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The effects of urban inhabitant’s gathering places on Thai cultural heritage:

the inter-relations between human behavior and interior environmental design.
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Abstract

245817

Interior Environmental design plays important roles in supporting and suppressing
human behaviors. As information technology advancement enablers mobile working, urban
habitants tend to spend less time in their offices while spending increasing amount of time in
third places. Third place is urban gathering environment such as internet café, coffee house,
bakery, or restaurant where they can have a meeting, meet new people, work alone or in
group, and much more. The design of Third place has significantly effects on urban
habitants’ cultural behaviors and perceptions. The objective of this research is to explore the
relationships between the third place environmental design elements and urban habitants'
cultural behaviors related to social values, Thai manners, materialism, hedonism, courteous,
discipline and social awareness. Data gathering methods employed in this research include
contextual observation and interview, photo rating and comparing, and group interview.
Participants are 100, 48 and 48 Bangkok urban habitants (age 15-40), respectively.
Analyzing through qualitative analysis techniques, the results point out the interior
environmental elements and qualities significantly related to each cultural issue. The finding
of this research can be used as guidelines for public gathering environmental design, in
order to support and suppress particular cultural behaviors. The findings can be applied both
for environmental design in Thailand and other countries sharing similar culture.

Additionally, this research also develops a better understanding about young urban
habitants’ culture and lifestyle. Psychographic.segmentation divides customers into groups
based on social class, lifestyle and personality characteristics. It is based on the assumption
that the types of Interior environments, products and brands an individual selects will reflect
that persons characteristics and patterns of living. . The objective of this research section is
to develop a better understanding about young urban habitants’ culture and lifestyle. The
psychographic segmenting is explored based on their activities, interests, opinions, attitudes,
values in relations to urban gathering environments they used. The results suggest a new
way to segment target customers based on their psychographic data related to Interior
Environmental design. The better understanding about customers in each psychographic
segment enables designers and architects to optimize their design and better fulfill their
customers’ needs. The finding of this research can be applied to different kinds of public
Interior Environmental design projects targeted for young urban habitants_ in Bangkok or

those in other cities sharing similar cultural values and attitudes.
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