantly
affect customers’ decision are organization’s stability, reputation, experience, services provided, service
stations, price, substitute car and sales. Meanwhile, providing information through media and events are
important public relations factors which can create awareness and confident among customers, as well
as reducing time waste of customers before making decision, searching for these information by
themselves. Hence, customers’ perception of stability and efficiency are key success factors towards
customers’ decision making. (2) Marketing factors which mainly influence customers' decision making
are organization's stability, reputation and service quality. (3) Public relations factors which affects
notably customers’ decision hwaking are their participation in events organized by the companies. These
events help general customers acknowledge company's information, while creating more confidence
among regular customers before making a decision. (4) For both companies, company image,
reputation and creditability, customers tend to be significantly influenced by marketing officers who can
create attentive contribution and have interesting product. (5) Both marketing factors and Public
relations activities have influenced cﬁstomers’ decision on choosing service from Patara leasing public
company limited. (6) Marketing factors are the only factors that influence customers’ decision on

choosing service from Krungthai Carrent and Lease Public Company Limited.





